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IRST  TWO  1924  MONTHS  AUGUR 
SMASHING  PROSPERITY  FOR  YEAR 

ewspaper  Advertising  Managers  and  Special  Representatives  Advise  January  and  February  Exceeded 
1923  Figures — Underlying  Commercial  Conditions  Sound  —  All  Predict  Banner 
Lineage  Records — Gloomy  Gus  Parade  Put  to  Rout 


0Wi"S  business? 

The  robin  is  chirping  in  the  old  By  MARLEN  PEW 

tree. 

e  girls  are  wearing  new  green  hats.  «uid  meats ;  first  in  cotton  and  wool  fab-  Here  are  some  significant  facts  about 
fter  yesterday’s  warm  rain  the  angle-  rics ;  first  in  structurals,  steel,  lumber  prices,  reported  by  the  National  Bank  of 
drew  silver  maps  on  the  flag-  and  cement.  Foreign  trade  increases  Commerce  of  New  York; 
of  our  town.  daily,_  the  heavy  inflow  of  merchandise  Cattle  which  brought  $7.85  per  hun- 

oong  “Bob”  reports  that  a  red  squir-  bringing  about  an  approximate  balance  dred  pounds  in  January,  1913,  and  $15.75 


was  found  drowned  in  the  sap  bucket  with  exports. 


in  January,  1919,  were  priced 


bad,  but  it  didn’t  spoil  the  sap.  Talk  about  a  building  boom:  The  Na-  February,  1924. 

East  Side  kids  have  their  tops  and  tional  City  Bank  of  New  York  reports  Pittsburgh  run-of-mine  bituminous 
les  out  and  the  girls  are  whirling  that  the  area  of  new  floor  space  in  Jan-  coal  (f.o.b.  mine)  per  gross  ton.  January, 
die  hour  to  hurdy-gurdy  tunes.  uary,  1924,  was  49,288,000  square  feet,  1913,  $1.30;  April,  1920,  $4.25;  February, 

-beer  signs  are  the  onjy  missing  over  38,603,000  square  feet  in  January  1924,  $1.80. 

ers  of  Springtime,  but—  last  year.  Com,  No.  2  mixed,  Chicago,  per 

s  IxBiness.  and  what  of  1924  as  If  you  think  there  is  an  “unemploy-  bushel,  January,  1913,  50  cents;  July, 

of  prosperity  or  hard  times?  ment  problem,”  try  to  find  a  good  man  or  1919,  $1,92;  February,  1924,  78J4  cents, 

e  wanted  to  know,  so  you  might  a  good  woman  for  a  good  j  ok  Thedas-  Cbtton,  Middling,  spot,  New  Orleans, 
r.  sified  sections  of  the  daily  press  are  long  per  pound,  January,  1913,  12  cents; 

ere’s  the  answer :  W-o-n-d-e-r-f-u-1 !  o*'  “Help  Wanted”  and  extraordinarily  April,  1920,  cents ;  February,  1924, 
first  two  months  of  1923  are  re-  short  on  “Situations  Wanted”  lineage.  31^  cents. 


from  every  part  of  the  map,  as 
^  been  better  Iwsiness  months  than 
same  months  last  year,  with  all  tan- 
[,  rdiable,  checkable  signs  pointing 
twelve  months  of  sound  American 
e?s  prosperity. 

iTo»  &  Publisher  this  week  wired 
who  really  know— advertising  ex¬ 
es,  who  keep  their  fingers  on  the 
of  local  business  by  night  and  by 
,  at  all  centres  of  populatiori — to  wire 
the  real  “low-down”  facts  on  local 
:  and  industry,  the  advertising  record 
die  first  two  months  of  the  year,  and 
sentiment  of  local  business  men  as  to 
P'y'jiect  for  1924, 

rhar  replies  are  published  herewith, 
g  a  symposium  of  sentiment  which 
good  times  in  box-car  letters,  and 
the  Gloomy  Gus  brigade  and  their 
■3  of  “Presidential  Year,”  “Con- 
^  Finances,’’  “National  Sandals,” 
Ettfopc,”  “Ag^riculture’s  Post- 
?■  UjBalanced  Economics,”  "Open 
"Jjlw,  and  such  like  pessimism. 

The  answer  from  the  field  of  practical 
Pj^THice,  summed  up,  is  that  the  pros¬ 
it  for  a  soundly  constructive  1924, 
nrst-class  advertising  records  for 
.newspapw  press  of  the  nation,  re- 
“  It  invariably  does  excellent 
and  satisfactory  industrial  activity, 
jam^ ^ j  February  in  many  places 
advertising  results  better  than 
p  year  s  splendid  showing.  Retail  out- 
good  conditions,  even  with 
^-’-I'.Mory  weather  conditions  in  sev- 
Chie  of  the  sig;nificant  fea- 
•  of  the  reports,  as  you  will  discover 
them,  is  that  there  are  ac- 
J  o^ng  booms  in  many  cities,  de- 
^  JS®***-  Agriculture  is  readjust- 
b;  c  indications  are  first 
_^^^tne  South  and  West  particularly 

g  nothing  the  matter  with  1924 

tiTfW  Jr"!!*"  detect,  ac- 

to  all  authorities. 

world. 

foundation  stones  of  the 
rticated  in  these  columns 
States  has  more  than 
world’s  basic  money, 
’  I*  frst  in  fuel ;  first  in  cereals 


PRACTICAL  SERVICE  TO  SPACE  BUYERS 

'J'HIS  week,  EDITOR  &  PUBLISHER  presents  for  the  con¬ 
sideration  of  space  buyers  a  symposium  of  telegraphed 
statements  from  men  who  have  their  fingers  on  the  pulse  of 
commerce  and  trade  in  every  important  business  center  of  the 
land — a  news  contribution  which  accurately  and  authoritatively 
points  the  way  to  investors  in  newspaper  advertising. 

EDITOR  &  PUBLISHER  strives  to  merit  the  universal 
credit  long  given  to  it  as  the  practical  aid  and  consistent  advo¬ 
cate  of  the  newspaper  and  every  department  of  its  advertising. 

Publication  of  the  annual  International  Year  Book  has  be¬ 
come  a  fixed  event  in  the  newspaper  and  advertising  world, 
that  edition  being  a  text-book  and  guide  especially  for  the 
advertising  fraternity. 

During  the  past  month,  conspicuous  practical  services  rend¬ 
ered  to  space  buyers  included: 

Continuation  of  publication  of  the  brilliant  ’‘major  markets” 
series  by  Harry  R.  Drummond,  staff  representative,  who  is  visit¬ 
ing  the  chief  cities  of  the  country  and  reporting  from  them  the 
impartial  and  significant  facts  which  every  space-buyer  should 
know  and  every  newspaper  concerned  should  have  known. 

Our  expert  analysis  of  1923  daily  newspaper  lineage  in  the 
newspapers  of  the  United  States  and  Canada,  revealing  the  fact 
that  this  business  topped  $600,000,000  in  volume  last  year,  chal¬ 
lenged  the  attention  of  the  advertising  world,  and  was  followed 
by  another  analysis  showing  how  the  huge  volume  of  advertising 
was  distributed  and  suggesting  the  trade  romance  that  lies 
behind  this  great  activity. 

One  of  the  most  helpful  and  reliable  services  to  the  space¬ 
buying  public  is  the  series  of  articles  by  Hammond  Edward 
Franldin,  who  only  last  week  suggested  in  EDITOR  &  PUB¬ 
LISHER  an  enterprise  which  should  open  the  way  to  advertisers 
and  advertising  men  in  many  cities  to  highly  profitable  new 
business. 

Every  issue  of  this  weekly  offers  its  quota  of  suggestions  and 
helpful  information. 

Read  EDITOR  &  PUBLISHER  for  the  news  of  newspaper- 
dom  and  trade  information  of  incalculable  value  to  all  who  trade 
in  newspaper  advertising! 


Steel  Billets,  Open  Hearth,  Pittsburgh, 
per  ton,  January,  1913,  $29;  April,  1920, 
$65;  February,  1924,  $40. 

Petroleum,  Crude  Pennsylvania,  per 
barrel,  January,  1913,  $2.05;  April,  1920, 
$6.10;  February,  1924,  $4. 

Sugar,  New  York  (cents  per  pound), 
January,  1913,  3.48;  April,  1920,  18.46; 
February,  1914,  7.22. 

Wheat,  No.  1  Northern  Spring,  Chi¬ 
cago,  per  bushel,  January,  1913,  91  cents ; 
January,  1920,  ^.10;  February,  1924, 
$1.1138. 

Wool,  Ohio  Fine  Delaine,  per  pound, 
January,  1913,  72  cents;  January,  1920, 
$2.30;  February,  1924,  $1.42. 

In  a  few  weeks  farmers  throughout 
the  country  will  be  planting.  The  con¬ 
sensus  of  opinion  is  that  agriculture  is 
in  a  better  position  than  a  year  ago,  with 
government  aid  in  prospect  to  bring  about 
gradual  deflation  of  land  values  puffed 
by  war  conditions,  tiding  the  fanners 
over  by  temporary  expedients  and  at¬ 
tempting  to  influence  a  saner  system  of 
crop  sdeexion.  The  South  is  urging 
more  intelligent,  diversified  agriculture  to 
avoid  the  occasional  cotton  crisis,  when 
things  go  wrong. 

The  securities  markets  are  broadly  ac¬ 
tive,  with  gradual  price  recoveries. 

Editor  &  Publisher  in  a  recent  issue 
revealed  the  fact  that  advertising  rev¬ 
enues  for  the  daily  press  of  the  United 
States  and  Canada  last  year  topped  $600,- 
000,000.  The  following  suggestions  of 
the  trend  of  business  for  1924  indicate 
that  the  advertising  business  will  be  as 
good  this  year  as  last,  perhaps  better, 
all  statements  and  all  guesses  to  the  con¬ 
trary  notwithstanding. 


EASTERN 


The  outlook  is  that  business  is  remark¬ 
ably  good.  Steel,  the  barometer  of  the 
nation's  business,  shows  a  big  increase  in 
unfilled  orders  and  plants  are  running 
nearly  100  per  cent  capacity.  Press  line¬ 
age  for  January  and  February  shows  a 
large  increase  over  last  year,  and  March 
will  no  doubt  set  a  new  high  record. 

T.  R.  WnxiAMS, 
Pittsburgh  (Pa.)  Press. 

Spring  business  gives  every  womise  of 
being  larger  than  last  year.  The  confi¬ 
dence  of  the  national  advertiser  is  made 
manifest  by  the  placing  of  renewal  con¬ 
tracts,  as  well  as  many  new  orders.  The 
local  industries  are  very  optimistic  and 
our  predictions  appear  to  justify  that 
BufTaJo  will  enjoy  a  big  year. 

J.  F.  Melia, 

.Advertising  Manager,  Buffalo  News. 

Practically  all  factories  in  Hartford 
are  working  full  time,  some  overtime. 
The  insurance  business  was  never  better. 
Large  retailers  say  their  volume  of  busi¬ 
ness  in  Januju^  and  Febnioiy  this  year 
was  substantially  ahead  of  lost  year.  The 
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Editor  &  Publisher  for  March  8,  1924 


outlook  is  excellent  Volume  of  adver¬ 
tising  carried  by  local  papers  in  January 
and  February  is  ahead  of  corresponding 
months  in  1923. 

Hartford  Gjurant. 


Conditions  in  Boston  are  excellent. 


Business  is  good.  General  employment 
of  savings  under  prohibition.  Hope  for 
lower  taxes,  and  a  feeling  of  safety  with 
Coolidge  puts  money  in  circulation.  Pa¬ 
pers  are  well  aliead  in  local  and  national 
advertising. 

W'lLUAM  F.  Rogers, 
B(«ton  Transcript. 


If  you  asked  me  a  month  ago  what 
the  prospects  for  1924  were,  1  would  in- 


After  a  period  of  hesitation  aal  ^ 
tainty,  business  is  opening  up, 
indication  of  exceeding  the  volun*  ^ 
Spring  of  1923.  The  total  lineagtSJ 
Indianapolis  News  for  both  Jan^* 
country.  Several  newspaper  accounts  February  exceeded  the  same  moaj],*! 
have  broken  in  that  territory  recently,  year,  and  local  business 


tantly  have  answered  in  a  pessimistic  which  indicates  that  conservative  New  favorable  to  further  advertis**. 

_ ^  i_  ...  _.i.  i_  _  _  1 1 '  .1  »  •  _ _  ...Ml  rknticitftfl  Kpnrhrtc  f  rrim  " 


Spring  building  work  is  opening  up 
now  with  a  record  season  in  prospect.  Ma¬ 
chinery  manufacturers  are  generally  ac¬ 
tive  with  few  exceptions.  Leather  and 
textile  industries  are  quiet,  with  some 
improvement  apparent  in  latter.  While 
retail  trade  is  good,  merchants  are  not 
carrying  large  stocks  and  consequently 
restricting  somewhat  operations  of 
wholesalers. 

Philadelphia  Public  Ledger. 


strain.  The  last  month,  however,  has 
provai  conclusively  that  the  country  is 
in  better  shape  than  we  think  it  is,  as 
with  all  the  Washington  adverse  agita¬ 
tion  and  tlie  Presidential  election  coming, 
business  now  looks  as  if  it  will  hold  up 
exceptionally  well.  There  probably  will  be 
sp^modic  periods  that  will  give  the  pessi¬ 
mist  his  chance,  but  at  the  end  of  the 
year  1924  it  will  have  proven  to  be  a 
wonderful  year,  all  considered. 

Fred  P.  Motz, 

Vice-President,  John  M.  Branham  Gi., 
New  York  City. 


England  is  now  sure  that  this  year  will  ^rom  real  estate 

be  a  productive  one  and  their  manufac-  budding  contract<x$  j,. 

turers  are  using  newspaper  advertising  great  activity  in  the  next  six.or 

to  make  it  so.  -  ‘  ' 

T.  F.  Flynn, 

Secretary,  S.  C.  Beckwith  Special 
Agency,  New  York  City. 


months.  Automobile  sales  are 
to  exceed  all  previous  recoidi 
Indiana  farm  conditons  rapdly 
back  to  normal  and  with  a 
increasing  buying  power,  both  in  tl»  - 
,  ^  .  and  state,  it  is  only  natural  that  ms' 

locations,  as  we  get  them  point  to  advertisers  will  look  here 
good  business  for  this  year.  In  several  ^ 

^hTy^’rL'^ILZ^^'wr^^erS  advertising  wiutq 


Cooiffl 
a  Mini 
I  showing 
1  Spring 
labonaJ 
I  than  a 

January 
Regular 
heavy  s< 


The  easiest  way  to  answer  the  annual 
question  is  to  make  a  frank  statement 
and  then  qualify  it.  Business  for  1924 
looks  good  to  me.  That  statement  is 
based  on  apparent  facts  available.  From 
what  I  have  been  able  to  learn  in  our  in¬ 
vestigations,  there  is  healthy  activity  in 
every  important  branch  of  industry.  Raw 
materials  are  available  in  adequate  quan¬ 
tities  at  lower  cost,  labor  conditions  are 

-  .  improving,  manufacturing  is  speeding  up 

Baltimore  lineage  outlook  is  very  good,  and  buying  is  stronger  and  more  notice- 
In  February  the  Sun  and  Evening  Sun  ably  consistent. 


Local  merchants  have  made  heavy 
preparations,  anticipating  a  big  Spring 
business,  to  which  all  indications  here 
point. 

Washington  (D.  C.)  Star. 


gains  in  sales  for  January  and  February. 
There  is  a  marked  difference,  however, 
in  different  lines  of  industry,  with  ap¬ 
parent  tendency  for  increased  strength 
even  in  those  lines  whose  sales  have  betm 
weak. 

Howard  W.  Dickinson, 
Vice-President,  George  Batten  Co., 
Inc. 


Frank  T.  Cauoj, 
IndianapobT^ 


ran  ahead  of  1923  in  local  and  national. 
The  stores  are  reporting  an  increase  in 
volume  of  business,  and  a  large  number 
of  new  advertisers  are  coming  into  Balti¬ 
more. 

W.  F.  SCHMICK, 
Baltimore  Sun. 


Charles  C.  Gree.n, 
President,  Charles  C.  Green  Advertis¬ 
ing  Agency,  New  York  City. 


Spring  business  is  opening  very  well 
indeed.  January  and  February  showed 
rather  dull  business  in  the  clothing  line 
on  account  of  the  weather,  but  the  Spring 
season  opens  up  optimistically  in  these 
lines.  While  the  outlook  is  good  for 
general  business,  it  is  considerably 
clouded  by  the  action  of  Congress  in 
handling  the  bonus  bill  and  in  the  tax- 
revesion  matter. 

New  Haven  Register. 


The  Presidential  year  brings  into 
prominence  politics  and  politicians,  using 
the  oil  scandal  as  a  background.  They 
are  making  much  noise  through  the  big 
medium  of  publicity,  the  newspaper,  but 


Our  opinion  here  at  Federal,  which  is 
a  reflection  of  our  clients  in  almost  all 
lines,  is  that  1924  will  be  a  constructive 
year  in  business. 

Bond  prices  are  rising,  indicating  that 
there  is  an  investment  outlook  on  even 
more  prosperous  business  conditions — all 
of  which  is  wonderfully  encouraging  for 
that  old  bugaboo — a  Presidential  year. 

Robert  Tinsman, 

President,  Federal  Advertising  Agency, 
New  York  City. 


Spring  business  looks  good.  Emijl 
ment  in  Detroit  is  approximately  3 .1 
cent  more  than  last  year,  which  m  ■  * 
previous  high  record.  Motor  com[fc.| 
are  operating  on  an  increased  '  ' 
The  News’  advertising,  in  all  i 
— local,  national  and  classified- 
healthy  increases  in  February, 
tions  are  good. 

W.  H.  Moon, 
Detroit  Nni  | 
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:  work. 


Nineteen  hundred  and  twenty-four  has 


this  should  not  dim  the  importance  of  the  earmarks  of  a  safe  and  sane  year 
business  or  cloud  over  the  facts  that  from  tlie  business  standpoint, 
business  is  good.  A  safe  man  in  the  Presi-  There  is  no  suggestion  of  “boom”  with 
deutial  chair  and  a  sane  tax  program  its  attendant  extravagance  and  inflation; 
will  speed  up  the  commercial  wheels  and  neither  is  there  a  hint  of  a  depression, 
bring  the  business  man  a  big  1924.  News-  Per.sonally,  I  think  I  qualify  as  a 
papers,  in  my  opinion,  will  have  in  1924  “watch-yxiur-step  optimist”  as  to  the  1924 


One  of  the  heaviest  snows  in  fe.-l 
has  failed  to  check  increase  in  Mihigl 
kee’s  business.  Retail  sales  are  fra 
to  IS  per  cent  above  1923.  Labor 
steady,  with  but  few  unemployed 
facturers  report  demand  steady  b«  1 
Indications  are  for  substantial 
increase  this  year. 

Milwaukee  JoixmI 
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Advertising  outlook  in  Boston  for  1924 
is  exceptionally  good.  A  dozen  big 
national  campaigns  will  start  soon  and 
several  others  follow  later.  We  have 
seven  large  campaigns  from  national  ad¬ 
vertisers  that  have  not  been  using  news¬ 
papers.  We  believe  1924  will  smash  all 
our  previous  records  in  national  adver¬ 
tising.  Boston  Post. 


as  big  a  business  as  they  ever  have  had. 

Morti.mer  D.  Bryant, 
Vice-President,  Bryant,  Griffith  & 
Brunson,  New  York  City. 


It  is  my  belief  that  advertising  activity 
in  New  England  States  may  be  used  as 
a  barometer  for  other  sections  of  the 


outlook,  with  emphasis  on  the  “optimist.” 

The  consuming  public  is  re.s])onding 
readily  to  offerings  of  good  merchandise, 
when  fairly  priced.  The  buying  is  care¬ 
ful — not  reckless;  thrifty — not  extrava¬ 
gant. 

William  H.  Dodge, 
President,  Allied  Newspapers. 


General  business,  both  local  ud  '..I 
tional,  is  exceptionally  good  here  i:| 
prospects  look  better. 

E.  W.  Parsoss, 
Chicago  Trilwt  I 


large 


Piaster  is  late  this  year  and  local  bus¬ 
iness  for  Spring  is  consequently  late  in 
starting.  It  is  too  early,  in  my  opinion, 
to  forecast  national  business. 

Rowe  Stewart, 
Philadelphia  Record. 


.-\ccepting  February  as  a  basis  of  out¬ 
look  for  Spring  business,  it  is  most  fa¬ 
vorable.  Precluding  cancellations,  na¬ 
tional  schedules  now  held  exceed  totals 


We  are  locdcing  forw’ard  to  the  best 
Spring  business  in  our  history.  National 
advertising  is  showing  a  tremendous  in¬ 
crease  and  indicates  that  manufacturer.s. 


for  last  Spring,  new  accounts  offsetting  needing  sales,  are  counting  upon  news 


SOUTHERN 


The  outstanding  feature  now  of  national 
advertising  for  newspapers  is  the  strong 
tendency  toward  rotogravure,  which  is 
showing  a  heavy  increase.  National  and 
local  advertising  are  about  15  per  cent 
ahead.  Responses  which  advertisers  are 
getting  show  that  current  type  of  high- 
grade  copy  in  connection  with  sound  sell¬ 
ing  methods  is  bringing  highly  profitable 
returns. 

Charles  D.  Atkinson, 
Atlanta  Journal. 


usual  mortality.  Retail  stores  report  col¬ 
lection  good  and  expect  larger  business 
as  a  result  of  usual  stimulation.  Local 
industries  generally  are  on  full-time  basis, 
one  large  plant  working  overtime.  There 
is  very  little  unemployment.  Current 
buying  generally  is  on  a  hand-to-mouth 
basis.  Stove  and  electrical  tool  manufac¬ 
turers  are  among  the  busiest  industries, 
with  furniture  output  curtailed.  Building 
holds  up  well.  The  new  local  Ford  as¬ 
sembling  plant  is  doubling  its  present 
capacity.  Plumbing  supplies  manufac¬ 
tures  building  addition.  1924  Kentucky 
automobile  registration  has  a  gain  of 
42,047,  indicating  unusual  prosperity. 
Community  chest  drive  closes  today,  net¬ 
ting  $613,543,  contributed  by  37,455 
Louisvillians. 

A.  R.  Magee, 

Louisville  Courier- Journal  and  Times. 


papers  more  than  ever.  Local  advertis¬ 
ing  reflects  fundamental  prosperity  of  city 
and  section  and  disproves  old  bugaboo 
about  Presidential  year. 

A.  G.  Newmyer, 
New  Orleans  Item. 


A  general  feeling  of  optimism  coam¬ 
ing  Spring  business  appears  to  exis: 
St.  Louis.  Local  interchange  of  cjriat 
are  breaking  all  previous  records,  t 
ployment  conditions  are  healthy  ml. 
satisfactory  volume  of  retail  sale  r 
reported  and  anticipated  SsbsQcil 
gain  in  February  national  lineage  and; 
increase  in  local  business  over  last  ysl 
indicates  that  manufacturers  and  k] 
chants  are  finding  it  profitabk  to  'j 
forth  added  sales  effort  this  season. 

T.  L.  Ryax, 

General  Manager,  St.  Louis  Sat. 
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Increasing  activities  of  every  industrial 
plant  in  the  Birmingham  district  indicate 
an  unprecedented  period  of  prosperity,  al¬ 
ready  evidenced  in  January  and  February, 
two  of  the  best  months  in  the  history  of 
the  Birmingham  News.  Increased  nation¬ 
al  schedules,  record  local  business  and 
rapidly  gn'OW'ing  circulation,  due  to  city’s 
tremendous  development,  all  point  to  1924 
as  the  biggest  year  in  the  paper’s  life. 
There  is  every  prospect  for  splendid  bus¬ 
iness  in  all  lines  here. 

J.  E.  Chappell, 
Birmingham  News. 


The  general  way  of  Spring  teintssj 
opening  satisfactorily.  There  is  an  »| 
dence  of  conservatism,  but  going 
of  last  year.  National  schedides 
exceeding  last  year.  An  $87,000,000  tel 
issue  is  helpir^  St.  Louis.  The  (dil 
late  winter  and  last  Blaster  makes  ffi.| 
somewhat  quiet  now. 

George  M.  Bubach, 
St.  Louis  (Mo.)  Post-Dispwf 
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National  advertising  schedules  have 
increased  over  last  year.  Merchants  re¬ 
port  prospects  for  Spring  business  good, 
and  much  better  than  expected.  The 
short  cotton  crop  last  year  was  discour¬ 
aging,  but  increased  the  price,  and  diver¬ 
sification  has  found  Arkansas  in  better 
shape  than  other  sections.  Extensive 
building,  good  road  projects  and  $2,000,- 
0(X)  concrete  bridges  at  Little  Rock  have 
kept  labor  busy  at  high  wages.  Our 
bank  clearings  are  larger  than  ever  be¬ 
fore. 

Fred  W.  Alsopp, 
Arkansas  Gazette,  Little  Rock. 


The  Chattanoga  district  is  enjoying  an 
unusual  degree  of  prosperity.  Business 
was  good  last  fall  and,  contrary  to  the 
rule,  there  was  no  slump  after  the  holi¬ 
days.  .Advertising  lineage  has  shown  an 
increase  of  more  than  fifteen  per  cent. 
.All  local  manufacturing  interests,  nearly 
400  in  number,  are  working  full  time, 
many  overtime.  Conditions  were  never 
favorable  than  at  the  present. 


Unseasonable  weather  is  Ae  only 
dicap  to  opening  of  Spring 
Prospects  are  good.  Business  ( 
industries  seems  to  give  unusual  i 
w'hile  national  schedules  are 
seasonable  prospects  are  bright. 

Des  Moines  Register  and  Ti 
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Business  has  recovered  from 
cession  of  volume  immediately  « 
holidays  and  is  now  running  in 
a  year  ago.  February  repo^ 
dustries  reflect  very  decided  impn 
over  the  same  month  of  1923. 


front 


Spring  business  in  Cleveland  will  be 

greater  by  at  least  5  per  cent  than  it  was - -  -  7 -  — , .  --  .  ,  .  ^ 

last  year,  lunployment  is  good,  almost  ment  has  increased  and  ^icu^  ■ 

.  as  great  as  one  year  ago.  Over  1,600  building  industry  and  all  its 

Prospects  for  the  Spring  are  good.  The  building  permits  were  issued  the  first  two  there  has  b^n  markM  oct 
indications  for  local  and  national  lineage  months  of  this  year,  an  increase  of  25  National  advertising  schedule 

are  greater  for  the  first  six  rnonths  this  per  cent  over  la.st  year.  Most  of  this  is  pects  this  Spring  indicate  a  slignt 

year  than  at  any  previous  period.  for  residences.  over  last  year. 

W.  C.  Johnson,  R.  A.  Huber,  W.  K.  NotiinW^ 

Chattanooga  (Tenn.)  News.  Cleveland  Press.  Cinemnan 
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The  Spring  is  opening  with  concrete 
evidence  of  good  business  in  : " 
industry  throughout  our  territory  and 
with  all  prospects  for  continued  pros¬ 
perity. 

I.  R.  Smith, 

_  _  Los  Angeles  Times. 

.  The  outlook  for  - 

;prrv!n3.  February  Our  February  business  showed  sub- 

considerably  larger  stantial  gains.  A..  _ _ ", 

lich  was  the  peak.  Winter  has  decreased  sales  of  winter 

;  same  as  last  year,  merchandise,  but  merchants  are  all  opti- 

rertisers  are  tiling  mistic  and  feel  that  good  business  is  in 

sight  for  Spring  and  Summer.  We  expect 

...  McK.  Barbour,  a  satisfactory  increase  throughout  the  Medium  to  low  price  merchandise  show 
Minneapolis  Tribune,  year.  a  marked  increase  in  demand.  Business 

Portland  Oregonian,  is  dull  in  the  better  class  clothing  and 

— ; -  high  price  merchandise.  The  general  print^  paper. 

.Ml  basic  industries  are  working  at  full  outlook  indicates  increases  in  March  in 
siiK  -  National  capacity,  including  lumber,  many  mills  all  lines.  Local  industries  are  running 

_  - -  and  classified  is  working  day  and  night  shifts.  Coastwise  full  time.  Jobbers  report  a 

hwvier  "than  last  year.  Look  for  and  overseas  commerce  in  Seattle  and  seasonal  volume.  Building  is  booming, 

healthy  general  business  with  the  tributary  section  of  Puget  Sound  district  National  advertising  is  about  the  same  as 

mg  of  Spring,  but  no  boom.  is  greater  than  at  peak  during  war  period,  a  year  ago. 

Omaha  World-Herald.  Retail  Spring  business  in  all  lines  is  far  San  .\ntonio  Express  &  News. 


-  Our  advertising  for  both  January  and  Business  conditions  in  West  Texas 
all  lines  of  February  showed  a  gain  over  the  previous  could  scarcely  be  better  than  indications 

“  1  year.  March  is  starting  off  nicely  and  we  show  at  present.  There  is  no  boom  wave 

anticipate  a  splendid  Spring  and  Summer  on,  but  there  is  a  wave  of  continuous 
business.  Texas  has  had  a  wonderful  prosperity.  In  the  El  Paso  territory  the 
cotton  crop  with  big  prices.  Our  oil  in-  rains  we  have  had  have  insured  a  great 
dustries  are  prospering  and  Houston  is  cattle  year  and  the  cotton  crop  was  the 

doing  a  vast  amount  of  building.  Nation-  best  in  years.  El  Paso  merchants  are 

_  _  _  al  advertising  schedules  are  showing  some  anticipating  one  of  the  best  years  in  the 

An  exceptionally  open  increase  and  we  anticipate  better  business  city’s  history.  M.  S.  Caddon, 

in  all  departments.  ^  ^  El  Paso  Times. 

M.  E.  Foster,  _ 

Houston  Chronicle.  RECEIVED  TOO  LATE  FOR  PROPER 
CLASSinCATION 

The  United  States  is  now  using  two- 
thirds  of  the  world  production  of  news 
7"’“"  TT'T.  The  normal  growth  of 
population  in  the  United  States  is  one 

.  ,  . . „  and  a  quarter  millions  a  year,  and  this  is 

satisfactory  one  and  a  quarter  millions  of  population 
having  the  greatest  consuming  capacity 
and  the  greatest  number  of  economic 
wants  of  any  million  and  a  quarter  people 
on  the  face  of  the  earth.  Every  indica¬ 
tion  points  to  a  year  of  substantial  busi¬ 
ness  accomplishment  during  1924 

R.  S.  Kellogg, 

Secretary,  Newsprint  Service  Bureau. 

Spring  business  here  beginning  earlier 
than  usual  because  of  mild  weather,  and 
with  excellent  prosj^ts.  Cotton  mills 
and  shoe  factories  in  this  vicinity  are 
running  on  better  time.  .\utomobile 
dealers  report  more  and  better  sales  at 
Portland  .Automobile  Show  last  week 
than  during  any  previous  show. 

Portland  (Me.)  Press-Herald. 

Business  men,  bankers  and  farmers 
looking  hopefully  to  future,  deiiending  on 
agricultural  conditions.  Bankers  state 
there  is  better  morale  on  part  of  pi'ople 
than  in  years.  Owners  of  farms  where 
negro  labor  has  left  are  going  to  work 
with  determination  to  make  good  crops 
ailtivating  intensively  and  diversifying. 
Indications  better  agricultural  year  al¬ 
though  weather  has  been  against  farmers 
for  several  weeks.  If  crops  good  and 
pricey  profitable  business  in  Georgia  on 
.southeast  will  be  good  in  1924.  Crop  dis¬ 
aster  will  find  full  reflection  in  business. 
Demand  for  money  increasing,  large  por¬ 
tion  of  it  going  into  farms.  Despite 
Georgia’s  poor  1^3  cotton  crop  business 
is  coming  back  gradually  but  steadil'-. 
Tennessee  and  ITorida  in  good  condi¬ 
tion.  Carolinas  in  splendid  shape;  collec¬ 
tions  in  .Atlanta  normal  for  season. 
February’s  business  better  than  January 
and  March  increasing.  Merchants  l(K>k- 
ing  for  healthy  Spring  trade.  • 

F.  .A.  W'ilson-Lawre.nson 
Atlanta  Georgian  &  .American. 


WESTERN 


in  jCpolis  and  its  Jrade  field  are 
ctwwing  a  better  tone.  *  . 

business  is  improving, 
natiowd  advertising  is  c...::-" 

S,  a  year  ago,  which  was 
«narv  was  about  the  same  a 
1  ■  advertisers 


Spring  business  looks  good,  the  only 
,mpedinient  being  the  wither, 
verfising  is  very  slightly  off. 

.bowing  a  big  increase  l  _ 


The  director  of  the  State  Employement 
Bureau  reports  little  unemployment  in 
Kansas.  Much  construction  work  is 
opening  at  present  time.  Wheat  with¬ 
stood  the  winter  well  and  is  in  goo<l 
condition.  Plenty  of  moisture  for  Spring 
work.  Business  in  this  section  is  healthy. 


CAPTAINS  COURAGEOUS 


ior  national  advertising.  Ketailcrs — 

large  and  small— arc  most  optimistic. 

J.  Mora  Boyle, 
Kansas  City  Journal- Post. 


’s  mercliaiidising  season  is  a 


Colorado 

month  later  than  in  the  h^st.  owing  to 
late  Spring.  January  and  February  local 
business  fair.  National  advertising  has 
been  very  good.  March  is  opening  up 
well,  both  in  local  and  natiotial  business. 
Denver  mercliants  expect  line  Spring  bus¬ 
iness.  Building  records  are  being  broken 
each  month.  Manufacturing  and  jobbing 
are  in  excellent  condition.  Bank  clear¬ 
ings  are  good. 

F.  1.  Carrutiiers, 
Denver  Post. 


Retail  spring  business  opening  tair. 
Local  industries  are  active.  National  ad¬ 
vertising  schedules  are  running  about  the 
same  as  last  year.  The  Chamber  of 
Commerce  predicts  the  season’s  business 
as  gmxi  as  in  1923.  Manufactured  prod- 


Spring  business  shows  evidetKe  of  well 
sustained  activity.  Wholesalers  and  re¬ 
tailers  report  some  conservatism  in 
buying,  but’ expect  larger  volume  Spring 
business  than  1923.  Style  show  and 
automobile  at  home  week  reflects  conti- 
detKe  and  extensive  sales.  Conditions 
excellent  for  big  crop  production. 
LivestcKk  and  petroleum  situation  en¬ 
couraging.  National  schedules  increased 
over  1923.  Sidney  D.  Long, 

Bus.  Mgr.,  Wichita  (Kan.)  Eagle. 


PACIFIC  COAST 


Frank  B.  Noye».  President  of  tho  Associated  Press,  and  Capt.  W.  R.  Saylor  of  the  V.  8.  S. 
Beattie,  flaxship  of  the  Pacific  Fleet,  •anchored  in  New  York  waters  after  Southern  manceuvres. 


Tacoma  is  facing  a  year  of  great  better 
building  program  is  reportei 
«.W,000.  Lumber  mills  are  working  on  Seattle 
.4-hour  schedules.  Shipyards  are  building  rapidly, 
a  /,000-ton  liner.  Port  exports  for  the 
m  eight  months  exceed  $150,000,000. 

Merchants  are  confident  of  a  good  year 
■or  retail  business.  Tourist  predictions  r^~~ 
are  the  largest  ever. 

F.  Willis  Gould, 

Tacoma  Ledger.  _ 

Prospects  were  never  brighter  for  the  Twenty-six  million  dollar  livestock  and 
Spring  business  in  the  history  of  agriculture  production  last  season,  prin- 
Francisco.  Recent  rains  in  the  agri-  cipally  cotton,  citrus  fruit,  melons,  alfalfa. 
™itnral  section  in  Northern  and  Central  and  dairy  products,  bringing  good  prices, 
Lalifomia  mean  bountiful  crops  which  R^ve  healthy  business  conditions  for 
spells  prosperity  for  the  farmer.  Record-  Phoenix  and  vicinity.  Hydro-electric 
■■reaking  building  permits  for  the  first  two  power  development  for  industry  and 
"wnths  of  the  year  in  San  Francisco  irrigation  and  increasing  the  irrigated 
steady  employment  for  all  crafts,  ^rea  assures  continued  prosperity.  Local 
ihe  department  stores  and  shops  are  opti-  ^fd  national  advertising  steadily  increas- 
inistc  over  outlook.  ing.  Arizona  enthusiastic  about  1924. 


The  Spring  business  outlook  is  ex¬ 
cellent.  'There  is  every  indication  of  an 
unusual  volume  of  local  advertising. 
National  schedules  are  coming  good,  the 
volume  includuig  many  new  accounts. 
Local  and  State  conditions  are  excellent. 
Texas  produced  nearly  a  $1,500,000,000 
of  new  wealth  in  192'3.  Of  this.  West 
Texas  produced  one-third.  Farmers  and 
merchants  are  in  bitter  shape  than  for 
years  past,  with  debts  paid  and  money  in 

A.  L.  Shuman, 
Ft.  Worth  Star -Telegram. 


McClure  Again  Owns  HU  Magasine 

S.  S.  McGure  has  purchased  from  the 
S.  S.  Lupton  Gimpany  McQure’s  Maga¬ 
zine,  which  he  founded  more  than  30 
years  ago.  McClure  has  edited  the 
magazine  for  several  years  under  its 
recent  ownership. 


Mellon  in  New  Berth 

Ben  Mellon,  until  recently  Associate 
Editor  of  Editor  &  Pubusher.  has  be¬ 
come  editor  of  Newspaperdom,  semi¬ 
monthly  publication  devoted  to  the  news¬ 
paper  field,  carrying  with  him  the  hearty 
well  wishes  of  his  former  colleagues  and 
many  friends  among  newspaper  men. 


SOUTHWESTERN 
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TIPPER  NAMES  CHIEF 
AMERICAN  SPEAKERS 

Siuon  Fir«t  American  on  Wembley 

A.  A.  C.  W.  General  Program — 
Seven  Others  Chosen — British 
•  List  Unannounced 

Principal  speakers  at  the  2()th  annual 
convention  of  the  A.  A.  C.  W.  at  London, 
July  13-18,  were  announced  this  week  by 
Harry  Tipper,  chairman  of  the  general 
program  committee.  Additional  depart¬ 
mental  speakers  were  also  named. 

(ieneral  program  sessions  will  be  di¬ 
vided  on  a  fifty-fifty  basis  between  .\meri- 
can  and  British  speakers.  Tipper  pointed 
out.  The  British  program  committee  has 
not  announced  its  speakers. 

Francis  H.  Sisson,  vice-president  of 
the  Guarantv  Trust  Company,  New  York, 
will  be  the  first  .American  speaker  at  the 
opening  general  session.  He  will  speak 
on  the  general  subject  “.Advertising,  the 
Creator  of  Public  Standards.” 

Other  .American  speakers,  appointed  by 
Tipper  are : 

James  V.  Mooney,  president  of  the 
( ieneral  Motors  Export  Company ;  O.  C. 
Harn,  of  the  National  Lead  Company ; 
K.  \V.  Beatty,  president  of  the  Canadian 
Pacific  Railway :  E.  T.  Meredith,  pub¬ 
lisher  of  Successful  Farming,  Des  Moines, 
and  former  Secretary  of  .Agriculture  un¬ 
der  the  late  President  Wilson ;  Herbert 
S.  Houston,  publisher  of  Our  World  and 
former  president  of  the  .A.  .A.  C.  W.,  and 
Lou  Holland,  present  president,  who  will 
jireside.  Fred  B.  Smith  of  New  Viirk 
will  make  the  closing  address  of  the  con¬ 
vention. 

W.  H.  Rankin  of  the  William  H.  Ran¬ 
kin  Company,'  advertising  agency,  and  L. 
W.  Claybourne,  Milwaukee,  Wis.,  head 
of  the  Claybourne  Process  Company, 
were  announced  as  additional  speakers 
in  the  New.spaper  Departmental  of  the 
convention  by  George  M.  Burbrach.  chair¬ 
man.  Mr.  Rankin  will  speak  on  “News¬ 
papers — the  National  and  International 
.Advertising  Medium,”  and  Mr.  Clay- 
bourne  on  color  printing. 

la>uis  Wiley,  business  manager.  New 
^'ork  Times,  and  Cornelius  Vanderbilt, 
Jr.,  president  of  the  Vanderbilt  News- 
jiapers.  Inc.,  named  previously,  are  also 
newspaper  departmental  sjjeakers. 

NEWSPAPERS  SAFEST  MEDIA 

75  Per  Cent  of  Ad  Budget  Should  Go 
to  Dailies,  Milk  Dealers  Told 

Retail  merchants  should  speml  for 
newspaper  space  S/.sO  out  of  every  $1,000 
set  aside  for  .advertising  Harold  Moore, 
secretary  of  the  Seattle  Retail  Trade 
Bureau,  told  the  Northwest  Milk  Deal¬ 
ers’  .Association  at  their  annual  conven¬ 
tion  in  Spokane. 

“.Millions  arc  squandered  annually  by 
distributers  in  advertising  not  well 
placed,”  he  said.  “The  newspapers  are 
the  safest  and  most  productive  media  for 
advertising  for  the  retailer.  Of  every 
$1,000  spent  on  advertising  at  least  $750 
should  be  spent  in  newspaper  space. 
.About  90  per  cent  of  the  buying  is  done 
by  the  women  and  ads  should  therefore 
be  written  with  a  special  appeal  to  them.” 

Mr.  Moore  also  told  the  milk  dealers 
that  3  per  cent  of  their  receipts  should  be 
effective  results.  He  based  his  appor¬ 
tionment  on  a  recent  survey  made  by  his 
spent  in  advertising  to  bring  the  most 
bureau. 

WOMAN’S  HAT  IN  RING 

Publither’s  Wife  Mentioned  ai  Candi¬ 
date  for  Congress 

Slouch  hats  of  editors  and  publishers 
are  familiar  sights  within  the  political 
ring,  hut  as  something  new  appears  the 
feminine  finery  of  Mrs.  J.ames  M.  Thom¬ 
son,  wife  of  the  publisher  of  the  New 
Orleans  Item.  Mrs.  Thomson's  name  is 
figuring  prominently  in  discussion  as  to 
candidates  for  election  to  a  seat  in 
Congress. 

M  rs.  Thom.son  is  daughter  of  the  late 
Champ  Clark  of  Missouri,  speaker  of  the 
National  House  of  Representatives. 


ALL  IN  THE  DAY’S  WORK 

Drawn  for  Editor  &  Publisher. 

By  ROLLIN  KIRBY 

Famous  Cartoonist  of  tbe  New  York  World,  by  many  esteemed  the  Greatest  Political 
Cartoonist  of  the  Day 


‘It’s  too  high-brow;  you  cannot  overestimate  the  stupidity  of  the  public.” 


'C'OR  just  ten  years  the  readers  of  the 
New  York  World  have  been  under 
the  delightful  spell  of  Rollin  Kirby’s 
graphic  humor. 
No  man  in  Amer¬ 
ica  creates  better 
newspaper  art, 
hits  harder  at  the 
objects  of  his 
newspaper’s  po¬ 
litical  policies, 
drives  a  more 
direct  arrow  at 
the  current  fact 
in  interest,  yet 
keeps  his  humor 
sweet,  his  preach¬ 
ments  sound,  his 
argument  clear, 
Rollin  Kirby  his  pathos  digni¬ 
fied.  Never  does 
Rollin  Kirby  offend  in  matters  of  taste. 
The  easy  slip  into  the  realm  of  the  vul¬ 
gar  in  his  instance  does  not  happen.  His 
clown  has  cap  and  bells,  but  at  heart  is 
a  gentleman. 

In  the  drawing  here  reproduced,  Kirby 
drives  at  the  persistent  newspaper  ques¬ 
tion  whether  editorial  matter,  both  text 
.and  pictures,  must  be  aimed  at  the  ardent¬ 
ly  courted  hjT)othetical  10-year-old  mind. 
Is  this  a  nation  of  morons? 

The  New  York  World’s  Who’s  Who 
tells  Kirby’s  personal  story,  in  brief,  as 
follows :  “Bom,  Galva,  'Ill..  Sept.  4, 
1874;  S.  George  Washington  Elizabeth 
(Maddox)  K. ;  ed.  pub.  schs. ;  m. 
Estelle  Carter,  of  Lebanon,  Tenn.,  Nov. 
6,  1903.  Engaged  as  illustrator  Collier’s 
Magazine,  McClure’s,  Life,  American, 
Harper’s,  etc.,  1901-10;  cartoonist  on 
New  York  Mail,  1911;  New  York  Sun, 
1912;  World,  1913  (series  of  social  car¬ 
toons  under  caption  “Sights  of  the 
Town”) ;  political  cartoonist  of  New 
York  World  since  1914.  Studied  Paris, 
1898-99;  pupil  Academie  Julien,  Whistler 
.School.  Exhibitor  National  Academy 
Fine  .Arts.  Since  joining  the  World  con¬ 
tributor  of  light  articles  and  drawings  to 
Life  and  Vanity  Fair.  Diversions — ^poor 
but  enthusiastic  tennis  player,  fly  fisher¬ 
man  and  Kelly  pool  player.  Home, 
Scarsdale,  N.  Y.  Office,  New  York 
World,  New  York  Qubs;  Players, 
Manursing  Island.” 


OLYMPIC  GROUP  AIDS  PRESS 

Best  FacilitieB  Provided  at  Chamonix 
Skating  Competitions 

By  G.  Lan’gf.laax 

(Paris  Correspondent,  Editor  &  Publisher) 

.Arrangements  made  by  the  Comite 
Olympique  Fran<;ais  at  Chamonix  promise 
well  for  the  news  service  from  Colorrrbes 
in  the  summer  during  the  games.  Cor¬ 
respondents  at  Chamonix  where  skating 
competitions  were  held  were  in  direct 
communication  Ijy  telephone  with  Paris 
over  3  circuits.  Instruments  were  set  up 
within  50  yards  of  the  finish  line.  .A 
special  team  of  telegraph  operators  was 
on  duty,  working  direct  with  Paris  and 
l.ondon,  and  communication  was  inter¬ 
rupted  only  once  or  twice  through  heavy 
snow  falls.  Telegraph  operators  got 
away  .30,000  words  a  day  without  a  hitch. 

In  the  stadium  itself  a  room  overlook¬ 
ing  the  track  was  set  aside  for  press 
men.  ‘When  the  day’s  sports  were  over, 
the  correspondents  found  another  room 
for  their  exclusive  use  at  the  Chamonix 
Palace  Hotel. 

112  Writert  Cover  Winter  Olympics 

If  Chamonix  is  to  be  any  criterion  of 
the  newspapermen  who  will  come  to 
France  for  the  Olympic  games  in  the  sum¬ 
mer,  we  are  likely  to  see  a  record  crowd. 
For  the  winter  sports  program  of  the 
Olympiad  at  (Tiamonix  there  were  112 
journalists  present,  46  French,  8  Amer¬ 
ican,  8  Swedish,  6  Norwegian,  6  Swiss,  5 
Dutch,  5  Czechoslovak,  4  Belgian.  4  Ital¬ 
ian.  3  English.  3  Fins,  2  .Argentine,  2 
Jugoslav,  2  Polish,  2  Canadian,  1  Spanish. 
1  Lithuanian,  1  Greek,  I  Austrian,  1  Hun¬ 
garian,  and  1  Japanese. 

Chicago  Sending  125  to  London 

.Reservations  for  the  trip  to  Elngland  in 
July  for  the  A.  A.  C.  W.  convention  still 
are  being  received  by  the  advertising 
council  of  the  Chicago  Association  of 
Commerce.  Reservations  already  have 
been  made  by  125  members,  of  whom 
about  30  per'  cent  are  women,  according 
to  Preston  E.  Reed.  The  Chicago  delega¬ 
tion  will  start  for  New  York  on  a  special 
train  on  the  morning  of  July  2,  and  will 
sail  on  the  S.  S.  Republic  at  noon,  July  3. 


PARK  ROW  WHISPERSOfi 

A  NEW  DAILY  f 

>■ 

But  Vanderlip,  Roberts,  Fileac  uif 
Ruppert,  Named  as  Backers,  AU  | 
No  Connection  with  the  S 

Projected  “Press”  I 

Park  Row  treated  itself  to  a  “wiiispr- 1 
ing  campaign”  this  week.  Thepbctnl 
sibilant  as  Medusa’s  tresses.  It  hal  il 

good  word  to  whisper,  too -  r 

“Within  60  days,  the  Press,  a  i*i|- 
evening  daily,  will  be  established  in  No , 
York.  No,  I  can’t  tell  you  who’s  to  L 
of  it — 'but  I’ve  heard  some  big  names  me 
tioned.  Big  money,  too.” 

Rumors  beget  rumors  and  through  it  r ' 
mist  appeared  the  names  of  Frank  A 
Vanderlip,  retired  banker  and  jwe 
critic  of  newspapers  as  they  are;EA 
Filene,  retired  Boston  merchant ;  Geo^ 
M.  Roberts,  vice-president  of  the  lia 
tional  City  Bank ;  and  Col.  Jacob  Kt 
pert,  brewer  and  baseball  magnate.  Tie* 
were  named  as  the  financial  backers,  ik 
it  was  stated,  were  prepared  to  stake  Ik 
projected  paper  to  $2,(X)0.(XX)  as  a  s^ 
“It’s  all  news  to  Mr.  Roberts,"  hs* 
lice  told  Editor  &  Publisher,  Mr.  w 
erts  having  been  confined  to  his  hooe* 
several  days  with  a  slight  illness. 

“I  have  nothing  to  say,”  was  Col  w 
pert’s  reply. 

“I  know  nothing  beyond  that  the  tW 
is  being  circulated,”  Mr.  Filene 
Editor  &  Publisher  over  the  long  w 
tance  telephone.  “I  am  not  assoca* 
with  such  a  plan  in  any  way."  . 

“Rumor,”  remarked  Mr.  V'anderli^  • 
a  dangerous  thing.”  ^  ^ 

“I  have  found  that  out,”  he_  a* 
knowingly.  “My  advice  is:  Dontg* 
rumors.”  _i  u  * 

And  the  final  rumor,  preferred  b* 
gossips  as  Editor  &  Publishh 
press,  had  it  that  tlie  deal  was  “all  o«. 

Ocean  City  Paperi  Merf* 

Ocean  City  (N.  J.)  Sentinel  and^ 
City  Ledger  have  consolidated,  the 
issue  of  the  combined^  newspa^-^ 
Sentinel-Ledger,  appearirig  Fel).  W 
.Albert  L.  Ingram  as  publisher. 
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ItrAIUNG  casual  news  tips  to  the  “BIG  BREAK” 

It’s  the  Life  of  the  Game,  Says  Raymond  G.  Carroll,  Who  Holds  “Star  Writing”  Is  Only  Ability  to  See 
Interesting  Human  Details  and  Record  Them  Accurately 


H\T  do  people  really  want  to  read? 
it  is  trite  to  say  that  this  question, 

-  IS  inevitable  as  each  day’s  dawn,  is  and 
•  mnst  be  forever  on  the  minds  of  news- 
pper  men.  It  is  unanswered  by  many 

;  *"\vhen  Eottor  &  Publisher  sought  out 
Rasmond  G.  Carroll,  a  veteran  reporter, 

'  S  connected  with  the  Philadelphia 
V  Public  Ledger  Syndicate,  writing  a  daily 
New  York  letter,  the  question  came  up  in 
■  J  TOurse  of  conversation.  Carroll’s  answer, 
i’  h-nical  of  the  man  himself,  leaps  to  the 
i  lead  of  this  story,  which  will  be  especially 
T  concerned  with  a  reporter’s  view  of  news- 
L  papering,  and  which,  because  the  man  in- 
temewed  knows  his  business,  will  be 
crammed  with  definite  and  helpful  advice. 

“The  purpose  of  all  writing,  as  I  see  it, 
is  to  help  humanity,”  Carroll  declared, 
discussing  the  question  of  reader  interest. 
£  1  “People  like  to  be  helped. 

"They,  therefore,  want  to  read  about 
M  things  that  apply  to  them  personally— 
H  things  that  may  be  helpful  to  them.  The 
£  I  little  details  of  life,  which  are  at  the  same 

Ut  i  time  often  the  most  important,  the  funda- 
r  mentals  of  life,  personalities,  all  have  uni- 
versal  appeal. 

“After  all  there  is  nothing  in  this  world 
as  important  as  people. 

"The  American  is  the  finest  human 
instrument  to  play  a  tune  on  there  is  in 
i  the  whole  world.  It  is  easy  to  entertain 
i  him.  to  make  him  laugh  or  cry. 

"it  is  that  which  is  entertaining,  help- 
ful.  or  fundamental  the  public  wishes  to 
:  I  read  about,”  he  concluded. 

1)  Carroll  a  few  days  ago  celebrated  his 
i  47th  birthday.  Thirty  years  of  news- 
1  paper  reporting,  watching  the  parade  of 
. !  sunshine  and  shadow,  has  kept  him  young, 
'  j  alert;  has  kept  alive  his  intellectual 
I  curiosity,  his  instinct  for  news. 

I  From  the  early  days  of  the  tramp 
'  printer  and  nomadic  reporter  to  the  pres- 
;  ent  time,  through  a  grilling  experience  as 
•  war  correspondent,  Carroll  has  always 
i  had  the  mass  of  people  in  mind.  He  is 
i  such  a  veteran  that  his  right  arm  is  still 
!  weak  from  an  attack  of  writer’s  cramp, 
I  suffered  in  the  “old  days”  of  journalism 
I  before  the  invention  of  the  typewriter, 
jj  “There  is  just  as  much  glory  in  failing 
^  as  succeeding— just  as  big  a  story  for  the 
^  1  newspaper  and  just  as  much  interest  to 
^ the  reader,”  he  continued  in  explanation, 
ihos  MO  fellows  often  make  better  copy 

than  their  big  brothers. 

“.A  short  while  ago  I  was  talking  to  a 
bootblack  around  the  corner  from  my 
hotel. 


By  PHIUP  SCHUYLER 


window  in  his  rather  small  crowded 
room.  It  is  the  cluttered  room  of  a 
bachelor.  Tables  are  littered  with  papers. 

Carroll,  wearing  neither  coat  nor  vest, 
rises  from  his  work  and  comes  forward. 
White  suspenders  unsuccessfully  hide 
themselves  against  a  background  of 
a  white,  collarless  shirt.  Despite  the 
rather  negligee  appearance,  one  notices 


The  story  told  in  the  column  of  that 
date  was  a  story  which  today  is  holding 
front  page  position  in  newspapers  all  over 
the  country — the  Teapot  Dome  oil  lease. 

Carroll  was  reporting  the  casual  re¬ 
marks  of  New  York  financiers  made  to 
him  in  one  of  the  exclusive  uptown 
clubs. 

“You  will  hear  about  this  lease  some- 
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“For  37  years  he  had  been  shining 
'  shoes  and  he  was  still  smiling  and  happy, 
i  .Across  the  street  from  his  stand  an 
electric  sign  advertised  the  name  of  the 
I  play  ‘Failures.’ 

“Was  Tony,  the  bootblack,  a  failure? 
I  wondered  and  questioned  him.  What 
had  he  done? 

“He  had  brought  over  to  this  country 
from  Italy  three  brothers,  a  sister,  his 
mother  Md  father,  ail  from  money  he’d 
saved  shining  shoes.  He  had  also  reared 
a  family.  Two  of  his  boys  had  volun¬ 
teered  and  served  in  the  World  war. 
Was  he  a  failure?  I  didn’t  thing  so,  and 
I  knew  he  made  a  wonderfully  interesting 
story.” 

Each  day  Carroll  finds  stories  like  this 
for  his  New  York  letter.  It  has  been  his 
daily  stint  now  for  nearly  4  years.  Every 
rtory  he  develops  himself,  covering  all 
New  York  City.  He  doesn’t  re-write  the 
iwspapers.  He  is  a  shining  example  to 
those  in  the  profession  who  only  under- 
“spot  news.”  How  is  it  done? 

That  was  the  question  which  interested 
tDiTM  &  Publisher.  It  can  best  be  told 
m  tM  life  of  the  man  who  is  doing  it. 
first  must  be  pictured  the  man  him- 
as  he  is  today.  First  must  be  told 
PJI^sent  ideas  and  ideals. 

11^  T  his  New  York  hotel  at 

fitj  ^  tforning.  You  may  probably 
I'M  him  at  his  typewriter  close  to  the 


CARROLLISMS 

“Th*  purpose  of  ell  writinc,  ei  I 
see  It,  U  to  help  hnmenity,” 

“There  it  just  e*  much  glory  In 
failing  at  inoceeding — just  at  hig  a 
story  for  the  newspapers  and  jnst  as 
much  interest  to  the  reader." 

"Newspaper  work  it  not  a  stepping 
stone.  It's  a  Ofaft,  a  great  and 
wonderful  craft.” 

“A  most  important  part  of  the 
writing  game  is  taking  something 
casual  and  running  it  down." 


he  is  careful  in  the  matter  of  dress.  His 
brown  trousers  are  neatly  pressed.  Gray- 
spats  cover  the  tops  of  polished  shoes. 
In  height  he  is  short,  in  figure  rather 
heavy.  The  immediate  impression  is  of 
the  old  school  newspaper  man  who  has 
seen  and  lived  life  actively  and  thorough¬ 
ly.  Sandy  hair,  tinged  with  gray,  is 
brushed  back  from  a  broad  forehead 
above  pale  blue  eyes.  Giairs  are  ar¬ 
ranged  :  you  are  seated. 

Carroll  is  no  friend  of  the  interview, 
which  he  remembers  was  first  originated 
by  Joseph  Pulitzer.  He  does  not  enjoy 
talking  for  publication. 

“I  am  only  a  reporter,”  he  insists,  “the 
ordinary  garden  variety.” 

He  has  what  he  calls  “a  peculiar  love" 
for  the  newspaper  game.  For  him  the 
thrill,  the  surprise  around  the  corner,  is 
the  great  compensation  for  the  many  and 
necessary  hard  knocks.  Indignation  leaps 
forward  when  it  is  suggested  newspaper 
work  is  a  “stepping  stone”  to  something 
better. 

“It  is  not  a  stepping  stone,”  he  declares 
with  emphasis.  “It’s  a  craft,  a  great  and 
wonderful  craft.  I  want  to  live  out  my 
life  as  a  newspaper  man.” 

Backed  by  such  enthusiasm  within, 
Carroll  is  daily  on  his  toes  for  the  news¬ 
paper  story. 

“How  do  you  get  ideas  for  these 
hundreds  of  different  features  you  write 
each  year”  was  a  question  asked. 

The  story  told  in  reply  was  of  the 
necessity  for  a  reporter  to  have  a  solid 
background  of  the  territory  he  is  cover¬ 
ing,  alertness,  friends,  a  willingness  and 
desire  to  “dig.”  The  reporter  must  be 
careful  and  accurate  as  to-  detail ;  every¬ 
thing  must  be  “checked  up;”  confidences 
must  be  kept. 

“It  is  often  largely  a  matter  of  trailing 
the  casual  remark,”  he  said. 

“A  most  important  part  of  the  whole 
writing  business  is  taking  something 
casual  and  running  it  down,”  he  said. 
“Big  news  is  found  often  in  small  ways.” 

Then,  to  prove  his  assertion,  Carroll 
arose,  took  down  a  big  scrap  book  from  a 
shelf,  and  opened  to  a  page  on  which  was 
pasted  his  New  York  column  for  Oct.  17, 
1922. 


day  on  the  floor  of  the  Senate,”  was  one 
casual  remark  he  recorded. 

But  Carroll  is  not  content  with  the 
merely  casual.  Everything  must  be 
checked  up.  He  went  down  to  the  city 
editor  of  the  Wall  Street  Journal  and 
substantiated  the  statements  made  to  him 
at  the  club  with  facts  and  figures.  The 
finished  copy  was  good  advance  informa¬ 
tion. 

“The  telephone  is  a  reporter’s  greatest 
friend,”  he  said.  “Call  up  the  sources; 
get  your  facts  straight,  verify  everything” 
is  his  advice  to  young  reporters.  “Only 
write  what  you  see,  or  what  you  know.” 

It  was  back  in  1896,  when  he  started 
ne%\spaper  work  on  the  Rochester  (N. 
Y.)  Post-Express  that  his  chief  “Jake” 
Hokestra  told  him  the  city  directory  was 
the  “Bible  of  the  Newspaper  Office.” 

Just  recently  Carroll  capitalized  this 
advice,  on  a  story  concerning  the  mys¬ 
terious  “John  T.  King.”  In  the  lobby  of 
his  hotel  he  found  the  city  directories  of 
the  important  cities.  He  discovered  25 
“John  T.  Kings”  listed.  He  telegraphed 
them  all  and  built  an  interesting  story  as 
a  result. 

As  an  old-school  newspaper  man,  one 
modern  tendency  to  which  Carroll  objects 
is  the  widespread  use  of  the  “by-line.” 
He  dislikes  discussing  it,  for  fear  it  may 
appear  hypocritical.  In  many  newspapers 
in  which  Carroll’s  column  appears  the 
signature  is  placed  at  the  head  of  the 
story.  This  is  because  of  the  newspaper’s 
own  policy.  Carroll  always  asks  that  it 
be  placed  at  the  end  of  the  story  where 
he  thinks  it  belongs. 

“It  isn’t  the  name  that  counts,”  was 
his  opinion,  “it’s  what  the  man  to  whom 
the  name  belongs  has  to  tell.  If  the  man 
has  anything  to  tell  let  him  tell  it.  If  the 
reader  is  interested  in  finding  who  wrote 
it,  he  can  find  the  name  at  the  end  of  the 
story. 

“The  use  of  the  by-line  at  the  head  of 
the  story  is  destructive  to  the  newspaper 

nd  damaging  to  the  writer.  It  takes  the 
note  of  authority  away  from  the  news¬ 
paper,  and  it  tends  to  make  the  public 
become  fed  up  with  the  writer. 

“Furthermore  it  creates  a  barrier — a 
clique  of  *big  names’  through  which  it  is 


difficult  for  a  young  writer  to  break 
through.” 

Carroll  is  willing  to  talk  of  things  he 
beliwes  may  be  helpful  to  others  just 
beginning  the  writing  craft.  It  is  more 
difficult  to  make  him  tell  of  his  own 
brilliant  career. 

“I’m  well  advertised  by  my  syndicate,” 
he  insists,  waving  aside  publicity.  But 
press  agents  often  leave  out  interesting 
details. 

How  many  know,  for  instance,  that 
Carroll’s  first  connection  with  a  news¬ 
paper  was  as  a  newsboy  for  the  Buffalo 
(N.  Y.)  Express,  the  city  of  his  birth. 

From  newsboy  he  became  office  boy  for 
the  Buffalo  Express.  Then  he  was  made 
assistant  cashier.  Always  he  wanted  to 
get  upstairs.  He  was  told  he  didn’t  have 
sufficient  education.  He  had  left  school 
during  his  first  year  at  “High,”  but  now 
he  became  a  special  student  at  Hobart, 
later  studying  at  Syracuse  University  and 
Cornell. 

Returning  from  college,  he  was  given  a 
job  as  reporter  for  the  Buffalo  Courier 
at  $18  a  week.  After  a  while  his  salary 
was  cut  to  $12  and  he  decided  to  migrate. 
East  or  West  was  his  dilemma.  New 
York  frightened  him,  and  instead  he 
tried  Cleveland,  working  for  the  Press. 
Laber  he  went  to  the  Detroit  Free  Press. 

From  Detroit,  Carroll  and  Caret 
Garrett,  hoboed  to  Louisville,  Ky., 
beating  their  way  on  freight  trains. 
During  one  hot  summer,  they  worked  to¬ 
gether  on  the  Louisville  Dispatch,  and 
then  turned  northwards  again. 

_  Perhaps  as  relief  from  such  strenuous 
life,  the  Spanish  War  claimed  the  atten¬ 
tion  of  Carroll. 

When  he  received  his  discharge  from 
the  service,  he  decided  he  would  at  last 
try  New  York.  After  a  brief  try-out  on 
the  New  York  Evening  Mail,  he  trans¬ 
ferred  to  the  Evening  World,  where  he 
remained  12  years. 

In  1913,  he  became  Paris  correspondent 
for  the  New  York  World,  for  which 
newspaper  he  also  filled  important  news 
assignments  in  Rome,  Germany,  Austria, 
Russia  and  the  Balkans.  He  traveled 
with  Kitchener  from  Cairo  to  Luxor, 
later  going  to  Khartum. 

Becoming  special  feature  writer  for  the 
Philadelphia  Public  Ledger  in  1914,  he 
was  again  offered  opportunity  to  satisfy 
his  longing  to  travel  by  filling  an  assign¬ 
ment,  .which  in  1916  and  1917  carried  him 
through  Latin  America. 

When  America  entered  the  World 
War,  Carroll  enlisted  in  Roosevelt’s 
volunteer  army,  which  was  refused  by 
President  Wilson.  Later  he  was  rejected 
fw  military  service  because  of  defective 
sight.  Denied  position  in  the  .fighting 
ranks,  he  instead  became  accredited  war 
correspondent  for  the  Philadeli^ia  Public 
Ledger. 

In  France,  Carroll,  true  to  his  natural 
ability,  concentrated  on  what  he  classifies 
as  “writing  little  things  for  little  people.” 
While  others  concerned  themselves  with 
the  strategy  of  Foch,  Carroll  wrote  home 
intimate  stories  about  the  “boys.” 

After  the  war,  he  covered  the  Peace 
Conference  in  Paris  and  made  what  his 
newspaper  claimed  to  be  a  24^hour  beat 
on  the  Peace  Treaty  terms.  From  1918 
to  1919,  he  remained  in  London  as  Public 
Ledger  correspondent.  Since  1920  he  has 
been  the  Public  Ledg;er’s  chief  corre¬ 
spondent  in  New  York. 

Now  what  Cyrus  H.  K.  Curtis  owns 
the  Evening  Post,  Carroll  is  proving  him¬ 
self  an  effective  cog  in  that  newspaper 
machine.  During  Editor  &  Publisher’s 
interview,  frequent  interruptions  occurred, 
when  the  telephone  buzzed  and  Carroll 
answered  questions  in  detail. 

“New  York  is  a  cloakroom  for  loose 
ends,”  Carroll  pointed  out.  “I  don’t  know 
why.  but  people  with  stories  seem  to  come 
to  this  metropolis  and  hang  them  here. 
I  discover  them  often  in  the  most  casual 
ways.” 
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A.  P.  QUITS  PARK  ROW  DISTRICT  FOR  UPTOWN  SRI 


isrof 


Wire  Service  Uninterrupted  During  Early  Morning  Removal — Palatial  New  Quarters  Last  Words  ^ 
Operating  Efficiency — Reuters,  Havas,  and  Canadian  Press  Also  Move 


V^ITHOUT  a  break  in  the  stream  of 
”  news  dispatches  flowing  from  New 
York  headquarters  to  newspapers  in  all 
parts  of  the  country,  the  Associated  Press 
on  Sunday,  March  2,  moved  from  its 
downtown  office  at  51  Chambers  street, 
near  historic  Park  Row,  to  its  new  home 
at  383  Madison  avenue,  in  the  heart  of 
the  uptown  district. 

Wires  at  the  downtown  office  “ceased 
sending”  at  4  a.  m.,  at  a  time  when  the 
number  of  dailies  receiving  the  early 
morning  report  is  comparatively  few.  At 
this  time  wires  at  the  uptown  office  were 
opened  up  and  the  relaying  of  news  con¬ 
tinued  without  a  hitch. 

Not  a  second  was  lost  in  the  process 
of  moving,  although  the  transfer  involved 
the  intricate  mechanical  readjustment  of 
the  association’s  news  heart  and  the 
arteries  of  90,000 
miles  of  telegraph 
wires. 

Valuable  news  rec¬ 
ords  of  many  years 
and  other  necessary 
equipment  were 
g^radually  moved  last 
week.  Sunday  morn¬ 
ing  at  4  o’clock  si¬ 
lence  settled  over 
the  old  offices  and 
the  task  of  collecting 
the  next  day’s  news 
was  taken  up  in  the 
new  home. 

Offices  of  the  na¬ 
tional  e  X  c  c  u  tives, 
with  the  main  work 
room  and  the  offices 
of  affiliated  news 
agencies,  occupy  the 
entire  sixth  floor  of 
the  Webb  -  Knapp 
building  on  the 
south  side  of  46th 


beginning  with  the  reception  room  and 
proceeding  step  by  step  through  the  of¬ 
fices,  talking  with  the  principal  execu¬ 
tives,  department  heads,  editors,  wire 
chiefs  and  the  architect. 

One  leaves  the  elevator  and  steps  into 
a  brigln  foyer,  the  floor  of  which  is  til^ 
in  black  and  white  marble.  The  inevi¬ 
table  newspaper  office  guard,  white- 
haired  and  stern,  sits  at  the  desk  to  an¬ 
swer  inquiries. 

A  door  to  the  right  opens  into  the 
treasurer’s  office. 

The  main  door  leads  past  a  row  of 
private  offices  and  the  conference  room. 
These  are  not  yet  in  complete  order.  The 
largest  private  office  with  oak  wains- 
coating  reaching  from  floor  to  ceiling, 
will  eventually  hold  the  desk  and  pres¬ 
ence  of  Frederick  Roy  Martin,  general 


chine  at  one  end  of  the  table  carries 
news  between  New  York  and  Boston. 

.\  few  steps  from  this  telegraphic  cen¬ 
ter,  unbarred  by  partition  or  railing,  are 
the  desks  of  the  New  York  City  staff, 
tleorge  W.  Turner,  city  editor,  explains 
the  staff  numbers  13  men,  8  for  day  work 
and  5  for  service  at  night.  The  latter 
are  under  the  supervision  of  Floyd  E. 
Williamson,  night  city  editor.  Close  to 
these  desks  are  the  printer  machines, 
bringing  in  the  news  gathered  by  the 
New  York  City  News  Association  and 
the  Standard  News,  which  covers  Long 
Island,  and  New  Jersey. 

Three  spacious  telephone  booths  are 
equipped  for  the  use  of  men  known  at 
the  A.  P.  as  “manifolders.”  These  men 
take  down  on  typewriters  stories  dic¬ 
tated  to  them  over  the  telephone  by  staff 


ups  and  downs  of  Wall  street  stocb 
bonds. 


Ne.xt  IS  the  office  of  Reuters  Lmw 
in  which  one  meets  F.  DouglaTti 
hams,  general  manager.  He  telU  FiZ 
&  PcBLiSHER  that  for  more  th^ 
years,  Reuters  had  maintained  their  bT 
tral  office  for  the  United  States  m  4 
downtown  section  of  New  York.  W 
with  the  trend  of  newspapers  uwow 
coupled  with  the  move  of  the  AssoSij 
Press,  it  was  decided  the  time  h2^ 
to  shift.  Formerly  the  news  desk  w 
the  general  office  were  in  two  dif?^ 
buildings.  The  ne-s  desk  was  withS 
A.  P.  at  51  Chambers  street,  while  S 
offices  w  ere  in  the  Sun  building  at  a 
Broadway.  *" 


With  Ben  Deacon  in  charge,  the  Xb 
York  bureau  of  the  Qnadian  Press  in- 


looks  the  A.  P. 


wsi  i 


Tint  exeliuiT*  photoRnph  of  new  A.  F,  opentinc  room. 


street,  extending  from  Madison  to  Van¬ 
derbilt  avenue. 

Although  still  in  confusion  incident  to 
moving.  Editor  &  Publisher  is  able, 
through  the  courtesy  of  Frank  B.  Noyes, 
of  the  Washington  Star,  president  of  the 
A.  P.,  to  present  its  readers  with  a  com¬ 
plete  description  of  this  large  news¬ 
gathering  office. 

Mr.  Noyes  arrived  in  New  York  Mon¬ 
day. 

He  had  been  in  southern  waters  watch¬ 
ing  maneuvers  of  the  United  States  battle 
fleet. 

On  Tuesday,  Editor  &  Publisher 
found  him  at  the  A.  P.  office,  where  he 
gave  permission  to  take  the  first  photo¬ 
graphs  of  the  new  plant. 

In  these  new  headquarters,  more  than 
ever  before,  can  the  international  aspect 
of  the  Associated  Press  be  compre¬ 
hended.  This,  while  not  the  first,  is  the 
main  and  lasting  impression  one  is  apt 
to  retain  from  a  thorough  and  careful 
inspection. 

The  work  room,  called  by  employes  the 
operating  room,  measuring  125  by  90 
feet,  is  the  nucleus  about  which  are 
clustered  in  private,  sound-proof,  glass- 
partitioned  rooms,  the  offices  of  foreign 
news-gathering  organizations  with  A.  P. 
affiliations. 

Thus  one  finds  in  one  of  these  offices 
Reuters  Limited,  the  English  agency;  in 
another,  the  Canadian  Press  Association, 
in  another  Havas,  the  French  news- 
distributing  organization.  Add  to  this, 
A.  P.’s  own  cable  department,  receiving 
dispatches  from  its  own  staff  corre¬ 
spondents  in  principal  cities  all  over  the 
world,  and  the  South  American  depart¬ 
ment,  relaying  point  of  news  for  -Argen¬ 
tina,  Peru.  Cuba,  Afexico  and  other 
countries  in  the  Southern  hemisphere, 
and  certainly  the  impression  is  globe- 
encircling,  international,  and  stupendous. 

But  the  complete  picture  of  the  new 
A.  P.  plant  cannot  be  adequately  sketched 
in  such  impressionistic  fashion.  One 
must  rather  go  into  photographic  detail. 


manager,  now  on  a  trip  through  South 
•Americar.  Next  is  the  sanctum  of  Kent 
Cooper,  assistant  general  manager. 

Cooper  apologizes  for  the  disorder.  He 
explains  it  will  be  at  least  a  month  be¬ 
fore  headquarters  will  be  comfortably 
and  completely  settled. 

Turning  to  the  left  at  the  end  of  this 
hall,  one  walks  down  past  the  private 
offices  of  Jackson  S.  Elliott,  assistant 
general  manager ;  Edward  McKernon, 
superintendent  of  the  eastern  division, 
and  Milton  F.  Garges,  chief  of  the  traffic 
department,  and  steps  through  a  door 
into  the  large  work  room. 

It  is  a  factory-like  room.  Telegraph 
keys  click  endlessly.  Printer  machines 
add  their  rattle.  At  desks  sit  men  pound¬ 
ing  out  on  typewriters  news  of  the  day. 

One  is  told  A.  P.  employs  170  men 
and  women  in  this  New  York  office, 
which  keeps  open  day  and  night.  The 
day  force  usually  numbers  110,  the  night 
force  60. 

Much  of  the  bigness  of  the  room  is 
lost  in  the  compact  and  careful  arrange¬ 
ment  of  the  various  departments.  Stand¬ 
ing  at  the  eastern  end  a  quick  survey 
would  show  desks  of  the  city  staff,  the 
main  telegp-aph  table,  the  cyclograph  ma¬ 
chine.  the  mail  department,  the  South 
.American  department,  the  cable  depart¬ 
ment,  the  printer  machines,  serving  New 
York  newspapers,  and  the  huge  master 
keyboard,  by  which  the  miles  and  miles 
of  wire  are  connected. 

In  the  .southeast  corner,  where  the 
light  is  especially  good,  is  the  horseshoe 
table,  at  which  sit  the  telegraph  op¬ 
erators.  The  .Associated  Press  in  New 
York  employs  40  telegraphers.  The  table 
has  places  for  14  keys. 

Men  at  this  table  are  in  direct  and 
instantaneous  touch  over  3  leased  wires 
with  Chicago,  thence  by  relay  to  the  far 
west ;  another  runs  through  the  South  to 
New  Orleans ;  another  connects  points  in 
New  York  State  with  the  main  office; 
another.  New  Jerey  newspapers;  another, 
members  in  Connecticut.  A  printer  ma- 


men  on  the  street  or  from  the  A.  P.  Wall 
street  bureau.  Three  are  kept  busy  at 
this  work  during  the  day  and  two  at 
night. 

One  is  introduced  to  Leslie  McGrath, 
in  charge  of  the  local  "morgue,”  in  close 
proximity  to  the  city  staff.  The  sports 
department  is  also  nearby,  and  Alan  J. 
Gould,  sports  editor,  is  at  his  desk. 

The  South  American  department  has 
its  own  telegraph  operators  and  a  printer 
machine,  over  which  cables  are  sent  to 
the  various  New  York  cable  offices. 

W.  P.  Flower,  South  American  editor, 
explains  that  leased  wires  run  from  his 
desk  to  Havana  and  Mexico  City.  Cables 
are  sent  from  here  daily  to  the  40  A.  P. 
member  newspapers  in  South  American 
countries.  Fifteen  thousand  words  are 
handled  daily  between  New  York  and 
Havana  alone. 

To  the  south  of  this  is  the  cable  de¬ 
partment,  where  Harry  H.  Romer,  cable 
editor,  handles  news  from  all  over  the 
world.  Under  him  are  4  cable  editors, 
2  for  day  and  2  for  night  service.  Places 
are  arranged  for  6  operators,  manning 
short  wires  to  all  cable  offices.  This 
spot  of  the  large  A.  P.  work  room  is 
less  than  a  minute  away  from  England 
and  Continental  Europe.  Romer  tells 
how  he  has  received  and  relayed  news 
from  England  in  less  than  16  seconds 
after  it  happened.  This  of  course  is  in 
the  case  of  a  specially  arranged  flash. 

The  cable  department  has  its  own 
library.  Shelves  line  the  nearby  walls, 
containing  guide  books,  atlases,  encyclo¬ 
pedias  and  other  reference  books.  Every 
item  of  foreign  news  is  indexed  and 
cross-indexed. 

Opposite  the  cable  department,  seven 
printer  machines  serve  New  York  news¬ 
papers  with  the  .A.  P.  report. 

I-eaving  this  room,  one  turns  now  to 
the  glass  partitioned  offices  along  the 
north  side,  mentioned  at  the  beginning 
of  this  story.  Beginning  again  at  the 
eastern  end.  one  first  enters  the  market 
department,  where  tickers  bring  in  the 


room.  This  oipt- 1 
zation  has  do^i  > 
leased  wires  cona;  ' 
ing  Montreal,  ft. 
tawa  and  Toror 
with  New  York. 

La  Nacion,  Btiao  t 
Aires,  also  has  hod  J 
quarters  in  an  «.  f 
fice  overlooking  ih  ( 
work  room.  W.W 
Davies,  general  rtp-  ■ 
resentative  in  i 
York  of  this  ntty  1 
paper,  has  morrl  J 
from  51  Chaiiibe< 
street,  and  is  m  j 
on  the  4th  6oor  d  ! 
the  building  hoans  '' 
the  A.  P.  F.  If 
Blunk,  Mr.  Darie 
assistant  b  i 
charge  of  the  sbi 
floor  La  Nacion  of¬ 
fices.  He  has  a  so: 


of  8  men  under  him,  sending  an  inr-  ^ 
pretative  and  feature  service  to  a  sjsfr  ' 
cate  of  South  American  newspapers 
The  Havas  office  is  in  charge  of  .kHitr  , 
Lieberfield.  This  agency,  Lieberfield  ik-  ) 
dares,  covers  not  only  France  bat  il  ^ 
of  Continental  Europe  and  Central  aad 
South  America.  1 


MOORE  TO  LEAVE  JAPAN 


Former  A.  P.  Man  Will  Join  Japut* 
Embatty  at  Waahinftoa 

Tokyo,  Feb.  4. — Frederick  IfoKt 
formerly  Associated  Press  corresponte 
in  the  Far  East  and  elsewhere  and  ak 
at  various  times  correspondent  for  had¬ 
ing  American  newspapers,  is  to  rttT- 
to  W’ashington  in  May  or  June  ife 
serving  two  years  as  counsellor  of  tk 
Japanese  Foreign  Office  in  Tokyo.  He 
will  return  to  the  post  of  counsellor  to  fc 
Japanese  Embassy  in  Washington,  whic 
he  held  during  the  Washington  Cook' 
ence. 

Mrs.  Moore  and  their  children,  who 
return  to  America  at  the  same  time;  ime 
been  in  Tokyo  since  Mr.  Moore'!  9 
pointment  to  the  Foreign  OtBce  pi* 


A.  P.  to  Open  Syracuoe  Burat* 

As  a  result  of  recommendations  to  *  | 
New  York  State  members  of  the_A5!C» 

ated  Press,  a  regular  representative^  t« 

•A.  P.  news  service  will  be  located  * 
Syracuse  following  the  legislative  sessa 
at  -Albany.  The  name  of  the  reprtsei®- 
tive  has  not  been  announced. 


Lynch  Still  the  Favorite 

James  J.  Lynch  continued  to  kad  ■ 
nominations  filed  by  local  unions  » 
presulential  candidates  of  _  the  Intef® 
tional  Typographical  Union.  Ai  * 
February  26,  he  was  credited  w'fH  ***  ] 
of  286  unions,  against  177  for  Charles  r 
Howard,  now  president. 
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TtLLiT 

TO  Sweeney! 

—‘business  Life  Insurance 


In  good  years  or  bad,  the  mass 
of  our  population  continues  to  live 
as  usual.  Meals  are  eaten,  clothes 
are  worn  out,  dwellings  are  occu¬ 
pied,  luxuries  and  pleasures  are 
enjoyed,  tastes  are  indulged,  aspira¬ 
tions  are  born.  Inflation  or  defla¬ 
tion,  rise  or  fall,  activity  or  stagna¬ 
tion  never  seriously  affects  the 
appetites,  the  standards  of  living 
and  the  purchasing  power  of 
Sweeney,  the  average  man,  the 
average  woman,  the  average  family. 

The  above  chart  pictures  graph¬ 
ically  the  status  of  business  for  the 
past  four  years.  The  course  of  the 
black  line  is  of  the  greatest  signifi¬ 
cance  because  it  demonstrates  that 
even  at  the  lowest  depth  of  the 
1920  depression,  in  January,  1921, 
the  total  volume  of  trade  was  ofl^ 
normal  only  10%.  Twenty-eight 
items  were  included  in  the  compo¬ 
sition  of  the  index  which  describes 
this  line.  Despite  the  comprehen¬ 
siveness  of  his  index,  the  author, 
Carl  Snyder,  explains  that  it  is  not 
fully  representative,  as  it  excludes 
farm  population  and  professional, 
domestic  and  governmental  occupa¬ 
tions.  He  says,  “In  absolute  terms, 
the  total  industrial  or  economic  ac¬ 
tivity  of  the  country  may  vary  not 
more  than  5%  above  or  below  the 
computed  normal  line  of  growth, 
instead  of  the  10%  above  and  below 
as  here  shown;  but  the  shape  of  the 
line  would  be  the  same.” 

The  chart  confirms  a  principle 
that  business  men  and  advertisers 
are  too  often  liable  to  forget:  that 
the  American  public  is  a  business 
institution  that  cannot  fail! 


The  Computed  Volume  of  Trade  Compared  With  the  Total  of  Productive 
Activity,  Including  in  the  Latter  Building  Construction,  as  Well  as  Minc\ 
and  Factory  Production — from  “A  New  Barometer  of  Industry”  by 
CARL  SNYDER  in  MANAGEMENT  AND  ADMINISTRATION 
for  December,  1923.  Reproduced  by  permission. 


And  your  business  cannot  fail, 
your  product  cannot  die,  your  sales 
cannot  stop,  your  market  cannot 
vanish — if  your  business,  your 
products  and  your  identity  are  es¬ 
tablished  in  the  minds  and  hearts 
and  habits  of  the  Sweeneys.  For 
advertising  addressed  to  the 
Sweeneys  insures  a  market  that  can 
fail  only  with  the  failure  of  the 
country  and  the  race. 


Not  only  are  the  Sweeneys,  the 
most  stable  market  in  the  world, 
but  the  richest,  and  constantly 
growing  in  wealth  and  buying 
power.  In  Collier's  of  January  5, 
Harold  Cary  quotes  Raymond  B. 
Prescott,  one  of  the  leading  econ¬ 
omists  of  the  motor  industry,  “Now 
figure  the  relation  between  that  cost 
of  living  and  wages.  (The  base  in 
each  case,  or  100,  is  1913.)  The  cost 
of  living  is  165.  Wages  are  at  220. 
That  is  a  spread  of  55  points  and  to 
a  great  extent  explains  the  phenom¬ 
enal  (motor)  sales  of  1923.  Wage 
earners,  those  who  are  now  step¬ 
ping  into  the  ranks  of  new  buyers, 
have  a  much  greater  margin  than 
they  had  in  any  other  year  since  the 
advent  of  the  automobile.  That 


means  surplus:  They  put  it  into 
cars,  I  believe.” 

The  55-point  surplus  Mr.  Prcs' 
cott  mentioned  goes  not  only  into 
cars  but  into  everything.  It  is  a 
new  market  for  the  manufacturer 
or  advertiser  who  has  vision  and 
enterprise  enough  to  sell  these  new 
prospects,  the  mass  market,  the 
Sweeneys. 

Here  in  New  York  City  ..is  the 
largest,  most  concentrated  ^nd 
wealthiest  mass  market  in  the  world 
— an  inspiration  and  a  challenge  to 
the  manufacturer  who  seeks  growth, 
to  the  advertiser  who  seeks  sales. 
To  match  this  market  is  a  mighty 
advertising  medium,  comprehen' 
sive,  effective,  economical— The 
News,  with  the  largest  daily  circu" 
lation  in  America,  rought  by  two 
of  every  five  buyers  of  morning 
newspapers  in  New  York  City. 
Tell  It  to  Sweeney,  now,  in- The 
News. 

\ 

“Tell  It  to  Sweeney"  has  been  issued 

in  folder  form.  Write  for  the  series  on 
your  business  l^terhead. 


The  Largest 


THE  S.  N^E^IVS 

D^wYork's  'Picture  J^ivspaper 


DAILY  Circulation  ! 
in  America!  | 

DAILY  Average  717,158 
SUNDAY  Average  709,816  | 
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NEWSPAPER  MAKERS  AT  WORK 

-  By  PHIUP  SCHUYLER  _ 


salf>  ik-iwrtiiifnt  of  an  electric  power 
conipaiiY  in  Chicago,  at  a  time  when 
electricity  was  being  held  responsible  for 
all  the  lires  and  disasters  occurring  in  the 
city. 

He  had  his  first  taste  of  newspapering, 
while  he  was  attending  Beloit  College, 
Beloit.  Wis.,  where  he  held  down  the 
(Kisition  of  city  etlitor  of  the  Beloit  Free 
Press. 

“.\lthough  this  was  work  of  minor 
im]M>rtance.  and,  although  I  am  not  in  any¬ 
way  connected  with  the  editorial  depart¬ 
ment  of  the  Daily,  News,  I  believe  it 
was  great  experience  and  training,” 
Strong  said,  “in  that  it  has,  I  think,  en¬ 
abled  me  to  understand  the  editorial 
IHiint  in  view. 

“h'ditorial  features  are  merchandise. 
which_  the  business  office  has  to  sell,  and 
as  business  manager  I  am  definitely  in¬ 
terested  in  how  to  sell  them.” 

When  Strong  was  22,  he  first  entered 
Lawson’s  school,  the  Chicago  Daily  News. 
He  had  completed  college  and  had  had 
other  business  experience,  but.  neverthe¬ 
less,  was  willing  to  begin  again  in  the 
newspaper’s  cashier’s  office  at  $10  a  week. 
I'rom  this  humble  start,  he  has  worked 
through  all  departments  to  his  present 
position. 

Strong  is  a  loyal  l^wson  alumnus. 
Nothing  pleases  him  more  than  to  talk 
alxiut  his  chief  and  the  Chicago  Daily 
News. 

“Mr.  Lawson  is  a  great  journalistic 
leaclier,”  he  concluded,  “and  the  Daily 
News  is  distinctly  a  training  school. 

“It  has,  I  believe,  trained  more  news- 
paiier  men  for  both  executive  and  edi¬ 
torial  positions  titan  any  other  newspaper 
in  the  United  States.” 


COOLIDGE  CONSULTS  NEWS  |q, 

Asks  Them  to  Name  Candidate  U 
Denby’s  Shoei 

President  Coolidge  has  turned  fna 
the  politicians  to  the  newspaper  ma  W 
aid  in  the  selection  of  a  Secretary  of  S 
Navy  to  succeed  Edwin  Denby,  who'* 
tires  from  office  March  10.  The 
dent  is  certain  that  if  he  had  the^ 
bitted  experieitce  of  the  Washington  ^ 
of  correspondents,  he  could  reach  ot^ 
pick  the  right  man. 

The  President  recently  called  upon  ik 
reporters  to  present  names  of  men 
believed  would  fdl  the  bill  and  alrS 
a  formidable  list  is  in  the  office  of 
tary  Slemp.  In  advancing  the  suggestb 
the  President  spoke  “in  perfect  serio*. 
ness”  and  it  has  been  taken  seriously  W 
the  correspondents,  at  least  the  gronpj 
the  White  House.  The  suggestion^ 
offered  at  a  recent  conference  with  tk 
reporters,  in  which  the  President  sak 
it  plain  it  was  not  offhand  or  a 
aside. 


Former  Pittsburgh  Leader  Plant  SsU  i 

Union  Trust  Company,  of  Pittshnnk. 
has  sold  for  $365,000  to  John  M^.  Ka- 
nedy,  local  attorney-at-law,  the  fon® 
Pitt.sburgh  Leader  Publishing  Con»mj>i 
mechanical  plant  at  the  comer  of 
avenue  and  William  Penn  Place.  Tk 
property  has  a  frontage  on  .Oliver  tw- 
nue  of  55  feet  and  a  depth  of  110  f« 
It  was  acquired  last  December  by  the 
Union  Trust  Company  from  the  Unioi 
Publishing  Company,  which  obtained  it 
when  the  Leader  was  absorbed. 


There  are  no  Sunday  newspapers  in 
New  Hampshire  or  Vermont. 


There  are  1,610  English  language  ews- 
ing  newspapers  in  the  United  States. 


W,  A.  strong — A  “Lawion  AlumnuB.” 


^^k.-\lNED  in  the  newspaiK-r  >c1um>1  of 
which  X'ictor  1'.  I.awson  is  dis¬ 
tinguished  headmaster,  W.  .\.  Strong, 
business  manager  of  the  Chicago  Daily 
News,  is  of  the  sort  who  says  little  and 
accomplishes  much — the  silent  executive. 

His  mind  is  more  concerned  with  his 
business  than  himself. 

To  him  a  big  trouble  with  the  average 
American  newspaper  publisher  to«lay  is 
that  he  fails  to  realize  the  close  compari¬ 
son  Ix-tween  ne-wspaj)ering  and  manufac¬ 
turing. 

Strong  himself,  now  41,  has  had  10 
years’  assLxriation  with  the  Chicago  Daily 
News  and  before  that  a  law,  engineering, 
and  manufacturing  training,  and  there¬ 
fore  speaks  with  authority  in  this  con¬ 
nection. 

“The  trouble  with  the  average  .\meri- 
can  newspaper  publisher  is  that  he  fails  to 
understand  he  is  in  the  manufacturing 
business,”  Strong  remarked  t<Y  l-auTOK  it 
PUBI.ISIIER. 

“And  it  is  a  fact  the  equipment  of  a 
man  in  the  newspaper  business  should  Ik- 
primarily  knowledge  of  maTiufacturiug 
principles. 

“Large  metroiK)litan  newspiipers,  con¬ 
sidered  in  terms  of  (|uantity  production, 
say  175  to  200  tons  a  day  of  manufactured 
products,  compete  in  size  with  an  avera-ge 
foundry,”  he  continued  in  explanation. 

“Two-thirds  of  a  newspaper's  force  of 
employes,  you  see.  is  engaged  in  purely- 
manufacturing  processes. 

"Then,  in  addition,  when  you  consider 
that  the  manufactured  product  of  a  news¬ 
paper  plant  is  delivered  in  ixnind  i>ackages 
as  in  the  case  of  the  Daily  News 
to  more  tlian  400,0(K)  people  dailc-,  you 
hav  a  big  merchandising  problem.  e(|ual 
to  that  of  ane  manufacturer. 


“.•\dd  to  that  the  fact  tliat  a  new.si»iiiK-r 
is  selling  a  limitiil  number  of  jKiges  of  ad¬ 
vertising.  which  is  its  largest  source  of 
recenue.  and  manufacturing  and  selling 
4<I0,(KK1  newspapers  at  a  loss,  when  com- 
puti-<l  hy  the  selling  price,  and  you  have  a 
di-licate  halance  iK-tweeu  cost  and  revenue, 
the  adju.stment  of  which  makes  iic-cessary 
a  very  highly  developt-d  promotion  de- 
ixirtment.” 

Before  entering  the  new  siwjK-r  husiness. 
Strong  was  admitted  to  the  bar  in  the 
State  of  Illinois.  Then  for  a  while  he 
was  connected  with  a  steel  manufacturing 
|)lant.  He  was  given  good  training  in 
diplomacy,  when  he  was  working  in  the 


246,627 


"T^HAT  was  the  average  net 
paid  daily  circulation  of 
The  Baltimore  Sun  (morn¬ 
ing,  and  evening)  for  the 
month  of  February,  1924 — 
a  gain  of  12,454  average  net 
paid  daily  over  Fehruarv, 
192.1. 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


SUN 

Evening  Sunday 


If  Babson 
is  right  about  it— 

Addressing  a  vast  audience  of  Cincinnati  business 
men  on  the  “Outlook  for  1924,”  Mr.  Roger 
Babson  made  the  forecast  that  the  region  of  which 
Cincinnati  is  the  industrial  and  commercial  center 
should  enjoy  a  degree  of  prosperity  and  stability 
second  to  no  other  section  of  the  country. 

This  statement  he  predicated  upon  the  great 
diversity  of  agricultural,  industrial  and  mining 
interests  that  center  here  and  the  comparative 
freedom  from  the  inevitable  foreign  competition 
that  must  attend  the  economic  recovery  of  the 
Old  World. 

Cincinnati  is  the  trading  center  for  a  region  teem¬ 
ing  with  mineral  and  forest  wealth,  abounding  in 
agricultural  prosperity  and  producing  billions  of 
dollars  worth  of  diversified  manufactured  prod¬ 
ucts.  It  is  the  home  of  more  than  half  a  million 
well-to-do,  intelligent  American  people  who  earn 
well  and  who  live  well. 

The  Times-Star  is  the  buyer’s  guide  for  this 
market.  For  sixteen  consecutive  years  it  has 
carried  more  display  advertising  than  any  other 
paper  in  its  field,  not  excepting  the  morning 
papers  with  their  scattering  Sunday  editions. 

In  1923  with  11,710,139  lines,  it  broke  all  previous 
records  for  display  advertising  in  Cincinnati. 

If  Mr.  Babson  was  right,  and  he  usually  is,  it  will 
pay  the  astute  space  buyer  to  investigate 
Cincinnati  and  the  Times-Star. 

ClNCDMl  TIMES-Sm 

CHARLES  P.  TAFT,  Publither  C.  H.  REMBOLD.  Manager 

Member  of  Audit  Bureau  of  Circulations 


Editor  &  Publisher  for  March  8,  1924 


The  Columbus  Dispatch 
Delivers  Your  Message 

To  All  Classes  of  Readers 
Throughout  Central  Ohio 

Advertisers,  with  a  storv'  to  tell,  have  learned  from  long  experience  that  The 
Columbus  Dispatch  is  the  ONE  BIG  MEDIUM  in  which  newspaper  readers  are 
accustomed  to  look  for  authentic  buying  and  selling  information. 

This  fact  is  proved  year  after  year  by  the  leadership  of  The  Dispatch  in 
practically  all  kinds  of  advertising.  Here  are  the  figures  showing  the  distribution 
of  major  classifications  during  1923: 


Autos,  Tires,  Accessories 

The  Colunibiiii  Dispatch .  968,195 

Other  papers  combined .  845,791 

Department  Stores 

The  Cuhtmbus  Dispatch . 4,666,565 

Other  papers  combined . 2,559,000 

Food  Products 

The  Columbus  Dispatch .  943,540 

Other  papers  combined .  778,897 

Furniture  and  Furnishings 

The  Columbus  Dispatch . 1,624,620 

Other  papers  combined . 1,778,690 

Building  Materials 

The  Columbus  Dispatch .  313,761 

Other  papers  combined .  284,711 


IV/'  _  (mcIiuIt#  9t  d#- 
-VI0II  b  partiDwiI  itores) 

The  Columbus  Dispatch .  613,724 

Other  papers  combined .  460,216 

Jewelry 

The  Columbus  Dispatch .  420,687 

Other  papers  combined .  409,677 

Office  Supplies 

The  Columbus  Dispatch .  157,133 

Other  papers  combined .  133,412 

IV, ^  ^  W'  ^  (exclitoiva  of  do- 

^  Olllt^Il  S  Ocir  portmofit  ■loren) 

The  Columbus  Dispatch . 1,099,340 

Other  papers  combined .  635,857 

(dassified  Advertising 

The  Columbus  Dispatch . 4,417,076 

Other  papers  combined . 3,418,717 


The  Dispatch  published  a  total  of  21,242,341  lines.  Other  Columbus  papers 
combined  but  17,807,482  lines.  432  National  .Advertisers  and  321  Local  Display 
Advertisers  concentrated  in  this  one  newspaper  in  1923. 

-<!  OHIO^S  GREATEST  HOME  ^ 
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CLASSIFIED  ADVERTISING 

The  New  Public  Service 


VIII— CONTRACT  CUSTOMERS— THE  PIVOT  OF 
CLASSIFIED  PATRONAGE 
By  BASIL  L.  SMITH 


XJE  is  generally  thought  to  be  a  dull 
fellow  indeed  who  doesn’t  know 
on  which  side  his  bread  is  buttered,  which 
way  the  wind  blows,  how  the  land  lies 
and  other  interesting  bits  of  information 
of  that  sort. 

But  what  is  to  be  thought  of  a  busi¬ 
ness  organization  that  is  e<iually  in  the 
dark  regarding  these  same  important 
matters  ? 

And  that  brings  us  to  the  consideration 
that  there  are  a  few  points  about  classi¬ 
fied  advertising  promotion  that  are  true 
of  all  organizations  and  that  no  organ¬ 
ization  can  afford  to  neglect.  First  of 
all,  a '  medium’s  contract  advertisers 
represent  the  buttered  side  of  the  classi¬ 
fied  loaf.  Secondly,  the  wind  of  patron¬ 
age  and  prolit  blows  directly  from  the 
direction  of  contract  business.  And  in 
the  third  place,  the  land  lies  in  such  a 
way  that  to  neglect  the.  interests  of  these 
same  contract  customers  is  to  get  into  all 
sorts  of  difficulties. 

A  clear  realization  of  these  things  is 
the  first  step  toward  taking  advantage  of 
them,  and  taking  advantage  of  them 
means  placing  a  classified  metlium  on  the 
firm  basis  of  year-’round  contract  patron¬ 
age. 

Persistent  and  intelligent  activity  on 
the  part  of  solicitors,  combined  with  what 
to  some  of  them  will  be  a  new  vision  of 
contract  business,  is  necessary  to  hold 
and  build  this  extremely  valuable  type  of 
patronage  in  sufficient  quantity  to  main¬ 
tain  the  medium  at  a  normal  level  during 
the  usual  “low”  months  of  the  year. 

Contract  patronage,  as  the  backbone  of 
a  classified  medium,  deserves  the  best  at¬ 
tention  that  solicitors  are  equipped  to 
give  it.  Contract  advertisers  are  seen  to 
be  the  real  supporting  body  of  patrons 
of  the  medium  and,  as  such,  no  service 
that  the  classified  staff  gives  them  can  be 
too  good.  Qoser  contact  with  them, 
better  understanding  of  their  needs  and 
their  individual  business — in  this  way 
and  in  this  way  only  can  they  receive  the 
best  possible  service  from  a  classified 
organization  and,  in  turn,  give  the  maxi¬ 
mum  patronage  in  multiple  ads  and  in¬ 
creased  lineage  to  the  medium. 

It  is  an  old  story  to  say  the  ad  solicitor 
bears  the  same  relation  to  his  contract 
customers  as  an  advertising  agency  does 
to  its  clients.  But  it  is  not  an  old  story 
to  point  out  exactly  how  the  truth  of  this 
statement  may  be  practically  and  ad¬ 
vantageously  annlied  in  the  handling  of 
the  ads  of  individual  patrons.  And  the 
first  thing  to  take  into  consideration  in 
this  connection  is  that  the  classified  solici¬ 
tor,  in  his  relationship  to  his  contract 
customers,  is  in  a  position  rather  similar 
to  that  of  the  advertising  agency,  not  of 
today,  but  of  fifteen  or  more  years  ago. 
His  contract  with  his  customers  is  one 
that  presents  many  difficulties,  but  one 
that  offers  just  as  many  opportunities. 
He  must  educate  his  clients  to  the  real 
significance  and  usefulness  of  classified 
today,  in  much  the  same  way  that  the 
agency  of  yesterday  educated  its  clients 
to  the  meanine  and  imjwrtance  of  display 
advertising.  To  do  this  requires  a  com¬ 
bination  of  vision,  persistence  and  tact 
that  are  the  outstanding  marks  of  the 
highest  type  of  classified  advertising 
specialist. 

The  average  contract  advertiser  has  a 
very  limited  conception  of  the  real  worth 
and  possibilities  of  representation  in  a 
progressive  medium.  He  shows  this  when 
he  wants  to  insert  a  “business  card”  type 
of  ad.  He  shows  it  when  he  originally 
objects  to  multiple  ads  and  full  descrip¬ 
tion  copy.  He  shows  it  still  more  when 
he  refuses  to  advertise  at  times  that  he 
thinks  are  “out  of  season.”  These  are 
the  difficulties  to  be  overcome,  but  they 
are  also  the  starting  points  of  big  possi¬ 
bilities  to  follow.  They  give  the  solicitor 
his  opening  to  explain  a  whole  new  field 
of  classified  advertising  possibilities  to 


his  clients.  They  are  the  starting  points 
for  the  giving  of  a  service  that  will  give 
the  advertiser  many  times  the  results  he 
has  ever  had  from  classified,  and  make 


her  of  clubs  now  holding  memberships 
has  passed  the  300  mark.  It  is  hoped  at 
least  30  more  clubs  will  be  brought  in 
during  the  present  campaign.  As  an 
inducement,  an  award  of  $50  will  be  pre¬ 
sented  any  established  club  bringing  in 
a  new  member.  Commencing  March  1, 
the  fee  for  membership  in  the  A.  A.  C. 
\V.  was  advanced  to  $150.  To  be  ad¬ 
mitted  to  membership  a  club  must  have 
a  minimum  of  30  members  enrolled. 
Previously  as  few  as  10  men  could  get 
together  and  by  each  mcml>er  paying 
their  quarterly  dues  the  “club”  would  be 
allowed  A.  A.  C.  VV.  privileges. 


THE  NEW  WAY  OF  ADVERTISING 
CLASSIFIED  ADVERTISING 

'J'HERE  are  two  ways  of  winning  support  for  a  medium  through 
publicity — to  appeal  for  more  advertisers  and  to  appeal  for 
more  readers. 

And  there  are  plenty  of  newspapers  that  advertise  their 
classified  advertising  today — but  most  of  them  are  going  about 
it  in  the  wrong  way. 

“Advertise  Your  Classified  Advertising — For  More  Readers!” 
is  the  title  of  Mr.  Smith’s  illuminating  article  for  next  week.  It 
is  one  of  the  most  important  of  his  present  series. 


this  form  of  advertising  truly  economical 
and  indispensable  in  the  development  of 
his  business. 

Just  as  the  display  advertisers  of  a 
score  of  years  ago  had  to  be  educated  to 
the  use  of  the  right  sort  of  copy  and  lay¬ 
out,  or  merchandising  and  reader-appeal, 
and  to  the  new  unquestioned  advantages 
of  consistent  and  persistent  advertising, 
so  today’s  classified  customers  are  wait¬ 
ing  to  be  thoroughly  sold  on  the  new 
conception  of  classified  that  the  progres¬ 
sive  newspaper  has  introduced  into  a 
community.  And,  in  proportion,  the 
classified  organization  will  be  doing  them 
the  same  important  sort  of  service  that 
the  advertising  agencies  did  for  their 
clients  when  they  made  display  advertis¬ 
ing  the  vital  contribution  it  is  to  modern 
business  success. 

The  direct  way  to  win  the  support  and 
confidence  of  an  increasing  number  of 
contract  advertisers  and  to  give  them 
better  is  simply  for  solicitors  to  get  to 
know  more  of  them  better  than  they  have 
been  known  before.  Solicitors  should 
not  simply  take  the  ads  and  the  facts  to 
be  made  into  ads,  and  let  matters  rest 
there.  They  should  learn  all  they  can 
about  their  prospects’  businesses.  They 
should  find  out  how  great  a  variety 
of  articles  and  service  they  have  to 
offer  the  public,  and  if  any  one  of  these 
is  particularly  seasonable  at  the  present 
time.  They  should  try  to  see  the  possi¬ 
bilities  of  their  prospects’  businesses 
from  every  angle  and  then  present  these 
possibilities  to  the  readers  of  their  news¬ 
papers  in  the  most  attractive  form.  They 
should  write  ads — and  more  ads — all  the 
time.  They  should  write  clear,  definite, 
descriptive,  interesting  ads  about  the 
different  goods  or  services  of  their  clients. 
They  should  talk  the  value  of  consistent 
advertising  in  season  and  out,  and  they 
should  sell  their  customers  over  and  over 
again  on  the  advantages  to  them  of  put¬ 
ting  their  names  before  the  classified- 
reading  public  just  as  many  times  as  they 
can.  And  when  they  win  them  around  to 
the  point  of  view  of  good  copy  ads  and 
consistent  insertions,  they  are  guarantee¬ 
ing  them  the  best  possible  results  that 
can  come  through  classified  advertising. 
Then  thev  are  helping  to  build  the  busi¬ 
nesses  of  all  their  prospects  as  they, 
themselves,  would  want  to  see  them  grow. 

And  out  of  such  connections  with  con¬ 
tract  advertisers,  only  the  finest  results, 
both  for  them  and  for  the  newspaper,  can 


A.A.C.W.  Starts  Membership  Drive 

.Associated  .Advertising  Clubs  of  the 
World  this  week  started  a  membership 
drive  to  last  until  June  1.  Coincident 
wHth  this  announcement,  it  was  stated  at 
headquarters  in  New  York  that  the  num- 


Hearing  Set  for  Forestry  Bill 

The  Committee  on  .Agriculture  of  the 
Hou.se  of  Representatives  will  hold  a 
hearing  on  the  Clark  bill,  providing  for 
a  national  forestrv  policy,  March  25  and 
26. 


“BUT  I  CAN’T.”  SAYS 

Kansas  Editor  Urged  to  Rob  |„  | 
dent  in  New  York 

William  Allen  White,  editor  .i 
Emporia  (Kan.)  Gazette,  snob  Ks 
before  the  Writers’  Club  at  Cf'ii 
University,  New  A’ork,  and  before  C 
the  campus  he  was  urged  to  cow’ 
from  cover  and  run  for  presides  ' 
“But  I  can’t,”  remonstrated  Mr  Hv 
and  told  his  college  friends  the 
for  his  refusal  was  largely  beeja 
was  writing  a  biography  of^ 
Wilson. 

“When  my  book  comes  out,"  k  ^ 
dared,  “I’ll  be  read  out  of  my  party  J 
a  Republican,  of  course,  but  I 
to  write  a  kindly  and  svir,r  . 
biography  of  Woodrow  Wilson,'^!- 
aims  I  have  ahvays  believed  in, 

I  sometimes  despised  his  methods. 

“I  would  make  the  world’s  worgp-  L 
dent,  and  I  may  make  the  world’s  -.  J 
biographer ;  but  that  would  be  a  caiiJ 
suffered  only  by  my  readers.” 

France  Asked  to  Control  Newiw 

Two  hundred  French  newspaper  ^ 
prietors'  at  a  recent  meeting  imanir  - 
passed  a  resolution  calling  upon  the '  ' 
ister  of  Commerce  to  form  a  h- 
which  should  control  the  importatia; 
print  paper  into  France  and  the  par 
of  foreign  currency  necessary  to  par 
such  supplies.  A  motion  was  also  p;s 
for  the  creation  of  a  central  organisa 
the  defense  of  the  economic  interests 
the  daily  press.  The  meeting  was  a-E 
to  discuss  methods  of  combating  tl*  •: 
in  production  costs. 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


MAXIMILIAN  HARDEN 


AXIMILIAN  HARDEN 

was  the  only  German  pub¬ 
licist  who  recently  dared  to 
write  a  eulogy  of  the  late  President 
Wilson. 

Maximilian  Harden  was  the  only 
German  publicist  who  hurled  defiance 
at  the  Kaiser  when  the  war  broke  out. 

Maximilian  Harden  is  the  only  Ger¬ 
man  publicist  who  has  been  constantly 
urging  the  German  government  since 
the  war  to  deal  squarely  with  the 
French  government  in  the  matter  of 
reparations. 

Courage  combined  with  a  trenchant 
pen  have  made  Maximilian  Hardens 
writings  the  only  unbiased  and  truth¬ 
ful  interpretation  of  German  affairs  to¬ 
day. 

The  exclusive  rights  in  America  to 
Maximilian  Harden’s  newspaper  wnt- 
ings  are  held  by  the  Consolidated  Press 
and  are  a  part  of  the  comprehensive 
Sunday  Service  furnished  by  the  C 
P.  A.  to  leading  newspapers  from 
coast  to  coast. 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building.  Washington,  D.  C 


When  Business 
Gets  In  A  Rut — 

Your  advertising  force  covers  the  local  field  daily.  Yet  your 
paper  still  has  its  “weak”  days  and  there  are  many  non-adver¬ 
tisers.  Why?  ; 

Had  you  known  the  answer  before  you  would  have 
strengthened  the  weak  days  of  your  paper  and  long  ago  con¬ 
verted  the  non-advertisers  into  regular  advertisers  by  depend¬ 
ing  upon  the  most  reliable  method  known  in  newspaperdom 
today,  the 

Briggs  Weekly 
Business  Review 

now  successfully  used  by  many  prominent  newspapers  over 
the  United  States  and  Canada.  NOT  a  "scheme,”  but  a  tried 
and  proven  method  past  the  experimental  stage,  with  over  2 1 
years  of  satisfactory  service  behind  it,  and  a  bigger  future  for 
its  possibilities  opening  up  every  day. 

100,000  to  200,000  Lines  Local  Display 
Added  to  Your  Paper  Each  Year. 

The  Briggs’  Weekly  Business  Review  does  it  for  you! 
Write  for  our  list  of  prominent  dailies  using  our  services  for 
years.  Ask  your  neighbor  newspaper  about  us,  or  Dun  or 
Bradstreet.  DO  IT  RIGHT  NOW! 

Thomas  W.  Briggs  Co. 

Home  Office:  Memphis,  Teim. 

“  Known  America  Over  for  Satisfactory  Service  to  Newspapers  ” 
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MAY  SCRAP  SECOND  CLASS  RATE  CUT 
FOR  POSTAL  WAGE  INCREASE 


Latter  Measure  Has  Strong  Backing  in  Congress  Despite 
Opposition  of  President  Coolidge  and  Protests 
of  Publishers 


TN DICATIONS  are  that  the  force  of 
the  agitation  in  Congress  for  an  in¬ 
crease  in  the  pay  of  postal  employees,  as 
a  means  of  improving  the  mail  service, 
will  side-track,  at  least  at  this  session, 
any  effort  of  the  publishing  interests  to 
obtain  a  reduction  in  second-class  rates. 

Despite  the  open  opposition  of  President 
Coolidge,  the  proposed  increase  in  the 
salaries  of  postal  clerks,  is  finding  sup¬ 
port  not  only  in  Congress  but  among 
business  organizations,  notably  the  Cham¬ 
ber  of  Commerce  of  the  United  States. 
The  deplorable  conditions  in  the  post 
offices  of  the  larger  cities,  where  mail 
service  is  said  to  be  atrocious,  is  respon¬ 
sible  for  the  attitude  of  the  Chamber  of 
Commerce.  Business  men  are  urging  that 
the  quality  of  the  mail  service  should 
not  be  subordinated  to  economy  in  Fed¬ 
eral  expenditures,  and  are  arguing  that 
an  adequate  and  efficient  postal  service 
can  be  maintained  only  by  the  retention 
of  experienced  postal  clerks  who  are  leav¬ 
ing  Government  service  in  droves  because 
of  the  small  pay. 

.■Mthough  the  proposed  increase  has 
been  estimated  as  amounting  to  approxi¬ 
mately  $150,000,(XK),  a  bill  providing  it 
already  has  been  introduced  in  the  House 
by  Representative  M.  Qyde  Kelly  of 
Pennsylvania,  who  championed  in  the  last 
session  the  program  to  eliminate  the  last 
two  brackets  of  the  war-time  increases  in 
rates  on  second-class  matter.  Mr.  Kelly 
was  expected  to  sponsor  the  measure  at 
this  session  if  it  was  decided  to  press  it. 

Now  all  the  talk  in  Congress,  and  out¬ 
side  of  the  Capitol  among  the  organiza¬ 
tions  that  believe  a  pay  advance  must  be 
made  and  conditions  governing  the  han¬ 
dling  of  mail  improved,  if  the  postal 
service  is  to  avert  a  breakdown,  is  for 
increases  rather  than  reductions  in  postal 
rates.  The  most  frequent  suggestion  is 
that  parcel  post  rates  ^  increas^  to  take 
care  of  the  proposed  pay  advance,  and 
adherents  of  that  procedure  argue  that 
the  advance  can  be  confined  to  the  parcel 
post  rates  for  the  short  zones — rates  now 
considered  far  too  low  for  the  service 
rendered  for  the  Government. 

In  any  event  there  is  little  reason  to 
believe  that  any  form  of  reduction  in 
postal  rates  will  be  received  favcu'ably  at 
either  end  of  the  Capitol.  No  suggestion 
has  been  heard  that  called  for  an  increase 
in  second-class  rates,  but  in  the  present 
state  of  affairs  it  will  be  virtually  impos¬ 
sible  to  get  out  a  bill  providing  for  any 
form  of  reduction. 

The  opposition  of  the  President  to  the 
pay  increase,  at  least  in  the  form  it  has 
taken  in  Congress,  has  the  backing  of 
Postmaster  General  New,  who  fixes  the 
Post  Office  Department  annual  deficit  at 
$180,000,000,  if  the  plan  goes  through. 
Mr.  New  is  in  favor  of  the  subtnission  of 
all  matters  affecting  increases  in  salaries 
and  conditions  of  employment  to  some 
general  body — a  Congressional  Commis¬ 


sion,  with  time  to  inquire  into  the  merits 
of  the  various  propositions. 

The  Postmaster  General’s  attitude  was 
made  known  in  a  letter  to  Representative 
Griest  of  Pennsylvania,  chairman  of  the 
House  Post  Office  Committee.  Mr.  New 
said  the  Post  Office  Department  was 
without  accurate  information  on  the  cost 
of  handling  the  various  classes  of  mail 
but  would  have  the  information  as  soon 
as  the  results  of  the  recent  mail  weigh¬ 
ings  tests  were  determined. 

“The  Post  Office  Department,”  wrote 
Mr.  New,  “has  obtained  comprehensive 
data  as  the  result  of  an  appropriation  of 
$500,000,  authorized  to  make  these  tests. 
The  data  now  is  being  checked,  arranged, 
and  tabulated  for  the  purpose  of  use  in 
the  final  ascertainment.  The  undertaking 
is  a  large  one,  involving  a  vast  amount 
of  work,  and  the  results  are  not  yet 
available.  It  is  believed,  however,  that 
they  will  be  ready  within  a  few  months. 
No  readjustment  of  postage  rates  or  fees 
for  special  services  can  be  made  intelli¬ 
gently  until  this  ascertainment  has  been 
made.  It  seems  to  me  that  no  readjust¬ 
ment  of  salaries  different  from  those  pro¬ 
vided  in  the  Reclassification  Act  of  1920 
should  be  made  until  these  results  are  ob¬ 
tained  and  the  Department  and  Congrress 
are  in  a  position  to  determine  what  their 
effect  should  be  upon  readjustments  of 
postage  rates  and  therefore  upon  the  reve¬ 
nues  of  the  Department.” 


THROUGH  IMPARTIAL  EYES 


JJARRY  R.  DRUMMOND,  analyzing  and  writing  about  citia 
for  Editor  &  Publisher,  a  magazine,  says  of  Oakland'^ 
has,  perhaps,  the  most  miserable  street  car  system  of  any  red 
city  in  the  United  States.  Not  only  miserable,  but  harmful  u 
Oakland  as  a  city  apart.”  He  says  other  things  about  Oakluiil 
more  pleasant.  But  please  note  the  fact  that  he  came  her^ 
absolutely  impartial  investigator,  and  saw  in  a  short  time  whn 
it  has  taken  us  years  to  see. — Editorial  in  Oakland  Post-Enai^„ 
Oakland.  Cal.,  Feb.  26,  1924.  ^  ’ 


rectly  opposite  the  World  building  on 
Frankfort  street.  The  two  buildings  are 
connected  by  a  tunnel  under  the  street. 


Japan  Daily  Bu3ring  Equipment 

M.  Akiyoshi,  chief  engineer  and  assist¬ 
ant  manager  of  the  printing  department 
of  the  Osaka,  Japan,  Daily  Newspaper 
Company,  and  R.  Kitao,  master  photog¬ 
rapher,  are  making  a  6  months’  tour  of 
the  United  States  and  principal  news¬ 
paper  plants.  Mr.  Akiyoshi  has  been 
commissioned  to  spend  $1,000,000  for 
equipment  for  his  newspaper.  Osaka 
was  not  damaged  by  the  quake. 


Washington  Veteran  Seriotulj  || 

Matthew  F.  Tighe,  73,  of  the  Univt,, 
Service  and  acknowledged  dean  of  Wi' 
ington  correspondents  is  seriomlr 
Mr.  Tighe,  who  has  been  a  figure  ^ 
Washington  newspaper  game  for  «« 
a  half  century  was  stricken  suddenly i 
week  with  a  cerebral  hemorrhage, 
illness  has  brought  mess^es  of  synaj, 
from  President  Coolidge,  StouiB 
Hughes,  Secretary  Weeks  and  othei 
ficials  of  the  White  House,  State,  I 
and  Navy  Departments  where 
correspondent,  has  been  such  a  fa 
figure. 


ANNEX  NEARS  COMPLETION 


New  York  World  Adds  to  Its  Vast 
Mechanical  Equipment 


With  the  new  building  constructed  by 
the  New  York  World  to  house  additional 
mechanical  equipment  nearly  completed, 
work  started  this  week  on  the  installa¬ 
tion  of  a  double-octuple  press,  manufac¬ 
tured  by  the  Ehiplex  Printing  Press  Com¬ 
pany.  The  press  is  expected  to  be  ready 
for  operation  by  the  middle  of  .April. 

.A  multi-color  intaglio  press,  which  was 
purchased  by  the  World  in  Europe,  is 
now  also  in  the  course  of  erection  and 
will  be  ready  for  service  shortly,  accord¬ 
ing  to  L.  E.  Owens,  superintendent  of 
prodiKtion.  This  press  has  5  cylinders, 
with  a  capacity  of  printing  15,000  16-page 
papers,  tabloid  form,  per  hour,  8  of  which 
can  be  printed  in  4  colors. 

The  press  itself  was  manufactured  in 
Mulhouse.  France,  while  the  folders  were 
made  in  Wurtzburg,  Germany.  An  elec¬ 
trical  driving  apparatus,  manufactured  in 
Berlin,  will  be  in.stallcd  to  operate  the 
press.  A  flat  delivery  is  attached  to  the 
press  so  that  the  product  can  be  turned 
out  in  sheets  23"  by  34",  making  practic^ 
the  printing  of  4-color  features  up  to  this 
size.  The  folders  will  accommodate  full- 
size  newspaper  pages  or  tabloids. 

The  new  building  is  a  4-story  brick 
and  steel  constructim  and  is  situated  di- 


CaWFOBoVou/ts 


L 


The  Ogdensburg  News,  Ogdens- 
burg,  New  York,  is  the  new  paper 
this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 


HFRAi  n-SUN  SYNDICATE.  280  B’way.  New  York  City 


NEW  paiddippiivance  SUBSCRIBERS 
(urvc  hem  crddcd  so  wr-crnd  xce  (tre 


onlo  off  hi  HALT-Wffif-POINTtnoin'  urmiM 

C^er^80,000  in  subscript  ion 
payments  Handled  to  date 


With  thousands  of  new  subscribers  already  secured  for  The  Jounal 
Post  and  only  two  of  the  four  periods  of  the  campaign  ended,  the  Hol¬ 
lister  method  of  building  circulation  is  adding  another  record  to  the 
evidence  of  its  unrivalled  and  long  established  supremacy.  The  gains 
here  are  being  obtained  in  face  of  the  fact  that  The  Journal  Post’s 
.subscription  rate  is  50  per  cent  greater  than  that  of  its  contemporary. 
Hollister’s  organization  has  conducted  campaigns  for  the  leading  and 
most  successful  newspai^rs  throughout  the  United  States.  Time  after 
time  the  great  circulation  gains  secured  within  a  few  weeks  have 
placed  these  newspapers  in  commanding  positions  and  have  made 
possible  such  notable  increases  in  advertising  revenue  that  the  cam¬ 
paigns  were  outstanding  financial  successes.  If  you  are  at  ^1  inter¬ 
ested  in  sure,  rapid-fire  paid-in-advance  circulation  gains  running  up 
into  the  thousands,  get  in  touch  with  Hollister. 

Wire  or  Write  Care  of  The  Kansas  City  Journal  Poit 
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CIRCULATION  ORGANITATIOi 

300  Merritt  Building.  Los  Angeles,  Cal 
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TEAM  WORK,  NOT  INDIVIDUAL  STARRING, 
HAS  BUILT  BRANHAM  COMPANY 

- By  LUCILE  BRIAN  GILMORE _ 


tt^O-OPERATIVE  team  work,  rather 
than  starring  by  individuals.” 

That  cardinal  principle  is  responsible 
for  the  success  of 
John  M.  Bran¬ 
ham  Company, 
special  newspaper 
r  epresentatives, 
according  to  its 
founder,  Mr. 
Branham,  who  is 
an  outstanding 
figure  in  the  ad¬ 
vertising  business 
in  Chicago,  where 
he  has  lived  for 
a  number  of 
years. 

Of  striking 
physique,  his 
white  hair  con- 
tr^ting  with  his  snappy  black  eyes,  and 
with  genial  manners  and  a  pleasing 
Southern  accent,  Mr.  Branham  is  a  man 
one  could  scarcely  forget. 

“Nobody  in  this  organization  is  out  to 
set  an  individual  record,”  said  Mr.  Bran¬ 
ham.  “When  a  problem  arises,  it  is 
solved  by  a  conference,  rather  than  by  the 
opinions  of  a  single  man  or  *two.” 

Another  principle  which  Mr.  Branham 
says  he  adopted  when  he  started  into  busi¬ 
ness  as  a  newspaper  representative  15 
years  ago  is  that .  of  getting  good  men 
and  keeping  thc-m.  In  order  to  get  men 
he  wanted  he  made  them  stockholders 
in  many  cases.  Mr.  Branham  is  par¬ 
ticularly  proud  of  the  results  of  this 
policy  in  two  instances.  Of  two  boys 
who  started  with  his  company  by  check¬ 
ing  newspapers,  one  now  is  office  man¬ 
ager  and  the  other  is  a  salesman.  John 
Petrie,  secretary-treasurer,  started  with 
the  company  soon  after  it  was  organized 
and  has  been  with  it  ever  since. 

Dependable  circulation  figures,  pro¬ 
vided  through  the  organization  of  the 
Audit  Bureau  of  Circulations  has  con¬ 
tributed  more  than  any  other  single  fac¬ 
tor  in  recent  years  to  the  development 
of  national  advertising,  in  the  opinion  of 
Mr.  Branham. 

His  associates  assert  that  one  of  Mr. 
Branham’s  chief  business  assets  is  his 
thorough  knowledge  of  the  details  of  ad¬ 
vertising  from  the  standpoint  of  the 
newspaper,  a  knowledge  gained  by  long 
experience  with  the  Nashville  (Tetin.) 
American.  He  knows  what  local  prob¬ 
lems  are  and  is  prepared  to  discuss  them 
with  the  publisher.  His  newspaper  ex¬ 
perience  included  work  in  national  as 
well  as  local  advertising.  Mr.  Bran¬ 
ham  declares  that  the  ideal  which  he  holds 
up  to  his  organization  all  the  time  is 
that  it  shall  keep  the  interest  of  the  pub¬ 
lisher  always  in  mind.  He  considers  the 
work  of  the  newspaper  representative  es- 
•entially  a  personal  service  to  the  news¬ 
paper. 


Mr.  Branham  was  born  near  Nashville, 
Tenn.,  and  started  work  on  the  Nash¬ 
ville  American  in  1898.  He  was  20  years 
old  then.  He  began  in  a  clerical  position 
and  two  years  later  achieved  his  ambi¬ 
tion  to  get  into  local  advertising.  After 
two  years  in  local  advertising  he  went 
into  national  advertising,  a  field  which 
he  believed  had  not  been  fully  developed 
by  the  American.  He  began  by  going 
to  New  York  and  took  home  some  good 
accounts.  Then  for  several  years  he 
traveled  from  Vermont  to  California  sell¬ 
ing  space  to  national  advertisers. 

He  continued  with  the  Nashville 
American  until  1908,  when  he  went  to 
Chicago  to  form  a  partnership  with 
Charles  A.  Barnard.  The  firm  name  was 
Barnard  and  Branham.  When  Mr.  Bar¬ 
nard  died  one  year  later,  Mr.  Branham 
reorganized  the  business  under  its  present 
name. 

When  the  company  was  formed,  it  had 
only  a  small  list  of  papers.  Within  a 
few  months  a  New  York  office  was 
opened.  Offices  then  were  opened  in  quick 
succession  at  St.  I^uis,  Detroit,  Kiisas 
City,  Atlanta  and  San  Francisco. 

“I’m  sorry  for  any  boy  who  does  not 
have  a  chance  to  live  on  a  “farm,”  said 
Mr.  Branham,  reminiscing  over  his  own 
boyhood  in  Tennessee.  He  still  owns,  a 
farm  near  Nashville  and  whenever  he 
can  slip  away  from  business  for  a  few 
days  he  goes  straight  to  that  farm,  on 
which  stands  a  beautiful  colonial  home. 

Following  the  foxhounds  is  Mr.  Bren- 
ham’s  one  hobby.  He  maintains  a  stable 
of  fine  hunting  horses  and  a  kennel  of 
foxhounds  at  his  Tennessee  farm.  He 
was  elected  president  of  the  National 
Foxhunters’  Association  in  1922  and 
again  in  1923,  being  the  first  president  to 
be  re-elected. 


AD  WOMEN’S  LEAGUE  MEETS 


Friendly  and  Adam  Talk  Advertising 
at  Monthly  Dinner 

The  greatest  contribution  of  the  daily 
newspaper  to  advertising  is  timeliness, 
Edwin  S.  Friendly,  business  manager  of 
the  New  York  Herald,  Sun  and  Globe, 
told  members  of  the  New  York  League 
of  Advertising  Women  at  its  monthly 
dinner  at  the  Advertising  Club,  Feb.  36. 

“The  most  recent  development  in 
newspaper  advertising  is  radio  adver¬ 
tising.  In  the  last  6  nwnths.  New  York 
morning  and  evening  newspapers  pub¬ 
lished  more  than  1,100,000  lines  of  radio 
advertising  compared  with  350.000  lines 
for  the  corresponding  period  a  year  ago,” 
Mr.  Friendly  said. 

Francis  A.  Adams,  associate  editor  of 
the  New  York  Commercial  and  president 
of  the  American  Trademark  .Association, 
spoke  on  “Textile  Advertising  and  The 
Daily  Newspaper.” 


John  M.  Bxanham 


.  -  . 

The  Business  Men 

of  your  community  will  value  the 

authentic  statements  of  ' 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 

I  *  SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


JAPAN  HONORS  JOURNALISTS 


J.  R.  Kennedy  and  Seven  Native*  Re¬ 
ceive  Cup*  from  Prince  Regent 

By  John  R.  Morris 

Far  Eastern  Editor,  Editoi  &  Puilishek 

J.  R.  Kennedy,  formerly  general  man¬ 
ager  of  the  Kokusai  News  Agency, 
Tokyo,  and  now  connected  with  J. 
Roland  Kay,  Inc.,  was  given  a  set  of 
gold  wine  cups  embossed  with  the  impe¬ 
rial  chrysanthemum  crest  when  honors 
commemorating  the  recent  marriage  of 
the  Japanese  Prince  Regent  and  Princess 
Nagako  were  announced.  Similar  gifts, 
in  recognition  of  meritorious  services, 
were  bestowed  upon  tbe  following  Jap¬ 
anese  journalists:  S.  Fukuzawa,  propri¬ 
etor  of  the  Tokyo  Jiji  Shimpo  and  Osaka 
Jiji  Shimpo,  a  graduate  of  the  Boston 
Institute  of  Techne^ogy;  M.  Zumoto, 
editor  of  the  Herald  of  Asia  and  a  dele¬ 
gate  to  the  Press  Congress  of  the  World 
at  Honolulu  in  1921 ;  I.  Tokutomi,  edi¬ 
tor  of  the  Kokumin  Shimbun ;  R.  Mura- 
yama,  president  of  the  Tokyo  and  Osaka 
Asahi  Shimbun:  H.  Motoyama,  president 
of  the  Osaka  Mainichi  and  Tokyo  Nichi- 
Nichi;  Dr.  Yujiro  Miyake,  former  editor 
of  Japan  and  the  Japanese,  and  H.  Mit- 
sunaga,  president  of  Nippon  Dempo 
Tsushin  Sha. 


men’s  organization,  while  the  Po-l^ 
.Advertising  Club  is  said  to  hay.^ 
hundred  members  outside  the 
field  and  is  more  in  the  nature  ofT*'* 
oral  civic  club,  although  devoting 
jKirtant  place  on  its  programsto^ 
Using  and  maintaining  an  active  W 
Business  Bureau. 

Ralph  E.  Morrison,  president  of  s.  i;-' 
.Advertising  Men’s  Association, 
in  a  telegram  to  President  HoII^Tt 
the  tight  will  go  on  in  behalf  of  the 
fessional  advertising  men.  ^ 

U.  S.  INQUIRY  ASKED 


AD  CLUB  SEEKS  REINSTATEMENT 


Ore., 


Holland  Approve*,  Portland, 

Body  Reclare* 

Advertising  Club  of  Portland  is  to  be 
reinstated  as  a  member  of  the  Associated 
Advertising  Clubs  of  the  World,  accord¬ 
ing  to  word  received  from  Lou  E.  Hol¬ 
land,  president  of  the  national  organiza¬ 
tion.  The  Portland  club  withdrew  from 
the  national  in  Oct.,  1922,  due  to  friction 
over  minor  matters,  but  for  some  time 
has  been  regaining  its  membership. 

A  newer  organization,  the  Portland  .Ad¬ 
vertising  Men’s  Association,  has  been  an 
aggressive  competitor  for  a  charter.  The 
latter  club  is  exclusively  an  advertising 


Wa*hington  Publi*her*  Protcit  Pif, 
Core  Rate*  to  Commerce  Groa^ 

•Attacking  tbe  “unreasonableness  of  4 
rates  on  paper  winding  cores  returnaii 
the  piiper  mills  for  re-winding,* 
Washington  Publishers’  Association  F4  i 
23,  filed  complaint  with  the  Intent* ! 
Commerce  t'ommission. 

In  the  complaint  the  publishers’ assoc* 
tion  p<Mnts  out  the  rates  charged  are* 
just  and  unreasonable  and  in  viohtn 
of  .Section  1  of  the  Interstate  Connaeni  i 
Act. 

.An  early  hearing  is  asked. 

Build*  Home*  for  Workers 

Mergeiithaler  Lintotype  Companj  1 
assisting  its  employees  in  building  tt* 
own  homes  near  tbe  company  plant  1 
l''latbusli,  N.  Y.  The  company  advages 
miHiey  to  buy  land  and  to  pay  foe  tk  ' 
initial  construction,  all  capital  bei^  fc  ; 
nislied  on  a  loan  basis,  properly  secaet 
In  another  month  35  houses  wiU  k  a* 
pleteel.  Eventually  it  is  hoped  all  tk 
3,0(X)  men  working  in  the  plant  will  on 
their  own  homes. 


Lc  Journal,  Paris,  has  canceled  a  I 
early  provincial  edition,  printed  at  5  p  f 
m.  for  the  following  day.  The  expen 
ment  is  being  watched  closely  by  the  rat  ^ 
of  the  Paris  newspapers,  and,  vd  [( 
economy  the  order  of  the  day,  the  a-  ; 
ample  may  soon  be  followed  by  othen  !' 
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VITAL  -  VIGOROUS  -  VIGILANT 

PUBLIC  PLUNDERERS  BROUGHT  TO  BAY 
THROUGH  ONE  GREAT  NEWSPAPER’S  ENTERPRISE 


United  States  Senator  David  A.  Reed, 
of  Pennsylvania,  Says — 

•‘I  REGARD  THIS  EXPOSE  BY  THE  WASHINGTON  HERALD 
AS  THE  GREATEST  PUBUC  SERVICE  RENDERED 
BY  AN  AMERICAN  NEWSPAPER  IN  DECADES” 


SENATOR  REED 


INDICTMENT  of  a  Veterans  Bureau  official  and  several  outsiders 
for  wholesale  looting  of  the  United  States  Treasury  and  inhumane 
injustices  to  disabled  ex-service  men  marks  another  development  in  the 
Washington  Herald’s  expose  of  cruel  and  dishonest  mismanagement  of 
the  American  Government’s  soldier  relief  agency. 


SINGLE-HANDED  and  alone,  this  Hearst  morning  newspaper  in 
the  national  capital  took  up  the  cause  of  the  abused  and  neglected 
soldiers,  discovered  evidence  of  shocking  financial  irregularity  and 
harrowing  mistreatment  of  maimed  veterans  and  placed  incontrovertible 
proof  in  the  hands  of  the  Senate. 


Y\^^1TH  STANDING  a  barrage  of  disparagement  and  denunciation 
^  ^  and  battering  down  the  barbed-wire  entanglements  constructed 
by  the  impregnably-entrenched  exploiters,  The  Washington  Herald 
aroused  the  Senate  to  make  an  investigation  which  revealed  a  national 
scandal  commanding  news  and  editorial  attention  in  every  American 
newspaper  for  many  months. 


FULL,  FAIR,  FEARLESS,  THE  WASHINGTON  HERALD  IS  MORE 
THAN  A  NEWSPAPER— IT  IS 


A  National  Asset 


G.  LOGAN  PAYNE 
Eastern  Advertising 
Representative 
PAYNE,  BURNS 
&  SMITH 
Western  Advertising 
Representative 


“THE 

CAPITAL 

NEWSPAPER” 


t:  K  RKi-wiR  a„«K' aanwaaswx  » 
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TTtiere  Are  Over 
13,000  Homes 
in  Altoona,  Pa* 

I  i'  <  r  . 

I  '  .  :  =  .  . 

I  .  ^  .  ' 

With  more  than  65,000  in- 
habitants.  These  inhabitants 
depend  entirely  upon  the 
merchants  of  Altoona  to  sup' 
ply  their  daily  requirements. 

The  shelves  of  these  merchants 
contain  many  high-grade  prod¬ 
ucts,  quite  a  few  of  which 
the  average  shopper  knows 
very  little  about,  because  the 
manufacturers  have  neglected 
to  convey  their  shopping  news 
properly.  White  space  in 
many  instances  has  been  elim  • 
inated  from  their  budget. 

There  is  a  newspaper  in 
Altoona  that  is  read  by  over 
100,000  people  every  day  and 
practically  all  of  them  shop  in 
Altoona  regularly.  You  can 
reach  practically  all  of  them 
thru  Altoona’s 

“Only  evening  A.  B.  C.  newspaper” 


THE 

ALTOONA 

MIRROR 


The  Mirror  Printing  Co. 

Publishers 

Business  Direct 


CURTIS  ENLARGING  HIS 
N.  Y.  POST  PLANT 

Pt^>auc*ion  Speeded  by  Addition  of  New 
Pres*  Inetalled  in  Adjoininy  Build¬ 
ing — Linotypes  MoTed  from 
Ledger  Plant 


Buck,  of  the  Harvard  Coorie 
chosen  recording  secretary.  ’  **  1 
The  association  went  on  record  u  « 
posed  to  any  change  in  the  presea 
rangement  of  zone  rates  charged  k 
second  class  matter.  * 


Other  officers  appointed  were  I  n 
.\lden,  editor  of  the  York  Repottta 
vice-president,  and  F.  O.  Edig«2 
Geneva  Signal,  treasurer. 


Cause  Why  Daily  Should  Not  I, 
Sold — Funding  Measuros 
Adopted 

<B.v  TfUgrath  to  Editok  &  Puiiiinn) 
Minneap(h.is,  Minn.,  March  5.— 

G.  W.  Buffington  in  Hennepin  county  4$. 


New  York  Evening  Post  is  steadily  '  - 

enlarging  its  mechanical  plant,  under  the  RECEIVER  URGES  SA»  I 
ownership  of  Cyrus  H.  K.  Curtis.  Up-  _  _  _  s  swn.> 

stairs  changes  are  also  taking  place,  all  OF  MINNEAPOLIS  STAR 

with  a  view  to  speeding  up  production.  - 

C.  C.  Lane,  business  manager,  reports  Court  Orders  Stockholders  to 
circulation  is  showing  an  increase,  despite  Cause  Why  Daily  Should  Notk 
the  advance  in  price  from  3  to  5  cents.  _  _  ..  «oi  g. 

The  management  has  rented  the  build-  tundmg  Measures 

ing  next  door  to  the  present  plant  on  Adopted 

\’'esey  street.  Walls  have  been  broken  - 

through  and  the  two  buildings  connected.  <B.v  Tehgrath  to  Editos  &  Pusiusu) 

In  the  new  section  a  new  Hm  h'gh-spe^  Minneapolis,  Minn.,  March  S-W 
-ictuple  press  has  ^  installed.  Work-  q  ^  Buffington  in  Hennepin  countv& 
men  are  now  laying  foundations  for  a  t^ict  court  March  4  signed  an  orK 
second  similar  press,  bringing  the  tota  ;  creditors,  stockholders  diS 

to  4.  Two  of  the  old  presses  are  still  ^rs.  and  others  interested  in  the  K 
in  use.  .....  sota  Daily  Star  to  show  cause  on 

Seven  linotypes  have  brought  20.  why  the  paper  should  not  ^ 

trom  and  added  to  the  Ne>A’  £qj.  ^ 

York  battery.  New  stereotype  equip-  yhe  order  is  issued  on  petition  of  At 
ment  has  also  been  installed.  hert  Dollcnmayer,  receiverrand  foK 

•  rented  build-  a  court  order  of  March  3,  authorizing 

mg  has  been  fitted  up  as  an  up-to-date  ^000  of  receiver’s  certifi^n 

Upsfairrthe  city  room  has  been  moved  “ 

from  the  tenth  floor  to  larger  quarters  on  t^e  petition  Mr.  Dollenmayer  « 

the  elevOTth  flwr.  method  whereby  th 

Merritt  Bond,  managing  editor,  brought  f 

p  New  \ork  from  the  Philadelphia  Pub-  ^^Iders  may  be  saved  is  a  salt  ft 
he  Ledger  has  had  his  private  office  torn  ^^ged  that  the  prospect  of  a  sak  rt 
dowm  and  his  desk  moved  out  next  to  that  the  floatation  of  the 

of  Vincent  Byers  city  editor  Harold  certificates  to  keep  the  paperX 
Littledale.  formerly  in  the  slot,  is  now  jf  ^  ‘warraSrt  iH 

telegraph  editor  W  Ilham  Plummer,  who  20  hearing,  it  may  be  eSecS 

was  on  the  (dd  New  ^  ork  Evening  Mail,  ^yjthin  two  weeks  thereafter,  some  and- 
has  succeeiled  Littledale.  .  holders  intimated. 

Other  former  employes  of  the  Evening  prospective  purchasers  were  naaei 

Mail  now  on  the  Evening  Post  include:  _ _  ^ 

Joseph  Healp',  copy  desk;  W.  Bob  Hoi-  m.^^eapolis,  March  3.-Three  hw 
land,  copy  desk;  William  Soskin,  copy  j^ed  stcKrkholders,  representathes  « 
iksk ,  Buck  Crouse,  re-write ,  and  James  m^ons  owning  stock,  lalwr  leaders,  a 
Thorpe,  make-up.  .u  u  ki-  others  interested  in  the  Minnesota  Daih 

Merritt  Bonds  place  on  the  Public  Sunday,  March  2,  and  after  1: 

Ledger  has  been  taken  by  Morris  Lee.  hour  meeting  decided  to  recommend  k 
formerly  managing  editor  of  the  morning  stockholders  that  they  purchase  re 
editioiL  Mr.  Lee  was  succeeded  b\  h.d-  ceiver’s  certificates  on  the  basis  of  $10 
ward  Croll,  night  editor.  fcir  each  share  of  .stock  owned  to  prwa 

- -  the  paper  from  closing. 

K.  K.  K.  PLANS  WICHITA  DAILY  ,  ^’'bert  I^llenmayer,  head  of  the  Do! 

_ _ _  lenmayer  -Advertising  .Agency,  who  n 

_  .  .  .  .  D  I  1-  j  appointed  receiver  of  the  Star  two  w«b 

Evening  American  to  Be  Launched  ago,  told  the  stockholders  in  reply  to  1 
March  24,  Morgan  States  question  that  the  newspaper  could  u 


within  two  weeks  thereafter,  some  stoA- 
holders  intimated. 

No  prospective  purchasers  were  laaei 

Minneapolis,  March  3.— Three  hw 


K.  K.  K.  PLANS  WICHITA  DAILY 


Evening  American  to  Be  Launched  ago,  told  the  stockholders  in  reply  to  1 
March  24,  Morgan  States  question  that  the  newspaper  could  u 

The  Ku  Klux  Klan  plans  to  invade  the  continue  more  than  another  day  unks 
Wichita,  Kan.,  evening  field,  starting  pub-  furnished.  .\ttorne«» 

lication  of  the  Wichita  .American,  March  j.  so-called  Townlej'  and  \  m 
24,  according  to  word  received  by  EIditor  agreed  on  the  plan,  and  it  is  hoptd 

&  PiiBiisH^  court  will  recognize  the  arrangenBl 

A.  M.  Morgan  is  president  of  the  com-  ’«Sfbze  it  in  the  nature  of  a  it  | 


pany  and  Walter  M.  Markley,  formerly  Payn^nt  on  st^kholders  liability  m  lit 
a  reporter  on  the  Topeka  State  Journal,  ^ 

is  editor.  Organization  of  the  staff  is  not  curt  subsequently. 


yet  completed. 

The  Beacon  is  the  established  evening 


The  proponents  of  the  idea  expect  1 
obtain  ^5,000  immediately  by  this  media 


1  lie  IS  me  cm<iuiimicu  cvcuhik  i*  *.  •  s  -«i 

newspaper  in  Wichita,  while  the  F.agle  to  l^u.^te  some  pressing  bills,  and  ti 

is  alone  in  the  morning  field.  Z  ® 

ment  the  newspaper  will  soon  start  k 

gain  and  liecome  marketable  to  s« 
Fawcett  Art  Service  Manager  interests  w’hich  have  considered  its  ju* 
-  .  chase.  An  increase  in  the  adverts^ 

W .  J.  rawcett  has  been  appointed  rates  is  also  planned  to  put  the  proper' 

manager  of  Ad-Art  Service,  New  York,  on  its  feet,  and  all  expenses  will  bt 

to  succeed  F.  R.  Dickel,  who  will  engage  trimmed  to  the  minimum.  Mr.  Dote 

in  feature  work  in  the  Cleveland  plant  tnaver  told  stockholders 

of  the  same  organization,  Mr.  Fawcett,  ' _ _ 

who  for  the  past  year  has  been  assistant  Ohio  Democratic  Editors  Orgtii* 

manager  of  Ad- Art  Service,  was  for  7  r  1,  „  • 

years  with  the  Pittsburgh  Oironicle,  and  .v  fr,,,-*],  nti'n  ° 
also  at  various  times  with  the  Philadel-  Ohio  congressiona 

tihia  Times  and  Press,  and  the  Mont-  T. 

^ertlslng  manager.  Tmv'  TVmru-rnt  nme  r'l  iim 


Fawcett  Art  Service  Manager 


Ohio  Democratic  Editors  Orgaiia 

Representatives  of  14  newspapers : 


Ohio  c„n7r.ssS;ri.T: 

"Lr.””;”;"  r'JJ'n J'’K;  i-t  »«j!  porpo,o.ot j.™ : 


WOMAN  HEADS  PRESS  GROUP 


the  Fourth  District  Democratic  Editr- 
.Association.  Charles  H.  Dale,  of  rt 
Troy  Democrat,  was  elected  chiirts 
Officials  of  the  Sidney  (O.)  New? 
Democrat  played  hosts  to  the  meetH 


Nebraska  Editors  Elect  Mrs.  Marie  P«nn»y>vnia  Mills  Resume 

Pr,.!Jen(  Barrett  Paper  Mills  at  Latrobe.  o- 

resum^  operation  FA.  25,  after  an  ik 


When  the  Nebraska  Press  Association  ness  of  5  months.  One  mill  is  in 
held  its  annual  convention  recently  at  tion  and  the  other  will  be  in  operato* 
Grand  Isle,  masculine  members  unanim-  March  10.  F.  M.  Molson,  of  Peoria.  & 
ously  elected  Mrs.  Marie  Weekes  presi-  is  the  general  suj^rintendent,  while  - 
dent  for  1924.  Mrs.  Weekes  is  editor  of  W.  Bishop  will  be  in  charge  of  the  l»J®' 
the  Norfolk  (Neb.)  Press.  Miss  Naomi  making. 
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A  New  Circulation  Producer 
That  Commands  Respect— 


BEDTIME 
BIBLE 


STORIES 

By  Florence  Vincent 


ARTISTICALLY  ILLUSTRATED  IN  SIX  COLORS 
FROM  THE  WORLD  FAMED  PAINTINGS 

by 

JACQUES  TISSOT 

Jacques  Tissot  was  born  in  1836  and  died  in  1902.  After  an  intenshe  study  of  sacred  themes,  Tissot  proceeded  to  Palestine,  where 

he  made  some  seven  hundred  paintings.  Of  these,  many  were  published  and  exhibited  in  the  United  States.  No  other  group  of 

paintings  illustrating  these  themes  can  lay  claim  to  the  authenticity  of  Tissot’s.  He  was  saturated  with  his  subject  in  all  its  phases. 

Much  space  was  devoted  to  the  reproduction  of  these  paintings  in  Pictorial  Review,  December  1922,  and  in  its  four  succeeding  issues. 

AN  ELABORATE  BOOK 

Each  story  in  the  book  occupies  one  page  only,  and  is  headed  by  an  artistically  colored  sketch.  There  is  a 
six-color  reproduction  of  a  Tissot  masterpiece  opposite  each  story,  and  the  pages  are  interleaved  with  first 
quality  tissue  sheets. 

A  FEATURE  THAT  GUARANTEES  CORDIAL  GREETING 

The  dignity  of  this  feature  will  attract  and  secure  the  best  local  solicitors  among  the  men  and  women 
of  your  city.  The  very  nature  of  the  book  assures  them  a  cordial  greeting  at  the  doors  of  the  prospective 
subscribers  whom  you  desire  to  reach. 

Owing  to  the  fine  character  of  this  book  and  the  sentiment  which  it  inspires,  every  fadier  and  mother 
who  secures  it  for  a  child  will  be  wholly  conscious  of  their  obligation  to  receive  your  paper  regularly  for  six 
months.  Having  read  your  newspaper  that  length  of  time,  they  vdll  continue  to  read  it  long  after  their 
introductory  contract  expires. 

No  sale  will  be  made  through  book  stores.  Exclusive  rights  will  be  given  to  only  one  newspaper  in 
every  city.  Write  or  wire  today  for  option  and  our  plan;  whereby  a  new  subscriber  will  cost  no  more  dian 
FlF'rY  CENTS,  including  Ae  cost  of  the  book,  and  your  solicitor’s  commission.  Thousands  of  new 
subscribers  will  be  secured  through  your  own  puUicity,  and  old  subscribers  who  desire  Ae  book  may  have 
it  without  cost  to  you. 


KEANE  BROTHERS 

Sole  Distributors 

BROKAW  BUILDING  TIMES  SQUARE,  N.  Y. 


NOTE:  Jaton  Rogera, 
author  of  the  accompany¬ 
ing  analyaia  of  the  influ¬ 
ence  of  The  Detroit  Newa 
o*  an  advertiaing  medium, 
which  waa  printed  in  the 
Advertiaera’  Weekly  of 
February  9.  ia  one  of  the 
foremoat  authorities  in  the 
United  States  on  newapa- 
Pf'  production  and  adver¬ 
tising  media.  He  waa  for 
aeveral  yeara  the  publiah- 
*'■  af  America’a  oldest 
rfai/y  newspaper.  The  New 
York  Globe;  and  when 
that  newspaper  was  pur- 
chased  by  Mr.  Frank  Mun- 
ary  and  conaolidated  with 
Yhe  Sun.  Mr.  Rogers  estab¬ 
lished  and  became  editor 
of  The  Advertisers'  Week¬ 
ly.  He  is  the  author  a!  "News- 
t^psr  Buitdina"  ond  "Buddina 
N^'tpaper  Advtrti^ings**  t%tf9 
of  the  ioremost  Mtatkdard  books 
an  newspaper  pubUshing  yet 
written.  ' 


ason  R( 


What  the  Detroit  News  Means  to  the  Advertiser 

The  ^ews  furnishet  a  practically  complete  cover  of  the  fattest  growing  city  in  the  vim 
for  a  rate  that  it  lets  than  half  the  average  rate  per  line  for  the  entire  country. 
By  Jason  Rogers 


Detroit  stands  as  the  wonder  city  of  the 
generation,  a  city  which  has  more  than  doubled 
in  population  in  ten  years  and  is  still  going 
strong  with  no  limit  in  sight.  From  the  ad¬ 
vertiser’s  standpoint  Detroit  is  a  market  of 
most  wonderful  jmssibilities.  a  large  industrial 
center  filled  with  people  enjoying  great  pros¬ 
perity  who  can  l)c  «]ircetly  reached  through  a 
single  newspaper,  the  Daily  Newt. 

Detroit’s  grtwth  to  over  1,000,000  popula¬ 
tion  (993,730  census  1920)  to  probably 
1,500,000  within  its  direct  retail  shopping 
zone,  has  been  the  most  remarkable  that  has 
ever  occurred.  Yet  it  has  come  as  logically 
as  day  follows  night,  with  the  development  of 
great  industries  which,  even  in  their  present 
day  huge  proportions,  may  be  considered  as 
still  in  their  infancy. 

That  the  automobile  industry  has  come  to 
stay  there  can  be  no  gainsaying.  That  an  in¬ 
dustry  which  bulks  over  $3,000,000,000  a  year 
is  a  wonder  cannot  be  denied.  Detroit  is  the 
great  beating  heart  of  the  automobile  industry 
of  the  world,  and  her  people  are  enjoying  a 
degree  and  measure  of  prosperity,  reflected  in 
high  salaries  and  wages,  probably  unsurpassed 
by  any  place  at  any  time. 

Parallel  with  the  growth  of  its  city,  the 
Detroit  Newt,  through  faithful  and  dependa¬ 
ble  service,  has  marched  onward  and  upward 
to  higher  and  higher  standards  of  efficiency 
both  to  reader  and  advertiser.  To  see  the 
progress  figures  is  most  convincing: 

The  PRoaittu  or  Dxtiioit 

Rfllmatcd  Clrrslalhm  Na.  AuHir  V«Jur 

PoMUtton  Number o€  Detroit  Mudeln  AutomoMlM 

Detroit  Femllleii  JVrwe  U.  S.  Whoteeutc 

ltf»0  20SJS79  40,000  39,719 

1900  289.704  98.000  78.713  9.000  8  9.000.000 

1910  465.766  100.000  126.235  IHI,000  9  213.003.000 

1920  993.678  TZOJOOO  234,620  t.883.198  81.809.175.000 

As  an  evidence  of  the  progress  of  manufac¬ 
tures  in  Detroit  let  us  look  at  census  figures. 
They  show  that  the  value  of  manufactured 
products  in  1914  was  $400,348,000.  In  1919  it 
had  jumped  to  $1,234,515,000. 

According  to  the  1919  Census  of  Manufac¬ 
turers,  Detroit  now  stands  fourth  in  the  value 
of  its  manufactures,  surpassed  only  by  Ne^v 
York  with  $5,260,707,000,  Chicago  with 


$3,657,424,000  and  Philadelphia  with  |IJK 
481,000. 

Bank  clearings  in  Detroit  show  the  wm 
ful  progress  of  activities  there.  From  ltd 
of  $424,771,513  fur  the  year  ending  Sm 
l)er  30,  1900,  they  mounted  to  $891,802, se 
1910,  $5,063,224[000  in  1920,  and  to  M 
116,000  in  1923. 

An  interesting  cross  section  of  Urtraili 
be  had  by  reference  to  1920  Census  Uki 
tion  statistics  as  follows: 

Total  f>«r<hoiif  in  gainful  occupati«m>>  .  M3 

In  manufacturing  and  mechanical  imliutrteiM^I 

In  transportation  ...  JW 

In  trade 

In  professional  service 

In  domestic  and  personal  service  M.S 

In  Clerical  occupations  A* 

In  other  words  more  than  ooeliif 
Detroit’s  total  population  is  gainfiiilTi 
pied  and  more  than  one-quarter  of  ih  a 
lation  is  engaged  in  manufacturing  inba 
Figures  show  that  72.8  per  cent  in  a 
born  white  people  and  that  the  foreijiOBi 
came  to  it  before  the  War  have  bwh 
icanized  very  thoroughly. 

Founded  in  1873  by  Janies  E.  Setipis 
of  the  soundest  and  most  sincere  i**'? 
men  who  ever  lived,  the  Detroit  .Vra 
played  true  te  principles  incukatni  !* 
great  founder,  has  always  merited  tki 
dence  of  the  people  of  Detroit  and  b  a 
valiently  for  everything  that  arB 
gress  and  progressive  Ainericaniaa  H 

When  Scripps  started  his  little 
in  1873  he  could  never  in  his  moniecSfB 
exalted  imagination  contemplate  I 
journal  with  nearly  300,000  cireolit*® 
iished  in  a  community  of  over 
It  is  recorded  that  the  first  issue 
copies  for  which  they  collect^ 
sales  and  $80.55  from  advertisait  ■  ■ 
loss  of  $49.04. 

From  this  humble  beginning heb^^B 
one  of  the  most  wonderful  newspifC^H] 
world-  The  Newt  has  acted 
school  for  hundreds  of  young  men  *U| 
tical  methods  of  operation,  wl» 
forth  and  founded  with  sueeesWjf 


The  Det 


More  Than  275,000  Ci 


ire- 
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Says 


THE  ADVERTISERS'  WEEKLY 


.scores  of  newspapers  throughout  the  country. 

^fore  he  started  the  \cwt,  James  E. 
Scripps  had  had  newspaper  experience  in  Chi¬ 
cago  with  the  Press  and  been  identified  with 
the  Detroit  Advertiser  and  Tribune,  of  which 
he  had  been  business  manager  and  ^itor  and 
in  which  he  owned  40  per  cent  of  the  stock, 
even  when  he  launched  the  new  enterprise.  He 
sold  the  stock  for  10  cents  on  the  dollar,  but  in 
1891  he  bought  out  what  remained  of  the  old 
concern  then  known  as  the  Post-Tribune  and 
consolidated  its  Sunday  issue  with  his  and  pub¬ 
lished  it  as  the  Detroit  Sundatf  Nexes-Tribune. 

Later  on  in  1922  the  Detroit  Nevs  brou^t 
in  the  old  Journal,  which  gave  it  complete 
dominance  of  the  Detroit  newspaper  situation. 

In  1878  Scripps  started  the  Cleveland 
Press.  In  1880  the  St  Louis  Chronicle  was 
launched.  In  1881  he  started  the  Cincinnati 
Post.  From  these  beginnings  grew  a  powerful 
league  of  newspapers,  but  Scripps  withdrew 
.  from  interest  in  them  and  confined  his  activi¬ 
ties  to  the  Detroit  News. 

In  1890  he  sensed  the  coming  of  the  one- 
^t  newspaper.  To  try  it  out  he  started  the 
Detroit  Times  which  sold  very  readily,  so 
^ipps  suspended  its  publication  and  trans¬ 
ferred  its  cinmlation  to  the  Netos.  It  was  a 
very  interesting  way  to  demonstrate  the 
soundness  of  a  theory, 

James  E.  Scripps  established  a  very  simple 
*finition  of  ‘  independence”  in  journalism. 
He  said  that  a  ne^paper  wnthout  politics  was 

neutral  while  his  was  “independent”  in  that 
it  was  free  to  support  whatever  was  right,  but 
committed  to  no  partv. 

TTie  Detroit  N exes  has  always  been  a  care¬ 
fully  managed  and  effectively  operated  news¬ 
paper.  Iri  competition  with  those  who  splash 
and  spend  money  foolishly  for  fake  eff«^  a 
newspaper  Lke  the  Nexes  always  sliines  It 
Roes  on  quietly  printing  the  news  and  whkt  it 
tonics  the  people  want,  and  always  arrives  at 
the  end  of  each  year  with  a  record  of  progress. 

It  is  estimaW  that  there  are  200,000  homes 
city  of  Detroit.  To  cover  these  and  the 

I^ting  population  of  the  city,  the  Detroit 
nta  prints  and  sells  208.698  copies  every 
re^288*orM  f  trading  zone  there 

71,386  copies  of  the  Detroit  Nexes  sold  every 

Detroit  It  is 
icall)  a  full  100  per  cent  cover  that  one 


can  get  by  using  this  single  iiewspa|)er. 

In  Detroit  there  were  111,193  personal  in¬ 
come  tox  returns  filed  for  tlie  year  1921.  In 
Detroit  and  its  immediate  surrouiMling  retail 
shopping  zone  it  is  estimated  tliat  fully  173,000 
®f  the  total  of  230,000  personal  ineoine  tax 
returns  filed  in  Michigan  were  filed. 

To  those  of  us  who  remember  tlie  Detroit 
Nexes  tweiity  or  thirty  years  ago,  when  it  was 
just  as  faithfully  and  effectively  serving  its 
smaller  community  as  it  is  now  doing  its  great 
city,  there  must  come  a  feeling  of  satisfa^ion, 
to  realize  what  can  be  accomplished  by  sticking 
to  it  and  avoiding  the  pitfalls  awaiting  those 
who  seek  to  accomplish  desired  results  too 

^roin  the  advertiser  s  stondiioint  the  Detroit) 
Nexes  has  always  been  what  I  should  coll  a  low 
rate  newspaper.  By  this  I  mean  a  newspaper 
which,  through  its  efficient  conduct  of  bu^ss,  I 
passed  on  to  the  advertiser  a  goodly  part  of 
the  economies  it  could  effect.  Such  a  news-  I 
jwper  is  a  difficult  competitor  for  one  leas  care-  i 
/ul  of  tunnies  in  the  rost  of  inanuf.octure  V 

AS  striking  evidence "hal  advert’sws'are 
wide  awake  about  such  matters  it  is  interesting 
to  n^  that  for  a  matter  of  ten  or  more  yeaw 
the  Detroit  Nexes  has  stood  either  one,  two,  or 
Uuee  among  all  the  newspapers  in  the  Uniteil 
btates  m  total  volume  of  advertising  carrietl 
r  un  the  basis  ot  present  Idfeign  rale  anjN 
orculation  toe  Detroit  Nexes  gives  the  adver-  ’ 
t«r  one  million  circulation  per  line  for  p««»h 
Jl.M  spent  in  its  columns.  ITiis  is  about  one-  ; 
ludf  the  average  rate  per  million  circulation  of  J 
laUMwspaiKirs  in  the  ITnite,!  .SMtrs  J 
^ese  are  the  things  whicli  I  think  the  ad- 
vertiser  should  know  regarding  the  news- 
^pers  they  should  use  for  their  advertising. 
Th^  are  the  reasons  why  one  newspaper  is 
re^y  worth  more  per  line  per  thousound  cir- 
ci^tion  than  another.  In  thU  case,  like  many 
I  am  presenting  in  this  series,  tlie  rates 
,  ’^fC’^-whde  newspapers  are  often 
lower  than  the  other  kind. 

■^Detroit  Nexes  clearly  stands  out  as  one 
of  the  key  newspapers  of  the  country,  a  great 
M^tution  completely  dominating  its  tocal 

In  Detroit  the  advertiser  does  not  have  to 
worry  regarding  the  possible  over-lapping  of 
TOon^g  and  evenmg  newspapers.  People  in 
otoer  newspapers  but  no 
worth-while  fa^y  m  the  city  sits  down  to 
dinner  without  havuig  the  Nexes. 
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“THE 

OREGON 

MARKET” 


A  new  booklet  on  Oregon 
and  her  leading  newspaper 
is  now  being  prepared  and 
will  be  ready  for  distribu¬ 
tion  within  thirty  days. 

It  will  contain  most  of  the 
facts  necessary  for  the 
proper  planning  of  an  ad¬ 
vertising  and  merchandis¬ 
ing  campaign  in  this  field. 

It  will  visualize  the  Oregon 
market  clearly. 

It  will  also  carry  some  in¬ 
teresting  historical  and  de¬ 
scriptive  material  and  will 
be  illustrated  with  photo¬ 
graphic  views  of  Oregon’s 
superb  scenery, 

"The  Oregon  Market”  will 
be  sent  to  any  responsible 
advertiser,  advertising 
agency  or  business  execu¬ 
tive  who  requests  a  copy. 
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XIX — PORTLAND — Where  Winter  Rott'^t  Bloom 


By  HARRY  R.  DRUMMOND 


American  dot- 


pecks,  German  ni. 
iars. 

Portland’s  < 
city  is  backed 
ing  the  first  10  i 
barrels  of  flour 
ports,  and  516,000 
in  Uncle  Sam’s 
barrels  of  flour  „ 
biscuits. 

has  Portland  also  nx  •  y  admits  being  a 
port.  In  substantiation  of  this  admissioo 
Portlanders  point  to  the  fact  that  for  de 


'i  a  growmi 
nt  t)^  diT. 

.  .  x20,000j0(l0 

.  ped  to  foteigB 
.  to  points  with- 
and  120,516,000 
ake  a  lot  of  hot 


PORTLAND,  first  city  in  Oregon,  and 
24th  in  the  United  States,  had  258,288 
people  in  1920,  and  the  1923  estimates  arc 
anywhere  from  300,000  to  343,000,  accord¬ 
ing  to  who  does  the  estimating. 

Situated  between  the  Columbia  and 
Willamette  rivers,  110  land  miles  from 
the  Pacific  ocean,  145  miles  south  of  Ta¬ 
coma,  183  miles  south  of  Seattle,  367 
miles  southwest  of  Spokane  and  771  miles 
north  of  San  Francisco,  Portland 
what  might  justly  be  called  a  fairly  iso¬ 
lated  position — surrounded  on  four  sides  _ _ 

with  mighty  good  farming  land,  a  prac-  f'fsl  10  months  of  1923  the  totaI'_.^,yi— 
tically  inexhaustible  supply  of  timber  and  tonnage  was  516,000  tons  and  the  doiuesiic 
a  lot  of  beautiful  scenery.  tonnage  954,689  tons.  The  total  busincsi 

In  many  ways  Portland  reminds  one  of  handled  by  the  port  for  these  10  montlB 
Philadelphia.  It  is  an  inland  port,  hav-  amounted  to  $230,000,000. 
ing  a  harbor  frontage  of  27  miles,  and 
handling  a  tremendous  amount  of  ship¬ 
ping. 

Its  streets  are  generally  narrow  but 
well  kept,  and  the  city  looks  much  older 

than  it  really  is.  Being  originally  settled  .  _  _  _ _ , 

by  New  England  Yankees,  Portland  is  ntighty  high,  and  mean  much  in  flic  wa; 
conservative — extremely  conservative  for  of  a  market. 


So  much  for  Portland  as  a  port  of  call 
for  boats. 

The  Columbia  river  salmon  pack  far 
1923  was  400,000  cases,  with  a  valuatkn 
of  $6,700,000. 

These  are  rather  hefty  figpires,  naming 


a  western  city. 

The  Great  Northern,  Northern  Pacific. 
Union  Pacific  and  Southern  Pacific  rail¬ 
roads  have  tracks  running  into  Portland, 
and  the  Chicago,  Milwaukee  &  St.  Paul 
road  runs  in  on  joint  track.  Altogether 
50  passenger  trains  enter  and  50  passen¬ 
ger  trains  leave  Portland  every  24  hours. 

North  and  south  Portland’s  geograph¬ 
ical  location  corresponds  to  Minneapolis, 
Minn.,  and  Ottawa,  Canada,  but,  due  to 
the  climatic  effect  of  the  Japanese  cur¬ 
rent,  Portland’s  weather  is  moderate. 

To  justify  this  statement  the  writer,  on 
Nov.  30,  observed  men  sitting  in  the  park, 
reading,  without  overcoats — and  they 
were  not  professional  bench  warmers, 
either.  Alongside  them  were  roses  in 
bloom. 

Portland  is  on  a  paved  highway  run¬ 
ning  from  the  California  line,  through 
Oregon  and  Washington,  to  Vancouver, 
B.  C.,  and  branching  therefrom  are  tre¬ 
mendously  fine  roads,  east  and  west._ 

Road  building  and  maintenance  is  a 
matter  of  more  than  local  pride — it  is  a 
business  proposition. 

Oregon  has  everything  necessary  to 
make  it  a  great  state — everything  except 
enough  people.  Portland,  and  the  rest  of 
Oregon,  do  everything  possible  to  make 
people  want  to  go  to  Oregon,  and  then 
to  stay  in  Oregon. 

During  the  1923  season,  Portland  en¬ 
tertained  some  400,000  tourists,  and  these 
400.000  people  left  the  sum  of  $18,500,000 
in  Portland — ^not  all  of  which  went  to 
hotelkeepers. 

Now  $18,500,000  added  to  the  gross  re¬ 
ceipts  of  Portland,  or  any  other  city, 
is  a  tidy  sum. 

The  same  roads  that  make  automobile 
touring  a  delight  .■<erve  equally  well  in 
aiding  Oregon  ranchers,  lumbermen  and 
citizens  in  general  to  reach  Portland  shops 
to  buy. 

There  are  a  number  of  factors  that 
make  Portland  a  large  city,  an  important 
city,  a  good  city. 

in  Portland’s  territory,  as  in  other 
other  parts  of  the  country  where  lumber 
is  the  big  outstanding  product,  the  de¬ 
nuded  land  is  turned  to  agriculture,  and 
as  the  axe  does  its  work,  acre  after  acre 
is  put  to  producing  foodstuffs,  and  farms 
and  farmlets  are  more  and  more  nu¬ 
merous  and  prosperous. 

.At  that,  lumber  is  the  big  bet  in  Port- 


One  of  our  highly  cherished,  old-tm 
expressions  is  that  a  man  is  “as  busy  « 
a  cranberry  merchant.” 

Well,  sir,  the  cranberry  crop  in  Ortj« 
has  a  valuation  of  $150,000  a  year— 
what  good  would  turkey  be  without  cna- 
berry  sauce? 

Portland  is  the  largest  primary  vool 
market  and  shipping  center  in  the  Unifcd 
.States. 

While  Portland  derives  much  of  its 
wealth  from  Oregon,  77  per  cent  of  the 
total  population  of  the  state  lives  inside 
the  retail  trading  territory  of  Porthnd, 
and  spends  most  of  its  money  there. 

It  is  interesting  to  note  that  the  yidd 
of  wheat  and  barley,  oats,  hay  and  apples 
all  showed  an  increase  in  1923  over  the 
yield  of  1922. 

Portland’s  undisputed  retail  tradini 
territory  extends  north  as  far  as  Chehala 
Wash.,  70  miles;  south  to  the  CalHonii 
line;  east  covering  all  of  Oregon  and 
west  to  the  Pacific. 

Oregon  lumber  mills  cut  an  average  of 
4,000,000.000  feet  of  lumber  annually,  aad 
the  wool  industry  is  paying  particular 
attention  to  the  manufacture  of  woolm 
— sending  the  finished  product  into  tht 
world,  rather  than  the  raw  material 
Portland  and  Oregon  City,  16  mila 
south  of  Portland,  have  tremendooshi 
large  woolen  mills  which  fabricate  vast 
quantities  of  virgin  wool,  making  blankets 
and  yard  goods. 

Portland  as  a  jobbing  city  bandies 
$300,000,000  worth  of  merchandise  aa- 
nually — being  the  largest  jobbing  center 
on  the  Pacific  coast  outside  of  San  Fran¬ 
cisco. 

.As  a  manufacturing  city  Portland  te 
890  plants,  ranging  from  the  smallish 
shrub-like  plant  to  the  great  large  ones, 
manufacturing  $200,000,000  worth  of  mer¬ 
chandise  each  year. 

These  factories  consist  of  woolen  mills, 
knitting  mills,  furniture  factories,  log¬ 
ging  machinery  and  general  machmesy 
factories,  car  building  shops,  lumber  pr^ 
ucts,  clothing,  shoes,  vegetable  oils  aad 
food  products,  and  this  year,  for  the  first 
time,  Portlarid  turned  out  a  compktt 
locomotive. 

Collectively  these  manufacturing  insti¬ 
tutions  emplov  31,000  people. 

All  in  all  about  125,000  men  a^  50^ 
women  work  for  wages,  salaries,  h» 
orariums  and  pay  in  Portland,  and  u* 
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land  and  Oregon,  and  the  basic  comer-  total  earned  family  incomes  for  1922  wm 


stone  for  the  prosperity  of  the  state  and 
city. 

During  the  first  10  months  of  1923, 

Portland  shipped  300,000,000  feet  of  lum¬ 
ber  to  foreign  ports  and  220,000,000  feet 
to  domestic  ports,  and  520,000,000  feet  of 
lumber  runs  into  real  and  genuine  money  Well,  sir,  the  govOTttOTt  report^ 
— whether  it  be  Japanese  yen,  Russian  ko-  1920  gave  Portland  67,045  houses—®*® 


$213,467,000.  .  . 

These  few  words  regarding  Portkj^ 
excuse  for  existence  merely  suppkffl® 
the  gist  of  our  story — leading  us  up  to  tK 
questiem — “What  does  it  all^  amount  to 
so  far  as  we  are  concerned?” 
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.  hut  mostly  pretty,  well  kept  homes ;  appearance  of  people  met  on  the  streets 
of  these  homes  were  occupied  by  or  Portland. 

They  look  and  act  more  like  real  east- 
n  the  first  10  months  of  1923  the  erners  than  do  people  in  many  western 
Tl^rities  issued  12,441  building  per-  cities.  The  women  are  smart  looking, 
.  Wch  does  not  point  to  stagnation  well  groomed,  and  the  men  pay  attention 
L  Km  Wine  industry— nor  does  it  point  to  personal  appearance,  which  is  by  way 
otiation  in  buildings  in  Portland.  On  of  saying  that  Portland  is  a  well  dressed 

other  hand  a  very  keen  observer  might  city.  ^  ,  t 

■ce  the  fact  that  Portl  's  growing.  Let  the  writer  sound  this  note  of  warn- 


willing  to  spend  it  for  what  they  want—  ST.  JOHN  LEASED  WIRE 

and  many  of  them  want  the  latest  thing,  __  __  _ ..i,,.. .. 

regardless  of  what  it  is  or  what  it  costs.  TO  BE  CONTINUED 

The  rank  and  file  of  Portlanders  want  - 

and  can  afford  mediumly  good  stuff  of  Publishers  Expected  to  Rxise  Funds 


'’ere  are  457  miles  o 
197  miles  of  street  rai 
Forty-three  thousa’ 
.  avoid  collisions  ever 
Portland  streets.  In  f 
there  are  l^.OW 
iree  interurban  1' 

Ifack,  reach  out 
■rs  to  reach  the  stoi 
.  more  or  less  econon 
Portland  people  in  all 
to  take  particular  p 
ince  of  their  hom-; 
wers  grow  in  such  pPc 


ived  streets  ing,  however: 

vs  in  Port-  Be  careful  how  you  mi.x  with  Port- 
‘omobiles  landers.  They  have  a  way  about  them — 
atv  minutes  a  “glad  to  know  you”  sort  of  a  way — and 
^  terri-  unless  you  are  very  careful  inde^,  you 
•  >.t  will  find  yourself  the  g^uest  of  this  man 

miles  and  that,  for  this  affair  or  that,  and  they 
•f  Port-  are  so  darned  cordial  and  entertaining  that 
quicklv  you  will  be  lost — everlastingly  lost,  and 
^  iiegin  hating  your  home  town  and  looking 

'  ■  of  life  for  a  job  so  that  you  can  settle  down  in 
.  the  ap-  I’ortland  and  be  one  of  the  gang  of  good 
id  yards,  fellows  your  ownself. 

'Ibn  that  al-  Washington  street,  for  8  blocks ;  Alder 


all  kinds,  and  the  cheaper  merchandise 
has  its  good  market,  particularly  with 
those  who  live  in  the  country,  and,  be¬ 
cause  of  the  nature  of  their  work,  join 
with  the  factory  employes  in  calling  for 
lots  of  working  clothes — not  because 


to  SoTc  Senrice  Despite  With¬ 
drawal  of  Govemment  Subsidy 
— Committee  at  Woric 

■Xltliotigh  notice  was  given  the  Can- 


these  clothes  are  cheap,  but  because  they  "^V^e  w^  pven  me 

subi«..  ,o  hSrd  ...r,  and  n»,  t 


be  replaced  easily. 


newspapers  in  the  maritinte  provinces, 
that  the  Montreal-St.  John,  N.  B..  leased 


In  conclu^n  permit  us  to  remark  that  ^^ire  would  be  cancelled  on’  .Mardi’  31,  in- 


Ore. — conservative 


dications  are  that  the  service  of  the  Can- 


^  every  yard  in  the  residential  part  >treet,  8  blocks;  Morrison  street.  8 
iV  citv  if  an  individual  flower  garden  blocks;  Broadway,  6  blocks;  Fifth  street, 
a  ^  most  all  Portlanders  .i  blocks  and  Sixth  street,  3  blocks,  form 


what  nouse  paint  is  f'^. 


the  heavy  retail  trading  district — some  36 


this  respect,  as  also  in  respect  to  bleaks  in  all  5  per  cent  more  than  for  Janiary,  1923.  ewn'mion '  whh  the^  As^i^^^^ 

locations  for  homes,  Portland  re-  Four  big  department  stores — lour,  mind  according  to  the  statistical  review  issued  Portland.  Me  f2i  a  snecial  service  over 
.  one  of  Kingston.  N.  Y..  as  to  you,  sell  some  $40,m000  worth  of  mer-  Peb.  25,  by  the  News  Print  Service  Bu-  Canadi^  Pacific  Railw^  telegraph  lines, 
iine-s  and  neatness  of  appearance—  chandise  a  year.  Meier  &  Prank  Lorn-  reau.  New  York.  Imports  of  newsprint  However,  owing  to  fear  that  the  service 
it  would  be  hard  indeed,  to  find  a  pany  is  the  largest  store.  It  is  a  big  into  the  United  States  during  1923  was  j^us  given  in  either  case  would  be  un¬ 


cordial  Portland.  Portland  the  convention  gjian  Press  will  not  be  interrupted, 
aty,  Portland  the  tourist  city,  is  ako  continuance  of  the  service  will  be 

Portland  a  most  awfully  well  worth  while  achieved  by  a  general  assessment  on  the 
market  for  merchandise— a  market  worth  puWishers,  and  by  special  arrangements 
cultivating  and  a  market  with  3  oiR  wkh  the  telegraph  companies.  The  com- 
past,  a  tremendous  present  and  a  brilliant  jnittee  appointed  bv  the  maritime  prov- 
future.  members  of  ttie  Canadian  Press  to 

arrange  for  new  wire  service  to  follow 
Newsprint  Production  Gaining  the  cancellation  of  the  Canadian  Press 

.  .  ,  TT  •  j  wire,  are  expected  to  report  the  advisabil- 

Newsprint  pr^uction  in  the  United  j^y  continuing  the  service.  Two  sub- 
States  and  Canada  for  January,  1924,  v^s  stitute  services  have  been  discussed  (1) 


dainty  looking  place  than  Kingston.  i>ne.  too.  Sort  of  on  the  VVanamaker 
seventv-five  grade  schools,  five  eco-  order— good,  medium  and  cheap— tremen- 
'  hish  schotils,  one  high  school  of  dous  volume— popular,  popular  priced  and 
erci-.  two  polytechnic  schools,  five  — well — it’s  big — BIG ! 
ial  sciiivob.  .Reed  College,  the  North  Lipman,  Wolf  &  Co.  is,  perhaps,  the 
'-c  Dental  College  and  the  University  .Mtman  of  Portland.  Dignified,  and  bv 

Oregon  Medic.al  School  educate  Port-  comparison,  high  grade.  Olds.  Worth-  ^  . _  . . 

1  boys  and  girls,  and  240  churches  of  man  &  King  is  third,  and  is  a  store  cor-  some  years  on  the  staff  of  the  R.  C.  S.  ,^rhich  enabled  the  Canadian  Press  to 

!  denominations  attend  to  the  spir-  responding  to  Macy’s,  while  Roberts  &  Smith  &  Son,  Limited,  advertising  agency,  niaintain  the  wire  without  increasing  the 

welfare  of  Portlanders.  Brothers  is  fourth,  but  quite  a  pretentious  Toronto,  have  been  taken  into  partner-  assessment  on  each  of  the  members  caused 

Pprtland  is  short  on  slums.  Of  course  proposition  at  that.  ship  and  made  directors  of  the  organiza-  cancellation.  Most  of  the  haul  of  this 

t  is  a  poor  district,  but  it  is  not  much  There  are  1.460  retail  stores  in  Port-  tion.  Mr.  .\ckerley  has  been  responsible  ^yire  is  over  unproductive  territory.  The 

the  poor  district  of  eastern  cities.  Iqmd.  and  collectively  they  do  some  $163,-  for  the  production  of  advertising  for  elimination  of  the  subsidy  had  followed 

pnlami  will  not  stand  for  shiftlessness  000.000  a  year.  several  well-known  .American  and  Cana-  attacks  on  the  Canadian  Press  by  mem- 

I  living,  and  the  shiftless  have  to  shift  Portland’s  market  is  a  good  market  for  dian  firms.  Mr.  Dutton  was  formerly  bers  of  the  Dotmnion  house  of  commons, 

way  of  living  or  else  shift  their  medium  and  high  grade  merchandise,  advertising  manager  of  Pear’s  Soap  and  ,\lthough  the  committee  will  not  make 


27  per  cent  more  than  in  19^.  and  65  per  satisfactory  and  wotild  result  in  increased 
cent  more  than  in  1921.  while  exports  in  isolation  from  Canada  on  the  part  of 

_  _ _ t.  1 _ a1 _ . 


1923  were  38  per  cent  less  than  1922. 

Agency  Men  Made  Director* 

A.  .^ckerley  and  W.  .V.  Dutton,  for 


the  maritime  provinces,  the  committee  is 
now  of  the  opinion  that  the  wisest  course 
is  to  continue  the  Montreal-St.  John  leased 
wire. 

Loss  of  the  Canadian  govemment  sub- 


|:ati‘'n.  Local  pride  sees  to  that.  Good  goods  have  a  fine  chance  in  Port- 

Tbe  tenderfoot  from  the  hard  boiled  land — there  is  a  lot  of  money  in  Portland, 
-•  will  be  agreeably  surprised  at  the  in  the  hands  of  people  who  are  perfectly 


the  Selfridge  Store  in  London.  England,  a  formal  agreement  to  continue  the  leased 
and  more  recently  was  with  J.  Roland  wire  for  a  stipulated  period  as  in  the  past. 


Kay,  Chicago. 


the  service  will  be  maintained  indefinitely. 
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IN  PORTLAND  NOW  ITS  THE 


Daily  90,000  and  growing  fast 
Sunday  108,000  leaping  up  too 


REPRESENTATIVES: 
BENJAMIN  &  KENTNOR  M.  C.  Mi 

5n»  Matters  Bldg.,  Chicago  Examiner  I 

Title  Insurant 

2  West  45th  Street  Securitic 


M.  C.  MOGEN50N  CO. 
Examiner  Bldg.,  San  Francisco 
Title  Insurance  Bldg.,  Los  Angeles 
Securities  Bldg.,  Seattle 


Portland’s  Newspaper 
Map  IS  Different  NOW! 


Years  ago  perhaps  one  had  to  look  carefully  into  the  news¬ 
paper  situation  to  find  a  suitable  choice  for  advertising  use. 
That  was  before  the  Oregon  Journal  took  the  tremendous 
stride  of  leadership  which  has  since  placed  it  in  the 
DOMINANT  POSITION  IN  PORTLAND! 


Space  buyers,  advertising  managers  and  agencies  now  have 
only  to  look  at  the  latest  A.  B.  C.  statements  of  CITY  cir¬ 
culation  to  know  that  the  Journal  is  Portland’s  FAVORITE 
paper.  Circulation  does  not  grow,  as  the  Journal’s  has  grown, 
except  by  genuine  reader  interest,  and  advertising  volume 
does  not  grow  as  the  Journal’s  has  grown,  except  through 
consistent  result  production! 


And  NOW,  with  the  largest  city  circulation  of  any  Portland 
newspaper,  in  Portland,  our  rate  is  not  the  highest!  Results 
at  a  lower  cost — V.\LUE. 


Our  merchandising  department  is  rated  by  its  users  as  one 
of  the  most  helpful  in  the  United  States!  Are  you  getting 
the  benefit  of  its  intimate  knowledge  of  Portland’s  marketing 
conditions?  Write  or  wire  for  any  information  concerning 
your  distribution  problems. 
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A.B.C.  DIRECTORS  RULE 
ON  PRE-DATE  ISSUES 


Circulation  of  Milwaukee  Journal’s 
“Sunrise”  Etlition  to  Be  Classed 
as  Morning — Two  Dropped 
from  Membership 


•  ieiR-ral  discussion  of  “pre-date  edi¬ 
tions”  of  both  morning  and  evening  news- 
iwpers  occupied  the  attention  of  the  board 
of  directors  of  the  Audit  Bureau  of  Cir¬ 
culation  meeting  in  New  York,  Feb.  29. 

Alleged  falsification  of  publishers’ 
statements  was  also  considered  and 
changes  and  additions  in  membership 
voted  upon. 

Two  publications  were  dropped  from 
membership.  They  were:  Hamilton  (O.) 
I>aily  News,  and  Bakers’  Review,  New 
York  City. 

.\pplication  of  the  Brooklyn  Times  for 
mc-mbership  was  accepted. 

The  matter  of  pre-date  editions  was 
brought  up  over  the  use  of  the  word 
“Sunrise”  on  an  early  edition  of  the  Mil¬ 
waukee  (W’is.)  Journal,  an  evening 
newspaper. 

This  word,  the  board  decided,  was 
synonymous  with  morning  and  the  con¬ 
tinued  use  of  tliis  would  cause  the  cir¬ 
culation  of  this  edition  to  be  classed  and 
distributed  as  morning,  in  Paragraph  8 
of  the  bureaus  reports. 

While  a  decision  was  thus  reached  in 
this  particular  case  the  directors  put 
over  further  consideration  of  pre-date 
editions  until  a  future  meeting. 

Use  of  the  word  morning,  or  any  word 
synonymous,  in  connection  with  an  eve¬ 
ning  newspaper,  the  board  held,  made  it 
necessary  for  the  Bureau  to  designate 
that  newspaper  as  morning.  The  Bureau 
has  always  held  that  use  of  the  word 
morning,  prominently  displayed,  on  an 
i-vening  newspaper,  constituted  an  in¬ 
vasion  of  the  morning  fired  and  vice  versa. 

The  directors  at  the  meeting  also  de¬ 
cided  that  where  it  was  found  a  publisher 
made  false  or  extravagant  claims  directly 
after  the  A.  B.  C.  audit,  the  publisher’s 
statement  would  be  withheld  by  the 
bureau  until  after  the  next  audit. 

.\dditions  and  changes  in  membership 
voted  by  the  board  of  directors  follow : 

New  members:  S.  F.  Bowser  &  Co., 
Inc.,  Fort  Wayne,  Ind.,  advertiser; 
Borden  Sales  Company,  Inc.,  New  York, 
.Advertiser ;  -Adamars  Company,  St.  Louis, 
Mo.,  advertising  agent;  Chippewa  Falls 
fWis.)  Gazette;  Centralia  (Wash.) 
Chronicle;  Child  Life,  Chicago ;  American 
Forests  and  Forest  Life,  Washington,  D. 
C. ;  Kario  Broadcast,  Garden  City,  N.  Y.; 
La  Revue  Modern,  Montreal,  Quebec ; 
Nature  Magazine,  Washington,  D.  C. ; 

•  Advertising  Fortnightly,  New  York; 
.Motor  Trade,  Toronto,  Ont. ;  Construc¬ 
tion.  Toronto,  Ont. 

Membership  of  the  Vancouver  (B.  C.) 
Western  Lumberman  was  temporarily 
susi)ended. 

The  application  for  membership  of  the 
Pittsburgh  (Pa.)  La  Trincria,  a  weekly, 
was  rejected  as  was  the  Philadelphia 
Lefax,  a  business  publication. 

The  Alexandria  (Va.)  Gazette's  appli¬ 
cation  was  held  in  abeyance. 

The  directors  will  hold  their  next  meet¬ 
ing  in  Chicago,  March  28. 


FIGARO  STARTS  U.  S.  SECTION 

Weekly  Supplement  Edited  By  An 
American  Pictures  French  Life 

By  G.  Lancel.van 

(Paris  Correspondent,  Editor  &  Publisher) 

In  addition  to  devoting  a  page  each 
week  to  American  news  of  interest  to  the 
French  public,  Le  Figaro  has  now  com¬ 
menced  the  publication  of  a  weekly  16- 
page  supplement  destined  for  America, 
composed  of  articles  taken  from  the  daily 
editions.  The  aim  is  to  give  those  .Amer¬ 
icans  who  understand  or  who  are  study¬ 
ing  French  a  weekly  review  of  life  in  the 
sister  Republic  in  all  its  manifestations. 
Politics  in  this  supplement  are  naturally 
given  an  important  place. 

Art.  literature  and  the  drama,  hapj^n- 
ings  in  the  French  legal  world,  notices 
and  articles  about  people  of  importance. 


progress  in  science,  developments  in 
industry  and  commerce,  all  have  their 
place  in  this  supplement. 

Numbers  of  sidiscriptions  have  been 
received  from  universities,  and  public 
libraries  in  the  United  States  as  well  as 
from  .American  citizens  interested  in 
France. 

While  all  the  articles  are  by  French- 
nun.  the  editing  is  in  the  hands  of  Wil¬ 
liam  Morton  Fullerton,  an  .American,  who 
possesses  an  eye  for  those  items  of  F'rench 
news  which  will  interest  .American  read¬ 
ers. 

Hanson  Entertains  Merchants 

Victor  Hanson,  jndilisher  of  the  Bir¬ 
mingham  News,  entertained  about  75 
prominent  merchants  and  business  men  of 
Birmingham  at  a  luncheon  at  the  Tut- 
wiler  Hotel,  in  Birmingham,  Feb.  26. 
Joe  Wilberding.  W.  G.  Woodward  and 
J.  Thompson  Willing,  all  of  the  Gravure 
Service  Cor|)oration,  of  New  York,  who 
went  to  Birmingham  especially  for  the 
occasion,  instructed  the  merchants  pres¬ 
ent  on  rotogravure  advertising.  The 
News  will  begin  publication  of  a  roto¬ 
gravure  section  March  16. 


“Boss”  Kemey  Gets  Tin  Loving  Cup 

Trenton  (N.  J.)  Times  employees 
treated  their  “bosses”  to  a  banquet  re¬ 
cently.  James  Kerney,  editor,  was  pre¬ 
sented  with  a  tin  loving  cup.  Horace  A. 
Leigh,  foreman  of  the  stereotyping  de¬ 
partment,  who  lias  been  with  the  news¬ 
paper  23  years,  was  awarded  a  gold 
watch.  Owners  of  the  newspaper  went 
their  staff  one  better  by  announcing  they 
would  insure  every  employee  for  $500, 
paying  the  premiums. 


Newspaper  Wage  Average  High 

Newspaper  employees  rank  ahead  of  all 
others  in  Massachusetts  in  average  wages 
paid,  according  to  a  report  of  the  State 
Department  of  Labor  and  Industries. 
This  is  due  both  to  the  general  high  aver¬ 
age  of  pay  and  to  the  fact  few  women 
workers  are  in  service  in  this  field.  Men 
average  $34.53,  women  $26.66.  Job 
printers  reach  an  average  of  $35.74,  but 
the  women’s  average  of  $22.56  brings  the 
real  average  to  $32.04. 


Fresh  Air  Fund  Aided  14,144 

New  York  Tribune’s  Fresh  Air  Fund 
last  year  gave  outings  to  14,144  children, 
according  to  a  report  submitted  to  the 
board  of  trustees  at  the  annual  meeting 
last  week.  The  fund  has  been  function¬ 
ing  47  years.  Contributions  to  the  Fund 
exceede<l  those  of  the  best  preceding  year 
by  $8,000,  the  gifts  receiv^  during  1923 
amounting  to  ^8,717.05.  The  total  w’as 
made  up  by  more  than  6,000  contributors. 

Crumb  Heads  Allegany  Press 

F.  .A.  Crumb,  publisher  of  the  .Alfred 
CN.  A’.)  Sun,  was  re-elected  president  of 
the  .Allegany-Cattaraugus  Press  Associa¬ 
tion  at  the  annual  meeting  held  recently 
in  Glean,  N.  Y.  Other  officers  chosen 
are:  A’ice-president,  M.arc  F'.  Johnson, 
Randolph  Register ;  secretary,  Cassae 
.Adams.  Franklinville  Chronical-Journal; 
treasurer,  C.  W.  Brock,  Cattaraugus 
Times. 


Libel  Costs  Jersey  Publisher  $866 

Fines  and  costs  totalling  $866.25  have 
been  paid  by  Lucius  T.  Russell,  publisher 
of  the  Newark  (N.  J.)  Ledger,  following 
his  conviction,  Nov.  2,  on  a  charge  of 
criminal  libel.  Russell  was  indicted  fol¬ 
lowing  publication  in  the  Ledger  June  23, 
last,  of  a  letter  signed  by  him  which 
declared  the  office  of  the  Essex  County 
prosecutor  was  “more  a  menace  to  so¬ 
ciety  than  protection.” 
published  as  a  weekly  newspaper  for  24 
years  and  about  a  year  ago  it  was  turned 
into  an  afternoon  daily.  The  Tribune 
had  been  in  existence  aibout  2  years. 

Ssdt  Lake  to  Launch  Ad  Drive 

With  an  appropriation  of  $75,000,  the 
Salt  Lake  City  Chamber  of  Commerce 
will  start  an  advertising  campaign.  May 
1,  using  newspapers.  The  L.  S.  Gillham 
Comiiany,  Inc.,  advertising  agency,  with 
offices  in  Salt  Lake  Citv  and  l.os  An¬ 
geles,  have  bwn  <^>pointed  to  handle  the 
drive. 


Dur  OvnVo^ 
or  Letters 


By  JAMES  MELVIN  LEE 


E 


V'FIRA'  newspaiuT  which  has  a  library 
or  a  biographical  department  should 
find  a  place  on  its  shelves  for  “Journal- 
ism--.A  Bibliography,”  compiled  by  Carl 
L.  Cannon  of  the  New  York  Public  Li¬ 
brary.  This  volume  of  360  pages  is  the 
most  _  complete  reference  book  about 
American  journalism  that  has  been  put 
into  type  and  will  be  the  standard  text 
on  the  subject  for  many  years  to  come. 

F'vidently  the  intention  of  the  compiler 
was  to  make  his  book  useful  to  the  work¬ 
ing  press  and  consequently  emphasis  has 
beeii  placed  on  present  rather  than  his¬ 
torical  asi^ts.  F'or  the  same  reason 
mly  material  printed  in  F'nglish  has  been 
included,  even  though  a  portion  of  the 
references  relate  to  the  newspapers  in 
countries  other  than  the  United  States 
or  the  British  Empire. 

Mr.  Cannon  has  wisely  made  one  ex¬ 
ception  to  the  rule  outlined  in  the  pre- 
cwling  paragraph.  He  has  included  in 
his  volume  mention  of  books  and  arti¬ 
cles  in  foreign  languages  if  their  subject 
matter  was  the  foreign  language  press 
in  the  United  States. 

The  topical  order  of  arrangement  se¬ 
lected  by  Mr.  Cannon  is  listed  as  fol¬ 
lows  :  bibliography,  periodicals,  general 
works,  amateur  journalism,  Army  and 
Navy  newspapers.  Associated  Press,  as¬ 
sociations  and  clubs,  .American  biography, 
Briti.sh  biography,  country  press,  diction, 
directories,  editorials,  editors  and  edit¬ 
ing,  ethics,  foreign  language  press,  head¬ 
lines,  history,  individual  papers,  influ¬ 
ence,  interviewing,  journalism  as  a  ca¬ 
reer,  jurisprudence,  liberty  of  the  press, 
manuals,  military  censorships,  morgue. 
Negro  press,  newspapers  as  historical 
sources,  paragraphing,  reference  books, 
relation  to  literature,  religious  journal¬ 
ism,  reporting,  sensational  journalism, 
study  and  teaching,  war  corresixjndence, 
and  women  in  journalism. 

Because  Mr.  Cannon  has  so  thoroughly 
covered  his  subject,  no  special  topic  can 
be  selected  for  special  mention  unless  it 
be  the  listing  of  the  references  relating 
to  the  beginnings  of  journalism  in  various 


states  and  cities.  The  task  of 
such  a  list  must  liave  entailed  ; 
inendi'us  amount  of  researrlT  * 
part  of  Mr.  Cannon. 
such  matter,  however,  makes 
valuable  to  all  papers  regardless', 
size  of  circulation. 

The  book  is  issued  by  the  Xe» 
Public  Library  at  cost.  ObbLd,' 
size  of  the  edition  is  small  a^ 
papers  desiring  a  copy  should  ot^ 
once.  A  copy  may  be  obtSuned  gu 
ceiot  of  Its  price,  $2,  sent  to 
A  ork  Public  Library,  Fifth  ai-em* 
42nd  street.  New  York  City. 

P.  S.— 1  am  sure  that  after  th 
ceipt  of  the  volume,  many  eitej 
want  to  drop  a  note  which  uill  jr 
to  Mr.  Cannon  some  appreciation  ■ 
service  he  has  rendered  the  Ar 
press  by  compiling  such  a  biblic; 

*  •  * 

IVOT  often  does  a  stick  of  type 

'  tract  attention  in  the  press.  B( 
editor  of  the  News  Miner  at  Fai:^ 
Alaska,  has  such  a  stick.  He  b  : 
to  give  it  to  William  Allen  Wkn 
the  Emporia  Gazette,  who  in  tim 
present  it  to  the  Associated  Press 
news  value  in  this  stick  of  type  fa 
the  fact  that  it  was  the  last  type 
set  by  the  hand  of  the  late  Prt 
Harding.  ♦  ♦  * 

^HE  weekly  news  magazine,  ^ 
seems  to  be  featuring  in  its  : 
ment  entitled,  “The  Press” 

New  A’ork  editors.  The  issue  for 
18,  has  a  chat  about  Julian  Starkr,:: 
Mason,  managing  editor  of  the 
York  T  ribune.  Under  a  cut  of  M 
it  prints  a  sub-caption,  “He  is  uiui- 

V  V  V 

pARL  C.  DICKEY,  who  was  one 
on  the  staff  of  the  New  York  I 
and  also  connected  with  the  PJ 
School  of  Journalism,  begins  d 
World’s  Work  for  March  a  serie 
articles  on  the  coal  situation.  His  : 
ing  article  is  entitled :  “Must  Mnriie 
the  Price  of  Coal?” 


SCOTT  STRAIGHT  UNIT 

and 

“MULTI-UNIT  PRESSES” 

have  certainly  revolutionized  the  newspaper  situation,  as  ew) 
section  is  on  the  same  plane  within  easy  reach  of  the  operators 

SCOTT  HEAVY  DUTY  FOLDERS 

which  arc  real  folders,  cut  and  fold  up  to  64  page  papers  awi 
cuts  clean  and  collects  without  ribbons. 


—YOU  WILL  EVENTUALLY— 
ir/iv  Not  Order  It  Notv? 


AA  ALTER  SCOTT  &  CO. 

PLAINFIELD,  NEAV  JERSEY,  U.  S.  .A. 

CHICAGO  NHAV  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d  StM** 
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Let  Your  Readers  Laugh  as  They  Learn 

BOOK  THIS  FEATURE  NOW 
TO  BEGIN  APRIL  6 

Jolin  Smith,  and  His  Car 

A  Liberal  Education  in  Automobile  Ownership 

By  Frederick  C.  Russell 

John  Smith  is  a  character  whom  every  motorist  should  welcome.  He  is  not  selfish,  rather 
is  he  a  motoring  martyr,  a  chap  willing  and  glad  to  have  exploited  in  an  interesting  way, 
his  experiences  for  the  benefit  of  the  other  1  5,  000,000  or  more  members  of  the  motor  clan. 

Let  your  readers  cash  in  on  the  experience  of  John  Smith  in  buying,  operating,  learning 
about  and  enjoying  his  car. 

And  then  you  cash  in  on  this  reader  interest! 

John  Smith  and  His  Car  is  the  most  complete  series  of  articles  ever  written  on  motoring. 
Motorists — as  well  as  near  motorists — will  save  the  installments  for  reference. 

John  Smith  and  His  Car  will  be  found  to  be  a  liberal  education  in  car  ownership.  It  tells 
the  reader  everything  he  wants  to  know  about  his  car  and  how  to  use  it  to  the  best 
advantage.  No  bothersome  diagrams.  No  technical  talk.  Written  so  that  everyone  can 
enjoy  it.  Very  instructive,  yet  entertaining.  Readers  learn  without  realizing  it. 
Absorbed  in  the  experiences  of  John  Smith  they  forget  that  they’re  learning. 

Experienced  motorists  will  find  that  John  Smith  always  manages  to  learn  something  they 
never  knew. 

Now  is  the  time  to  order.  Here  are  the  subjects  for  the  first  year’s  copy: 

1.  Looking  ’em  Over 

2.  The  Car  is  Ordered 

3.  h'irst  Principles 

4.  Learning  to  Drive 

5.  Car  is  Delivered 

6.  Insuring  the  Car 

7.  First  Day  Out 

8.  Driving  in  Traffic 

9.  When  Car  Won’t  Go 

10.  Preparing  for  the  Trip 

11.  A  Real  Vacation 

12.  In  the  Mountains 

13.  So  This  Is  America! 

Here  is  motoring  from  “soup  to  nuts.’’  Each  installment  runs  about  700  words. 

The  Price  is  Low 

If  you  are  interested  it  would  be  well  to  write  promptly  for  the  Ullman  features  are  popular 
and  in  demand.  Thus  far  we  have  produced  nothing  but  successes. 

F rederick  C.  Russell,  the  author  of  John  Smith  and  His  Car,  is  probably  the  most  widely 
read  and  most  widely  quoted  automotive  writer  in  America. 

The  Ullman  Feature  Service 

Home  Life  Bldg.  Washington,  D.  C. 


14. 

The  First  Detour 

27. 

Car  Catches  Fire 

40. 

One  Cold  Morning 

15. 

Lost  W'ithout  Maps 

28. 

Presenting  the  Claim 

41. 

One  Job  a  Day 

16. 

A  Mile  a  Minute 

29. 

Meeting  the  Adjuster 

42. 

Downhill 

17. 

The  Right  of  Way 

30. 

Watching  Mechanics  Work 

43. 

The  Ignition  System 

18. 

Home  Again 

31. 

Manners  and  Motoring 

44. 

A  Blowout 

19. 

Trouble 

32. 

The  Car  Is  Stolen 

45. 

How  it  Happened 

20. 

Profiting  by  Trouble 

33. 

Car  Is  Recovered 

46. 

The  Spark 

21. 

Knack  in  Cleaning 

34. 

Knack  in  Parking 

47. 

To  the  Best  of  Cars 

22. 

Meeting  the  Engine 

35. 

Tackling  the  Transmission 

48. 

Building  the  Garage 

23. 

Tire  Talks 

36. 

A  Collision 

49. 

Adjusting  the  Valves 

24. 

A  Day  in  the  Shop 

37. 

Sued  for  Damages 

50. 

Within  the  Law 

25. 

Smiles  per  Gallon 

38. 

Car  Becomes  a  Necessity 

51. 

Skidding 

26. 

Fighting  Depreciation 

39. 

The  Battery  Balks 

52. 

Stopping  the  Leaks 

THE  BIG  THINGS  IN  MOTORING  WRITTEN  IN  A  BIG  WAY 
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HEARST  PAPERS  WIN  BIG 
PUBUC  CAUSE 


REPORTERS  WITH  HELD  PHONE  COVER  JERSEY 


BLAST 


Credit  Given  Flynn  and  Kennedy  of 
Washington  Herald  for  Veterans* 
Crusade  Which  Results  in  Indict¬ 
ments  and  Constructive  Measures 

W'ashingtiin.  March  4. — When  a 
tjraiKl  Jury  in  Chicago  returned  indict¬ 
ments  in  the  \*eterans’  Bureau  scandal 
last  week  a 
-  climax  was 

vigorous  crusade 

/■.  ,  A.  Kennedy  of 

S®’  the  staff  of  the 

Washington  Her- 

that  newspaper, 
for  this  huge 

M.  W.  Flv.nn  public  service. 

For  months 
prior  to  the  investigation  which  resulted 
in  the  indictments,  charges  had  been  cur¬ 
rent  regarding  tinaiKial  irregularity  in 
the  \'eterans’  Bureau,  gross  injustice  to 
crippled  and  blind  ex-service  men.  un¬ 
sympathetic  and  brutal  treatment,  in¬ 
adequate  and  useless  vocational  training 
and  dismal  failure  of  the  bureau  to  func¬ 
tion  as  a  soldiers’  relief  agency. 

Managing  Editor  Flynn,  after  listening 
to  the  stories  of  many  officials  of  various 
veteran  organizations  and  individuals 
calling  at  his  of¬ 
fice,  decided  that  - - -  - - 

the  situation  was  ■ 
so  grave 

merit  a  searching  ' 

investigation  and  V 

assign^  reporter  7 

Kennedy  to  the  ^ 

work.  Copy  of 

the  first  quality 

and  of  national 

significance  was 

soon  devel<  >p>ed  , 

and  the 

Hearst  organiza-  ^ - 

tion  of  n  e  w  s- 

papers  through-  John  Ke.vnedv 
out  the  country 

began  to  pound  the  truth  home  to  the 
public.  Each  day  for  5  weeks  the 
Herald  released  a  chapter  of  the  story 
which  was  found  to  have  ratifications  in 
every  part  of  the  country.- 

High  officials  of  the  \  eterans’  Bureau, 
including  Dire-ctor  Forbes,  denounced  the 
charges  as  baseless  atnl  members  of 
Congress  spoke  disparagingly  of  at¬ 
tempts  to  make  a  sensation,  while  friends 
of  the  bureau  hotly  resented  the  charges. 

Oti  Feb.  12,  1923.  the  Washin^on 
Herald  published  a  broadside  of  serious 
charges,  one  being  that  through  waste 
and  extravagance,  the  \’eterans’  Bureau 
had  cost  .American  tax-payers  $100,- 
000,000.  At  the  time  this  was  called  a 
wild  charge,  but  now  the  figure  seems  to 
have  been  nearer  $900,000,000  s<iuandered. 


John  Kennedy 


City  editors  in  New  York.  Newark  and  Philadelphia  waited  breathleialy  in  oflicea,  while  their  reporters,  sent  to  cover  tks  lim  i 
Nitrate  explosion  last  Saturday,  waited  in  line  to  use  a  hastily  improvised  field  telephone  to  report  the  death  toll  of  the  disaste.  > 
themselves  were  in  danger  of  further  blasts,  which  might  have  followed  the  terrible  explosion  which  shattered  glass  in  oflos  V 
miles  away,  and  gave  to  Nixon  the  appearance  of  Flanders  fields  after  a  Boedte  strafe.  An  unflurried  news  man  smokes  a  cituiik,l 

of  the  devastation  about  him.  ’I 


NEWSPRINT  VOLUME 
LEAPS  IN  U.  S. 

Fifty  Pounds  Per  Capita  Consumed  in 

1923,  Kellogg  Shows  —  Urges 
Practical  Conservation  Policy 
for  North  America 

Newsprint  cimsumption  in  the  Cnited 
States  has  advancc<l  with  seven-league 
boots  in  the  last  43  years,  from  3  pounds 
per  capita  in  18*f3  to  5(1  pounds  in  1923. 
R.  S.  Kellogg,  secretary  of  the  News¬ 
print  Service  Bureau,  declared  in  a  re¬ 
cent  speecli  before  the  Kiwanis  Club  oi 
Poughkeejisie,  N.  Y. 

“There  have  heen  two  great  things 
that  have  led  to  this — making  paper  from 
w(xxl  and  the  development  of  the  rotary 
printing  press.  The  first  newspaper  in 
the  United  States  was  published  on  .April 
24.  1704.  It  consistefl  of  2  sheets,  9x12 
inches.  Tixlay  we  have  printing  presses 
that  in  a  single  hour  will  turn  out  48,000, 
8-i«ge  pajwrs — with  each  page  nearly 
twice  the  size  of  the  first  paper.  Today 
we  have  22,000  newspapers  in  the  United 
States — and  some  to  spare.  I  won’t  say 
which  ones  are  to  spare. 

“We  have  more  than  2,000  English- 
language  dailies  and  with  a  circulation 
of  31,(K)0,(X)0  of  week-day  issues,  and 
21,000,(X)0  of  Sunday  issues.  The  average 
size  of  the  daily  palx^rs  with  over  100,000 
circulation  is  27  pages,  with  100  pages 
for  the  Sunday  issues. 

"In  1923  the  amount  of  newsprint  paper 
used  in  the  United  States  was  2.8()0,(XK) 
tons.  If  spread  out  into  one  continuous 
blanket  it  would  cover  an  area  efjual  to 


estry  measures.  Alter  all  these  years  of 
education  and  agitation,  we  are  settling 
down  to  a  practical  forest  policy  for  the 
Unite<l  States  and  Canada."  Mr.  Kellogg 
concluded.  “Whenever  you  get  a  chance 
to  help  in  that  direction  you  are  doing 
the  best  possible  thing  you  can  do." 

"IRON  BARS  DO  NOT’— 

Sentenced  for  Contempt,  Newtpaper- 
man  Make*  Cell  HU  Office 

Ralph  L.  King,  assistant  city  editor  of 
the  Waukegan  (Ill.)  Sun,  who  last  week 
began  serving  a  30  days’  jail  sentence  for 
contempt  of  court,  has  his  cell  e<iuippe<l  to 
continue  his  newspaper  work  while  im¬ 
prisoned.  Mr.  King  was  sentence<l  for 
•■efusing  to  divulge  the  source  of  a  news¬ 
paper  story  concerning  charges  of  graft  in 
North  Cliicago. 

I)ictk>nary.  typewriter,  copy  (wiK-r. 
telephone  directory  and  a  teleph«ine  have 
been  installed.  He  has  a  radio  receiving 
set  fi>r  his  amusement. 

Spohn  Join*  Gardner  Agency 

Howard  L.  Spohn,  vice-president  of 
the  Charles  H.  Fuller  Company,  has 
joined  the  Gardner  Advertising  Agency, 
St.  Louis  and  New  York,  and  will  be¬ 
come  vice-president  in  charge  of  the  (Chi¬ 
cago  organization.  Manfred  Darmstad- 
ter,  S.  U  Ballentyne,  Miss  Kathryn 
■Arnold  and  Miss  iM.  .A.  O’Reilly,  for¬ 
merly  with  the  Fuller  Company,  also 
joined  the  Chicago  office  of  the  (Gardner 
Agency,  March  1.  The  Gardner  Com¬ 
pany  has  opened  offices  in  the  London 
Guaranty  &  .Accident  Bldg.,  360  North 
Michigan  boulevard,  Chicago. 


PORT  CHESTER 
HOLDS  JUBILEE 

Town  and  County  Leadm  kaj^ 
Staff  in  Congratulatai  T 
Blain  on  SuccMt  u 
Publitker  i 


Thomas  J.  Blain.  editor  and  )>, 
of  the  Port  Chester  ( N.  Y.)  :■  | 
host  last  Monday  afternoon  kl 
1,(K)0  of  his  readers  wlwmadra  j 
tion  of  his  Item  plant.  andiatkeHi 
to  the  memlK-rs  of  his  staff  and  bl 
1(K)  of  the  leading  citizens  of  tk-l 
and  the  county  at  a  dinner  at  ‘1 
Italian  Restaurant.  Port  tTiesW.-| 
bration  of  the  25th  an-;:',,  1 

founding  by  .Mr.  Blain  of  the  ■  T 
daily  newspaper. 

Surrogate  <  leorge  .\.  Slater  • 
as  toastmaster.  Other  speafan 
George  Shick.  village  president. 
Odell,  president  National  Edhonl 
ciation  ;  J.  W.  Brown,  “ 

Press  Congress  of  the  World;  af 
H.  McCracken,  one  of  the 
plt)yees  of  the  Item. 

.V  pleasant  surprise  was  the : 
tion  to  Mr.  and  Mrs.  Blain  oft 
loving  cup,  the  gift  of  their 
friends,’’  who  now  number  abofi 
five. 

The  Item  is  comfortably  ‘ 
commodious  quarters  in  its  on ' 
and  has  in  operation  six  M 
linotype  composing  machines,  a 
typecaster  and  Duplex  printing' 
is  enjoying  a  circulation  at  d* 
time  of  about  5,<K)0  per  day. 


■Arouserl  by  the  national  exposure.  Sen¬ 
ator  Walsh,  (Mass.)  offered  a  resolution 
calling  for  an  investigation.  Referred  to 
a  special  committee,  the  resolution  was 
in  turn  handed  over  to  the  committee  on 
audit  and  control,  of  which  Senator 
Calder  (N.  Y.)  was  chairman.  For 
weeks  (^alder’s  committee  took  no  action, 
aiuiouncing  “that  it  did  not  wish  to  in¬ 
vestigate  the  President  by  investigating 
one  of  his  personal  appointees.”  It  was 
not  until  the  chairman  was  shown  af¬ 
fidavits  from  various  parts  of  the  coun¬ 
try,  collected  by  reporter  Kennedy  and 
indicating  conspiracy,  improper  conduct 
of  vocational  schools  and  scandal  con¬ 
nected  with  sales  supplies,  that  the  com¬ 
mittee  favorably  reported  the  Walsh  reso¬ 
lution.  A  special  committee  was  then 
appointed  to  make  the  investigation. 
Senator  David  .A.  Reed.  (Penn.)  himself 
a  disabled  veteran,  was  named  chairman. 

Not  only  did  the  Washinj^on  Herald 
provide  the  committee  with  information, 
but  also  names  and  addresses  of  wit- 
n<  sses,  and  co-oi>erated  at  all  times. 


the  combined  areas  of  New  Jersey, 
Massachusetts  and  Connecticut — some¬ 
thing  over  12,00(),0()0  acres. 

"We  have  today  paper  machines  that 
are  turning  out  paper  at  the  rate  of  more 
than  1,000  feet  a  minute  in  a  steacly 
stream.  We  have  newspaper  presses  eat¬ 
ing  it  up  even  faster.  The  great  produc¬ 
tion  of  newsprint  jiaper  we  had  in  1923 
in  North  .America  re<|uircd  about 
4.000,000  cords  of  wikhI — a  pretty  good 
little  wood  pile. 

“Where  are  we  going  to  get  the  w(hk1 
in  the  future?  There  is  no  such  a  thing 
as  an  inexhaustible  supply.  There  are 
no  exact  statistics  on  this  subject,  but  of 
the  species  of  wockI  we  are  now  using  we 
are  supposed  to  liave  in  the  Northeastern 
States  about  25  years’  supply  of  pulp- 
wood  at  the /ate  it  is  now  Iteing  used.  In 
Eastern  Canada  at  the  present  rate  of 
consumption  we  have  perhaps  not  more 
than  50  years’  supply,  nobody  knows  ex¬ 
actly. 

“Every  one  of  us  has  a  duty  to  per- 
fr>rm  in  helping  to  promote  proper  for- 


Circulation  Structure 


Ask  the  Publisher  who 
has  taken  my  service. 


W.  J.  Parrett 

THE  COMMERCIAL  NEWS 

Danville,  Ill. 


knows  and  will  tell 


'as  AA(Londom.Cno)'’^C  PA  (Indiana) 


ACCOUNTANT  S  AUDITOR 
33  WEST  ASCOSTREET 


NEW  YORK  CITY 
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Constructive  Service  to  the  Industry 

198  Linotype  Schools 

The  Linotype  Company  has  endowed  many  of 
these  with  equipment.  In  close  touch  with  all 
schools  of  printing,  the  Company  is  in  hearty 
co-operation  with  the  great  educational  move¬ 
ment  in  the  printing  and  publishing  industry. 

(-LINOTYPE-O 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y, 


S.\N  FR.ANCISCO 


)  CHICAGO 

CANADIAN  LINOTYPE  LIMITED.  TORONTO 

Ageneien  in  the  Principal  Cities  of  the  H'orl4 
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BUSINESS  GAINS 


16  PER  CENT 


TNDIANA  is  more  active  and  business  con- 
ditions  are  in  a  better  position  tban  in  most 
states  or  sections  of  this  country. 

Very  recent  figimes  show  that  Indiana 
presents  a  gain  of  16  per  cent  as  compared 
with  business  a  year  ago.  This  figure  is  all 
the  more  striking  when  it  must  be  considered 
that  general  business  in  the  United  States  is 
about  one  per  cent  below  normal. 

Vith  this  condition  Indiana  is  one  of  the 
best  prospect  territories  in  the  Union.  It 
gives  a  potential  market  unsurpassed. 


INDIANA 


because  of  its  location  in  the  center  of  popu¬ 
lation — and  of  the  responsiveness  of  its  pros¬ 
perous  people  and  because  of  transportation 
facilities  which  are  unexcelled  for  quick  dis¬ 
tribution  of  merchandise,  is  a  territory  which 
should  be  intensively  cultivated  by  National 
Advertisers. 

Business  conditions  as  shown  above  make 
Indiana  worthy  of  the  attention  of  advertisers 
and  pretty  certain  to  return  results. 


THESE  INDIANA  NEWSPAPERS 
BLANKET  THE  STATE 


Rate  for 

Circulation  S,0M  lines 

ttDecatur  Democrat . (E)  3,186  .025 

**Evan*vilIe  Courier  and  Journal  1 1  402  |  •®* 

**ETan»ville  Courier  and  Journal . (S)  33,443  .08 

•*Fort  Wayne  Journal-Gazette . (M)  26,812  .07 

**Fort  Wayne  Journal-Gazette . (S)  32,729  .07 

••Fort  Wayne  Newt-Sentinel  . (E)  39,165  .09 

••Gary  Evening  Pott-Tribune . (E)  11,292  .05 

••Indianapolis  News  . (E)  127,361  .23 

••Lafayette  Journal  &  Courier  19.975  .06 

ttu  Porte  Herald . 4,124  .025 

••Newcastle  Courier . (E)  4,474  .025 

••South  Bend  News-Times.  ..  ll’987  |  21,663  .06 

••South  Bend  Newt-Times . (S)  19,776  .06 

••South  Bend  Tribune.  .  .  (S)  19,107 .  .  .  (E)  20,293  .06 

••Terre  Haute  Tribune . (EAS)  24,084  .06 

••A.  B.  C.  Statement,  Sept.  30,  1923. 
tfGovenunent  Statement,  Sept.  30,  1923. 


VANDERBILT  MEETS  AD. 
CLUB  OmCERS 


Unpleasant  Better  Business  Incident 
Hsippily  Ended,  He  Reports — Adver¬ 
tising  Claims  to  Investors  Mis¬ 
understood,  Publisher  Shows 


Cornelius  Vanderbilt,  Jr.,  had  an  inn¬ 
ing  in  his  exciting  San  Francisco  ad¬ 
venture,  when  he  published  on  Feb.  27, 
in  display  type  on  the  first  page  of  the 
Daily  Illustrated  Herald,  the  details  of 
a  meeting  he  had  attended  at  the  invita¬ 
tion  of  the  president  and  directors  of  the 
San  Francisco  Advertising  Club  and 
members  of  the  Better  Business  Bureau. 

It  was  in  reference  to  an  editorial  in 
the  Herald,  Dec.  24  issue,  which  the 
Better  Business  Bureau  had  construed 
to  mean  that  Vanderbilt  was  claiming 
$100,000  in  contracted  advertising  for  the 
month  of  January,  which  was  not  justi¬ 
fied,  and  complaint  was  made  to  the  state 
corporation  commissioner  on  the  ground 
that  salesmen  disposing  of  stock  in  the 
\’anderbilt  tabloids  were  using  the  figure 
with  the  investing  public. 

X'anderbilt  says  in  his  report  of  the 
meeting  that  the  club  men  were  friendly 
and  businesslike  and  that  he  made  it  clear 
that  the  editorial  in  question  had  been 
misinterpreted,  the  intent  of  the  writer 
having  been  to  claim  that  the  Herald  had 
$100,000  in  advertising  contracts  to  ap¬ 
pear  in  the  year  1924,  not  the  month  of 
January. 

The  paragraph,  as  it  appeared  in  the 
Vanderbilt  editorial  of  Dec.  24  read :  “In 
January  this  paper  has  contracts  in  excess 
of  $100,000  at  the  present  time  and  prom¬ 
ises  which  may  exceed  $50,000  more._”_ 

.At  his  meeting  with  the  advertising 
men,  Vanderbilt  said  that  when  this  para¬ 
graph  was  called  to  his  attention  as  am¬ 
biguous  he  instructed  his  representatives 
to  make  the  matter  clear  to  investors  that 
he  meant  year,  not  month. 

John  J.  Cuddy,  president  of  the  San 
Francisco  Advertising  Club,  on  Feb.  26, 
addressed  a  letter  to  V.anderbilt,  which 
was  published  with  the  announcement  of 
the  meeting  with  the  ad-men,  in  which 
he  said,  “Now  that  the  officers  and  di¬ 
rectors  of  the  San  Francisco  Advertising 
Club  have  come  to  an  agreement  with 
you  today  as  to  the  methods  to  be  fol¬ 
lowed  by  you  to  correct  any  public  mis¬ 
understanding  which  may  exist  as  to  the 
income  of  the  San  Francisco  Daily 
Herald  from  advertising  carried  in  its 
columns,  I  desire  to  express  for  my  sell 
and  for  the  other  officers  and  directors 
of  our  club  our  regrets  that  the  matter 
in  question  was  given  such  disproportion¬ 
ate  attention  in  the  columns  of  other 


Georce  Batten  Company,  JJJ  Ujj: 
nuc.  N> w  York.  Reported  to  be 
paper  contracts  for  A.  S.  BortT?’® 
••Old  English  Wax.”  1943 
ciniiati;  extending  newspaper  lUt'  j» 


Sates  Corporation,  moth  proofiiii ‘•Li* 
West  S7th  street.  New  YwkTZi,?* 
for  Permiitit  Company,  ^ 

4th  avenue.  New  *rk. 


Brooke,  Scnitli  A  Freock  Tofc,  ^ 
streets,  Detroit,  Mich.  Plannine7,J?  ^ 
the  new  Monan*  Governor 
the  .Monarch  Governor  Comma,  ■  ■ 
Mich. 


Campbell- Ewald  Advertishig 

South  Wabash  avenue,  Chicago,  Ste? 
on  Burroughs  Adding  Machine 
Canadian  papers  early  in  March. 

Campbell-Moas-Johnstan,  21 
New  York.  Making  2,S00-iine  ‘ 
Thacher  Sales  CompLy? 

CecU. 


newspapers. 

It  was  not  the  action  or  the  desire  of 


the  dub  to  give  the  matter  such  pub¬ 
licity,  Cuddy  said. 

Addressing  his  readers  and  investors, 
Vanderbilt  expressed  his  gratification  and 
hope  that  “the  unpleasant  incident  is  thus 
happily  closed  in  all  honor  to  the  San 
Francisco  .Advertising  Club  and  the 
Vanderbilt  Newspapers.  Inc." 


Aitkin-Kynett  Compoty,  1516  Chestnut 
street.  Philadelphia.  Placing  account  for 
Colonial  Chemical  Company,  "Flyosan,  Read¬ 
ing,  Pa. 

Ajax  Advertiaing  Agency,  20  Vesey  street. 
New  York.  Making  S.OOO  line  contracts  for 
Devoe  &  Raynolds. 

N.  W.  Ayer  A.  Son,  300  Chestnut  street, 
Philadelphia.  Reported  to  be  placing  account 
for  American  Ironing  Machine  Company, 
••Simplex,”  Ironers,  Chicago,  III.;  reported 
will  shortly  place  orders  with  newspapers  for 
the  American  Sugar  Refining  Company,  117 
Wall  street.  New  York.  Using  6  inches.  14 
times  and  24  inches,  6  times  for  the  American 
Siugar  Refining  Company. 

N.  W.  Ayer  A  Son,  164  West  Jackson  boule¬ 
vard,  Chicago.  Using  a  few  noithwestem 
newspapers  on  Detroit  Soda  Products  Company. 

Dr.  Berthold  Baer,  350  Madison  avenue.  New 
York.  Placing  orders  with  newspapers  in 
^  artou!i  sections  for  ConseJidated  ORar  Com* 
’•any,  “TXjtch  Masters”  and  “Forty  Four* 
cigars,  734  5th  avenue.  New  York. 


1,  Barreto  A  Cedi,  lot,  m  . , 
streets,  Richmond.  Va.  Wacing  w,  *. 
with  newspapers  in  Virginia  and  N'onl'^ 
lina  for  C,em  Dandy  Garter  Cboito  . 
mond,  \'a.  Making  SnoO-line  cmhL 
Bee  Brand  Insect  Powder. 

Nelson  Chesnaan  A  Co.,  1127  Pin, 

I.ouis.  Mo.  Making  contracts  with 
die  Western  newspapers  for  Cummer 
Company,  “Energine”  Cleveland,  Ohia 
Nelson  Chesman  A  Co.,  500  Nortb 
street,  Chicago.  Sending  order,  u, 
cities  on  Superior  Peanut  Company.  _ 
Collins-Kirk,  Inc.,  400  North  Mickins^E 
niie.  Chicago.  Reported  to  be  placinf^^^"* 
for  Bastian-Morley  Company,  “Royal” - 
L.a  Porte,  Ind. 

Comun  Advertising  Agency,  W  Vki 
street.  New  York.  .Sending  out  icbeiltB 
I-ever  Brothers  (Lifebuoy  Soap). 

Dauchy  Company,  9  Murray  ,tnet 
York.  Sending  out  26  time  orden  jg 
S.  Olmsted. 

Doremus  A  Co.,  44  Broad  street,  Se, 
Making  new  contracts  and  sending  o«  - 
for  Columbus  Atnrfgage  Company, 

Ceorge  W.  Edwerds  A  Ca,  33 
street,  Philadelphia.  Placing  ordm  i 
where  they  have  de.alers  on  a  fitty-tin 
for  .\twater  Kent  Mfg.  Company,  initig 
radio.  4937  Stenfon  avenue,  Pbiladeljka 
A,  W.  Ellis  Company,  40  Central  itnr. 
ton.  Mass.  Placing  orders  with  r-».: 
that  have  rotogravure  section,  for  the  -i 
Adams  Comp.any,  shoes,  Brocktou.  Jt, 
Erwin  Wasey  A  Co.,  ftM  Rush  jtnet 
r.ago.  Handling  large  schedule  on 
Tire  &  Rubber  Company. 

Evans  A  Barnhill,  Inc.,  247  Park  ;  - 
New  York.  Reported  to  be  placing  a-- 
Benito  Rovira  Company,  La  Confnwa  ; 

315  East  62nd  street.  New  York.  Wi 
newspapers  in  Denver.  Kansas  City,  la 
geles  .and  San  Francisco. 

Ferpr-Hanly  Advertising  Compay,  ( ' 
Michigan  avenue,  (Thicago.  Using  iptoil 
in_  Canadian  papers  on  Dr.  West  Tooth ; 
Western  Company,  Chicago. 

Charles  H.  FuUer  Company,  O  Soot 
hash  avenue,  Oiicago.  Using  number  d 
newspapers  on  Apex  Electric  4  Mr;, 
ing  Cx)mp.any. 

Cuenther- Bradford  Company,  83  T-. 

Building.  CTiicago.  Sending  out  orin 
Dr.  Newman. 

E.  W.  Hellwig  Advertisinf  Agcacy, ) 

40th  street.  New  York.  Making 
contracts  for  Dairymen’s  League  C>  or 
Association. 

H.  W.  Katetor  A  Sons  Compaay,  k 

Jackson  boulevard.  Chicago.  Issuing  c- 
on  Q.  R.  S.  Music  Roll. 

Kirtland- Engel  Company,  646  North  ' 
gan  avenue.  Chicago.  Sending  out  cr¬ 
on  Household  Journal,  Batavia,  III. 

Klfaig-C’bson  Company,  220  South 
street,  (Tiicaeo.  Preparing  spring  k 

Royal  Easy  CTiair  Company. 

LoH  A  Thomas,  Wrigley  Bldg..  '■ 

Making  S.flfO-line  contracts  for  Qnabt 
making  4,000-line  contracts  for  Br- 

Balke-Collender. 

Morse  International  Agency,  449  4th 
New  York.  Making  2,8(0  line  ctutnn 
Lyon  Manufacturing  Company. 

Mutual  Service  Corporatfon,  140  Cedar 
New  York.  Placing  orders  with  "• 
in  various  sections  for  Russian  Food 
ucts  Companv,  “Caviar,”  60  .4nn  steft 
York. 

_Peck_Advertlsmg  Agency,  6  East  3W 
New  York.  Placing  account  for  C  5 
Disinfecting  Company. 

Harry  Porter  Company,  15  West  444 
New  York.  Reported  will  shortly  pha 
with  new-spnpers  for  American  Tolseco 
pany,  “Melachrino”  cigarettes.  111  Sth 
New  York. 

Frank  Presbrey  Comgwny,  247  Park 
New  York.  .Sending  out  annual  siattr 
Equitable  I-ife  Assurance  (axnpany. 

Fred  M.  RauidadI  Company,  6  Nof4 
gan  avenue,  (Tiicago.  Handling  s' 
c.ampaign  covering  fen  insertinos  kr 
Radio  (Corporation. 

William  H.  Rankin  Caaaapmy.  Uf 
Wabash  avenue,  (Chicago.  Will  issue 
piece  of  copy  on  Goodrich  Tirt  « 
Company. 

Roberts  A  MacAvfnche,  30  No^ 
street,  Chicago.  Making  3.000-line 
for  Dearborn  Supply  Company. 

Spafford  ComgMny,  10  Arlington 
ton.  Mass.  Placing  orders  with  i**' 
papers  for  Hewes  &  Potter, 

Bedford  street,  Boston,  Mass. 


JAW 
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MILLIONS 


Every  state  has  its  distinctive  features. 

When  you  think  of  some  localities  there  is 
created  a  mental  picture  of  mountains. 

The  mind  paints  pictures  of  prairies  at  the 
mere  mention  of  the  mighty  West. 

To  those  who  know  Pennsylvania,  the  men¬ 
tion  of  this  state  causes  them  to  think  in 
Millions. 

Pennsylvania  sends  Millions  of  tons  of 
bituminous  and  anthracite  coal  to  keep 
alive  great  industries  and  to  make  Millions  of 
homes  comfortable. 

Whenever  you  see  waving  fields  of  corn  and 
widespread  farms,  it  should  occur  to  you  that 
Pennsylvania’s  corn  crop  exceeds  sixty  Million 
bushels.  The  potato  crop  annually  exceeds 
twenty  Million  bushels.  The  wheat  and  oat 
crops  each  can  be  figured  to  exceed  twenty-five 
Millions  of  bushels. 

The  tobacco  crop  exceeds  fifty-five  Million 
pounds. 

These  are  some  of  the  reasons  why  Pennsyl¬ 
vania  is  called  the  State  of  Millions.  Over 
eight  and  a  half  Million  people  live  in  this  big 
state,  create  its  Millions  of  wealth  and  enjoy 
their  liberal  share  of  the  profits. 

The  newspapers  reach  these  Millions — and 
reach  them  daily. 


Results  from  a  well  conducted  newspaper 
advertising  campaign  should  reap  for  every 
energetic  manufacturer  Millions  in  results. 

The  list  below  is  composed  of  the  live  wire 
publications  with  circulations  reaching  into 
every  corner  of  the  State  of  Millions. 

The  advertiser  who  has  something  big  to 
offer  will  make  the  best  impression  if  he  makes 
his  appeal  in  a  big  way  in  the  only  advertising 
medium  that  is  given  big  consideration  by 
the  Millions — the  newspapers. 


Circula- 

2,500 

10,000 

tion 

lines 

lines 

**  Allentown  Call  . 

. . .  (M) 

28,398 

.09 

.09 

**  Allentown  Call  . 

,...(S) 

17,114 

.09 

.09 

ttBeaver  FalU  Tribune . 

...(E) 

5,299 

.025 

.025 

ttBloomsburg  Preu  . 

6,990 

.029 

.029 

ttCarbondale  Leader  . 

. . . (E) 

5,668 

.025 

.025 

**Cbe«ter  Time*  . 

. . . (E) 

14,110 

.055 

.055 

ttCoatesTilla  Record  . 

. . . (E) 

6,097 

.035 

.03 

**ConnelltTille  Courier . 

. . . (E) 

6,006 

.02 

.02 

Express  . 

. . . (E) 

21,039 

.07 

.07 

tt  Easton  Free  Press . 

. . .  (E) 

12,711 

.05 

.05 

ttErie  Times  . 

. . . . (E) 

28,595 

.08 

.08 

**Harrisbur(  Telegraph  . 

, . . . (E) 

39,537 

.095 

.095 

**Oil  City  Derrick . 

...(M) 

6,296 

.  .035 

.035 

**PottsTille  Republican  and  Morning 

Paper  . 

.(E&M) 

15,971 

.08 

.07 

tt  Scranton  Republican . 

. . .  (M) 

32,645 

.12 

.10 

ttScranton  Times . 

. . . . (E) 

39,412 

.12 

.10 

**  Sharon  Herald  . 

. . .  . (E) 

5,861 

.0285 

.0285 

tfSunbury  Daily  Item . . 

. . . . (E) 

4,302 

.025 

.021 

Warren  Times-Mirror . 

.(E&M) 

10,637 

.036 

.036 

**  Washington  Observer  and 

Reporter  . 

.  (M&E) 

16,971 

.06 

.08 

ttWest  Chester  Local  News.  . 

. . . .  (E) 

11,057 

.03 

.03 

•*  Wilkes-Barre  Times-Leader . 

....(E) 

22,599 

.08 

.05 

Williamsport  Sun  . 

. . . . (E) 

19,632 

.06 

.05 

ttYork  Dispatch  . 

. . . . (E) 

17,873 

.05 

.05 

ttYork  Gazette  and  Daily.  .  .  . 

.  . . .  (M) 

17,360 

.05 

.05 

**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttCoTcrnment  Statement,  Sept.  30,  1923. 
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EDUCATION 


IMPROVES  THE  MARKET 


Largely  because  of  the  abundance  of  educa¬ 
tional  institutions  IOWA  leads  the  nation  in 
literacy. 

Well  equipped  elementary  schools  adequately 
meet  the  needs  of  over  a  half  million  children. 
About  450  efficient  consolidated  schools  place 
the  advantages  of  a  city  high  school  at  the 
disposal  of  rural  residents  of  IOWA. 

A  state  university  with  more  than  6,000 
students,  a  state  college  of  agriculture  and 
mechanical  arts  with  over  4,000  students,  and 
normal  schools  provide  means  for  higher 
education. 


In  addition  there  are  scores  of  sectarian  and 
private  universities,  colleges  and  schools  of 
academic  and  specialized  training  throughout 
the  state. 


BUYING  POWER  INCREASES 
WITH  EDUCATION 


•  It  is  impossible  to  wish  for  something  of 
which  one  is  ignorant.  A  great  multitude  of 
things,  once  luxuries,  have  become  common 
necessities  through  education.  Education  raises 
the  standard  of  living  and  consequently  brings 
new  demands. 


lowans  want  the  best.  Widespread  intelli¬ 
gence  has  led  to  universal  demand  for  finer 
things  in  life.  The  great  wealth  and  resources 
of  the  state  make  possible  realization  of  these 
wants. 


Advertisers  find  IOWA  an  easier  market  in 
which  to  sell  and  one  supported  by  huge  buying 
power  for  products  of  proven  worth. 


Rats  for 

Cfcmlati— 

LMSlkMs 

* 'Burlington  Gazette . 

....(£) 

10,706 

.04 

"Coder  Rapids  Gazetto . . 

. . . . (E) 

20,668 

.06 

"Council  Bluffs  Nonpareil . . 

..(EdkS) 

18,797 

.08 

"Davenport  Democrat  dk  Leader.. 

.  . . .  (E) 

14,801 

.06 

"Davenport  Democrat  dk  Leader.  . 

....(S) 

17,660 

.06 

ffDavenport  Times  . 

. . . .  (E) 

24,447 

.07 

"Det  Moines  Capital . 

. . . . (E) 

61,288 

.14 

"Des  Moines  Sunday  Capital . 

.  . . . (S) 

28,150 

.14 

"Iowa  City  Press-Citiun . 

. . . .  (E) 

6,176 

.038 

"Keokuk  Gate  City . 

. . . . (E) 

5,656 

.03 

ffMason  City  Globe  Gazette . 

. . . . (E) 

12,330 

.04 

"Muscatine  Journal  . 

. . . . (E) 

7,961 

.038 

"Ottumwa  Courier  . 

. . . . (E) 

13,048 

.08 

"Waterloo  Evening  Courier . 

. . . . (E) 

16,636 

.08 

**A.  B.  C.  Statement,  Oct.  1,  1923. 
ffCoTjBrnment  Statement,  Oct.  1,  1923. 


CHARLES  S.  PATTESON 


JURIST  DEPLORES  LEvmi 


I 


Founder  of  Newtpaperdom  Dies  in  Asks  Dailies  to  Respect 
St.  Louis,  Feb.  27  Medill  Speech 


(-■harles  Sheppard  Patteson,  63,  founder 
of  Xewspaperdotn,  died  in  St.  Louis,  Feb. 
27.  Mr.  Patteson  was  also  the  founder 
of  one  of  the  first  printing  offices  in  the 
country  for  the  setting  up  of  advertise¬ 
ments,  and  although  he  has  had  no  con¬ 
nection  with  it  for  a  number  of  years, 
it  is  still  conducted  at  New  York  under 
the  name  of  the  Patteson  Press. 

Mr.  Patteson  at  one  time  was  with 
X.  VV^  .Ayer  &  Son,  working  on  the 
“American  Xewspaper  Annual  and  Di¬ 
rectory.”  For  the  last  few  years  he  has 
been  engaged  in  special  investigation  work 
on  circulation  for  daily  newspapers  in 
various  parts  of  the  country. 


Fremont  Spicer 

Fremont  Spicer,  72,  editor  of  the  Xew 
^’ork  Commercial  Blue  Book,  died  March 
6,  at  Kew  Gardens.  X.  Y.  Graduated 
from  St.  Lawrence  L’niversity,  class  of 
1873,  Spicer  was  for  many  years  London 
representative  of  the  International  Paper 
Company.  Returning  from  London  he 
spent  several  years  supervising  construc¬ 
tion  of  a  paper  and  pulp  mill  in  Canada. 
For  9  years  he  was  vice-president  of  the 
Fourth  Kstate.  He  was  an  alumnus  of 
the  old  Xew  York  Sun. 


A  plea  tor  newspapers  to  he i. 

ter  in  the  public  mind  son*  t"' 
between  proceedings  in  court 
on  a  vaudeville  stage  was  nadCL 
drew  Sherri  ff,  in  addressinn 
Medill  school  of  journalist^  .w 
ern  University,  Feb.  28.  Mr 
chairman  of  the  committee  «  f ' 
of  the  press  to  judicial  proceet 
the  Chicago  Bar  Association. 

“Grossman  Gives  Up;  Willitrvr. 
Him  to  Jail.”  ^ 

.Mr.  Sherriff  quoted  that  headla- 
a  Chicago  newspaper  as  an  ib-^ 
of  how  a  headline  ought  not  tolt^ 
ten  to  give  the  public  a  highw  _ 
the  courts.  The  headline,  he  'ai- 
it  the  iieril  of  fixing  in  the  puhjj; 
by  means  of  an  intensely  per,.' 
phrase,  the  image  of  an  in<l:.ib 
ecuting  a  peissible  vengeful  purjoe 
tainly  not  the  image  of  a  Fedenl 
acting  in  accordance  with  thela* 
republic. 

Mr.  Sherriff  also  condemned  ,  r 
newspapers  for  making  fun  of  i 
county  judges’  decision  to  adopt- 
tom  of  wearing  the  black  robe  • 
bench,  a  decision  which  he  said 
honest,  serious  effort  to  emr-b 
impersonality  of  the  judge. 


Hears!  Counsel  Dies  Suddenly 

The  >udilen  death  of  (irenville  S.  Mac- 
h'arland,  Boston  lawyer,  last  week  was  a 
shock  to  his  many  friends  in  the  Hearst 
organization,  and  aiiHHig  public  men  in 
Washington,  where  he  sjKMit  considerable 
time.  He  was  general  counsel  to  Hearst, 
with  particular  reference  to  the  Xew 
England  lield.  and  also  wrote  many  edi¬ 
torials  and  suggested  public  policies.  He 
had  been  in  failing  health  for  several 
years  and  was  found  deail  in  bed. 


Board  of  Trade  Backs 


Wardman  Left  $390,453  Estate 


Erwin  Wardman.  vice-president  of  the 
Xew  York  Herald  and  the  Sun,  who  died 
at  his  home  in  Xew  Rochelle,  X.  Y., 
Jan.  13,  1923,  left  an  estate  which  was 
appraised  Feb.  29  in  Xew  York  at  $390,- 
4.s3  gross  and  $237,0.s9  net.  He  had 
debts  of  $127,365.  His  net  estate  did  not 
pay  all  his  bequests  in  full. 


The  first  commercial  .'r-ar  ;, 
Canada  to  formally  espouse  the  i.- 
the  embargo  on  pulpwood  exp  r.,  ! 
the  United  States  is  the  Chatham 
Board  of  Trade.  .\t  a  special »» 
this  beard  a  resolution  was  passe: 
ing  on  the  Canadian  government 
the  embargo,  as  a  means  of  c:c 
the  Canadian  pulpwood  supply,  t 
keeping  the  wo^  for  Can^ 
mills.  When  the  Royal  cmnij."  ■  I 
the  pulpwoixl  situation  held  a 
the  Chatham  district  several  moos 
only  two  witnesses  in  20  appearei': 
the  commission  to  advocate  the 
Chatham  is  an  important  pulpmi 
ter.  Offices  of  many  United 
Canadian  pulpwoixl  buying  c '.  r 
a  pulp  mill  are  located  there. 


©bttuarif 

JAAVIl)  S.  IRWIX,  80.  father  of  Will 
and  Wallace  Irwin,  died  at  his  home 
in  Brookfield.  Cal.,  recentlv. 


T.  T.  Gf.kr,  73,  former  editor  of  the 
Salem  (Ore.)  Statesman  and  the  Pen¬ 
dleton  Tribune.  an<l  one  time  governor 
of  Oregon,  died  at  his  home  in  Portland. 

Gkokge  H.  Kk.M’sf..  54.  editor.  Elk 
Point  (S.  D.)  Union  County  Herald,  diixl 
recently. 

O.  W.  DeWald,  57,  editor,  Trenton 
(Neb.)  Register,  died  recently  after  a 
long  illness. 

.Alphonsus  P.  Haire,  managing  edi¬ 
tor,  Haire  Publications,  and  vice-presi¬ 
dent  and  treasurer  of  the  Haire  Publish¬ 
ing  Company.  New  York,  died  suddenlv 
March  4,  at  his  home. 

Robert  Wray,  73.  for  nearly  50  years 
a  reporter  on  Pittsburgh,  Pa.,  newspa¬ 
pers.  died  in  Pittsburgh.  March  4. 

Thomas  J.  McKenna,  36,  member  of 
the  firm  of  McKenna  &  Muller,  adver¬ 
tising  agency,  died  in  Brooklyn,  Feb.  20. 
Before  entering  advertising,  he  was  asso¬ 
ciated  at  different  times  with  the  Xew 
York  Herald  and  the  Evening  Telegram. 

Wii.i.iAM  E.  Gi-eason.  53.  member  of 
the  staff  of  the  Greenwich  (Conn.)  News 
and  Graphic,  died  Feb.  29,  in  Port  (^tes- 
ter,  X.  Y.  He  was  formerly  publisher 
of  the  Port  Otester  Observer. 

Wai.ter  Craii.,  of  the  Philadelphia 
Public  Ledger,  one  of  the  best  known 
newspaper  photographers  in  the  country, 
died  in  Philadelphia,  March  5,  of  pneu- 
nvinia.  Craii  was  one  of  the  first  pliotog- 
raphers  t<>  take  pictures  from  airplanes. 


Boston  Traveltrr  Opens  Radio  ia 

The  new  Bostxin  Herald-T'! 
Westinghousc  radio  broadcajag  3 
WBZ,  located  in  the  Hotel  3-.- 
Boston,  was  formally  opened  »i4i 
cation  exercises  Monday  evening.  ■“! 
Ix-ading  state  and  city  officials,  '  'i 
sicians  and  actors,  took  part  in  ' 
gram.  Robert  Lincoln  O’Brieii  ' 
the  Boston  Herald,  was 
John  -A.  Donoghue,  president  of ' 
ton  city  council  and  acting  mr- 
one  of  the  speakers.  .Among 
ent  at  the  stiMlio  at  its  opening  - 
W.  Preston,  business  manatr  ^ 
Herald-Traveler,  and  Mrs.  P:?- 
Harold  F.  Wheeler,  managing' 
the  Traveler. 


City  Council  Honors 

( tfficial  tribute  was  paid  by  ll»  ■ 
Mass.,  city  council  to  Walter  n 
reporter  on  the  Quincy  Patr  - 
and  district  man  for  the 
since  1877,  upon  his  68th  birt'-- 
19.  The  council  passed  rfs«-  ' 
apjireciation  for  the  able  manwt 
M  r.  Cobb  has  covered  its 
accuracy  and  impartiality”  durr.  ■ 
quarter  century.  Mr.  Cobbs 
oldest  of  the  working  newspap® 
Massachusetts. 


Vancouver  Sun  Holds  “SjwS** 

\  ancouver  Sun  has  just 
old-fashioned  “Spelling  ^  *r 

..I.:!.!.....  fitr.  •' 


school  children  of  its 
1.500  words  was  prints  ^ 
ments,  and  the  entire 
Sunday  Sun.  Every  public 
city  chose  a  champion  to  rep-  . 
schoivl  at  the  final  spell-do^, 
awarded  a  shield  fo  the  wo* 
and  a  me<lal  to  the  individo**^ 
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OhioFirst” 


Ohio  offers  a  rich  field  for  the  man  who  has  some¬ 
thing  worth  while  to  sell. 

There  are  o\er  five  and  three-quarter  millions  of 
people  with  over  a  million  homes — two  hundred  thou¬ 
sand  home  owned  farms. 

Of  264  different  branches  of  manufacture  recognized 
by  the  Census  Bureau,  Ohio  is  represented  in  all  but  forty- 
six.  In  ten  of  these  industries,  Ohio  outranks  all  other 
states,  is  second  in  eighteen  others  and  fourth  in  another. 

In  mining  Ohio  ranks  second  among  the  States  in 
both  limestone  and  sandstone  production,  fourth  in  coal 
products,  and  seventh  in  the  petroleum  and  natural  gas 
industry. 

Advertising  in  This  State  Through  This  List  of 
Ohio  Dailies  Will  Bring  You  Results 

W  hen  Ohio  is  on  the  schedule  “you  are  advertising  to 
proud  and  happy  citizens  of  a  might>'  state” 

“OHIO  dailv  newspapers  FIRST” 


** Akron  Beacon  Journal . (E) 

** Akron  Time*  . (E) 

“Akron  Sunday  Time* . (S) 

ttBellefontaine  Examiner  (E) 

tfCincinnati  Enquir4 . (MdkS) 

Columbus,  Ohio  State  Journal.  (M) 
Columbus,  Ohio  State  Joumsd .  .  (S) 

tConneaut  News  Herald . (E) 

■ItDoyer  Daily  Reporter . (E) 

ttironton  Irontonian . (M) 

Kenton  Democrat . (E) 

**Lima  Republicsm-Gaxette .  .  .  (EAS) 

Lorain  Journal  . (E) 

^tMiddletown  Journal  . (E) 


39,177 

24,591 

23,415 

4,631 

75,017 

50,147 

33.124 

3,040 

4,771 

3,400 

2,500 

10,545 

4,866 


tt^Icv'Mrk  American-Tribuim  ....  (E) 

New  Pbiladelpbia  Times . (E) 

Piqua  Call  uid  Press  Dispatcb .  (E) 
ttPortsmouth  Sun  and  Times.  (MAE) 

ttPortsmouth  Sun-Times . (S) 

* 'Springfield  Sun . (M) 

tfSteubenTille  Gasette . (E) 

“Toledo  Blade . (E) 

*  'Youngstown  Vindicator  . (E) 

'  'Youngstown  Vindicator . (S) 


Circu-  2,500 
lation  line* 

7,643  .025 

6,780  .025 

6,071  .03 

17,746  .06 

12.575  .04 

14,022  .035 

8.546  .03 

107,009  .27 

27,856  .07 

26,559  .07 


•f GoTemment  Statement,  April  1,  1923. 
“A.  B.  C.  Statement,  Sept.  30,  1923. 
ttGoremment  Statement,  Sept.  30,  1923. 
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SERVICE 


rlsualized  by 


BENJAMIN  &KENTNOR  CO. 


Benjamin  and 

KENTNOR  CO. 
offices  have  become  Bureaus 
of  Information  for  the  trade 
on  all  conceivable  matters, 
probably  attributable  to  their 
sponsorship  of  the  Lists  of 
Newspapers  and  their 
Representatives. 

The  element  of  reciproca¬ 
tion  for  unusual  service  per¬ 
formed  must  bring  some 
element  of  advantage  which 
redounds  to  the  benefit  of 
Benjamin  and  Kentnor  Co. 
newspapers. 

BENJAMIN  &  KENTNOR  CO. 

Newspaper  Advertising 
Representatives 

2West45thSt.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  An  e!es 


Jffpaturipa 

500  nFTH  AVENUE 
LONCACRE  (M7  CABLE  “NORDHOL” 
NEW  YORK  CITY 


Ahead  on 


its  Merits 


Circulation  and  lineage 
incrcasinR  by  leaps  and 
bounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
growth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of 

The  Mt.  Vernon,  N.  Y. 

Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 

Standard  Star 

Write  for  informstion,  how  to  coTer 

thit  rich  fietd. 

WESTCHESTER  NEWSPAPERS,  lie. 

T*  Harold  Forbes  New  Rochelle 


Some  items  from  Ltmdoa,  £ngUnd«  that  will  show  how  the  Adwertisinf  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  AdwertUing  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Editoe  &  Publishis) 

London  Office — Hastings  Houae.  10,  Norfolk  Street.  Strand,  W.  C.  2 


British  Members  of  Parliament  to 
Hear  Vernon; — The  news  of  the 
Ad\ertising  Convention  has  reached  the 
ears  of  the  business  men  in  the  British 
Parliament.  Lt.  Col.  A.  Pownall, 
O.  B.  E.,  M.  P.,  the  Hon.  Secretary  of 
the  Commercial  Committee  of  the  House 
of  Commons,  has  invited  Mr.  C.  Harold 
\’ernon  to  address  a  meeting  of  members 
of  Parliament  on  Feb.  27  in  the  com¬ 
mittee  room  at  the  House  on  W  ednesday 
evening.  One  hundred  and  si.xty  M.  P.s 
are  members  of  the  Commercial  Com¬ 
mittee. 

New  Zealand’s  Delegate: — Auckland 
(New  Zealand)  .Advertising  Club  has 
elected  Mr.  C.  E.  Clinkard,  M.  B.  E.. 
vice-president  of  the  club  and  .\uckland 
manager,  J.  Holt,  Ltd.,  advertising 
agents,  as  their  delegate  to  the  Inter¬ 
national  Advertising  Convention. 

“W.  S.  C.”  and  Process  Engravers: 
W'.  S.  Crawford  told  the  members  of 
the  Process  Engravers’  Club  that  it  was 
expected  the  coming  convention  would 
be  the  greatest  event  in  the  history  of 
advertising.  He  invited  the  trade  to  sup¬ 
port  the  convention  and  following  a 
promise  by  Mr.  A.  Dargavel,  there  was 
immediately  subscribed  a  sum  of  £360 
to  the  entertainment  and  hospitality  fund 
of  the  convention. 

Newspaper  Publishers  Support: — 
I  am  informed  that  newspaper  publishers 
are  taking  a  wider  interest  in  the  con¬ 
vention,  the  trend  in  this  direction  being 
shown  by  the  fact  that  the  proprietors  of 
the  Northern  Daily  Telegraph  (Black¬ 
burn)  have  promised  a  donation  to  the 
convention  fftnd  of  £250,  while  the  Mid¬ 
land  Daily  Telegraph  and  the  Surrey 
Comet  have  respectively  subscribed  £50. 

Manchester’s  Publicity  Club:  — 
Manchester  has  now  formed  a  Publicity 
Club,  with  J.  J.  O’Neill,  M.  P.,  of  the 


Manchester  Guardian,  as  its  first  presi¬ 
dent.  Its  meetings  will  take  the  form 
of  fortnightly  luncheons  at  the  Midland 
Hotel,  Manchester. 

A  Birmingham  Club  Movement; — 
H.  Cecil  Taylor,  a  leading  advertising 
agent  of  Birmingham,  is  endeavoring  to 
form  the  Birmingham  Publicity  Club. 
This  is  the  first  move  that  the  city  has 
taken  towards  showing  any  active  inter¬ 
est  in  the  convention,  and  it  is  hoped 
that  the  move  will  meet  with  a  success 
worthy  of  the  great  Midland  town. 

Welcome  Week  at  Leeds:  —  The 
Publicity  Club  of  Leeds  is  co-operating 
with  the  Yorkshire  Newspaper  Federa¬ 
tion  in  arranging  a  Welcome  Week  in 
Leeds  to  be  linked  up  with  the  visit  of 
delegates  visiting  the  Wembley  Adver¬ 
tising  Convention,  .-\pril  IS  has  been  set 
aside  in  Leeds  for  a  Convention  Rally. 
It  is  hopc<l  to  arrange  for  a  special 
Yorkshire  visit  to  include  York,  Leeds, 
Bradford,  Huddersfield,  Sheffield  and 
Hull.  York  will  be  visited  by  250  dele¬ 
gates  who  will  stop  there  for  a  few  hours 
on  their  way  by  sjiccial  train  to  F'din- 
burgh.  Shelfieki  is  also  to  receive  alxiut 
2.S0  delegates. 

British  Delegate  Provides  Free 
Lectures: — Samson  Clark,  head  of  the 
l^ndon  advertising  agency  of  that  name, 
has  arranged  for  a  series  of  lectures  to 
business  men  to  be  given  in  connection 
with  the  Wembley  exhibition.  The  first 
was  on  the  Art  of  lixhibition  Making, 
by  Sir  Lawrence  Weaver,  director  of 
the  United  Kingdom  Exhibit  at  the  Brit¬ 
ish  Empire  Exhibition.  Others  to  fol¬ 
low  will  deal  with  the  needs  and  pos¬ 
sibilities  of  overseas  markets.  The  lec¬ 
tures  are  being  given  in  the  Lecture  Hall 
of  the  Samson  Clark  building  in  the 
west-end  of  London. 


CHURCHES  CONFER  ON  ADS 

Agency  Chief  Urges  Boston  Clergymen 
to  Use  White  Space 

The  time  has  come  for  the  churches  to 
take  their  stand  with  the  big  businesses 
of  the  nation  in  the  advertising  field  was 
the  message  forcibly  expressed  bv  prom¬ 
inent  Boston  advertising  men  before  more 
than  200  clergymen  of  Greater  Boston, 
Feb.  26. 

“Let  the  churches  get  together  on  this 
important  matter  and  show  the  world 
they  have  something  to  “sell”  was  the 
advice  of  Major  P.  F.  O'Keefe,  of 
O’Keefe’s  Agency.  “Write  your  copy  in 
large  letters,  tell  the  community  what  you 
have  to  offer  and  then  make  good  on 
what  you  promise.  Get  experienced  men 
to  handle  your  advertising  matter,  and 
aliove  all  things,  advertise  often.” 

This  first  church  advertising  conven¬ 
tion  ever  held  in  New  Fjigland,  was 
sponsored  by  the  Pilgrim  Publicity  As¬ 
sociation. 

It  was  pointed  out  by  the  speakers  that 
to  overcome  the  competition  of  the 
theatre,  the  automobile  and  the  cozy- 
armchair,  the  churches  must  forcibly  pre¬ 
sent  to  the  public  their  service  and  worth, 
and  to  do  this  must  not  advertise  only  one 
day  a  week,  but  every  day. 

2,000  OUTDOOR  ADS  REMOVED 

San  Antonio  Launches  Rigorous  Drive 
Against  Bill  Posting 

San  Antonio,  Tex.,  washed  her  face 
recently,  removing  therefrom  thousands 
of  “dirt  specks” — illegal  advertising  signs. 


pasted  upon  her  trees,  fences,  telephone 
poles,  bridges,  and  public  buildings. 

The  city  building  inspector  was  the 
beauty  doctor.  From  two  streets  his  staff 
pulled  down  2,(X)0  signs.  Hereafter,  he 
said,  the  ordinance  which  requires  a  sign 
builder  to  post  a  $15,000  bond  as  well 
as  to  have  a  license  and  take  out  a  build¬ 
ing  permit,  will  be  rigidly  enforced. 

A  campaign  against  billboards  along 
the  public  highways  is  gaining  impetus 
in  Texas. 

N.V.C.  to  Teach  Truth  Advertising 

Herbert  S.  Houston,  chairman  of  the 
board  of  trustees  of  the  National  Vig¬ 
ilance  Committee  of  the  A.  A.  C.  W., 
announced  this  week  the  committee  would 
offer  a  two  weeks’  course  in  truth  adver¬ 
tising  at  Wharton  School,  University  of 
Pennsylvania.  The  course  was  to  start 
Feb.  29.  Kenneth  Barnard,  director  of 
the  committee,  and  William  P.  Green, 
associate  director,  will  deliver  the  prin¬ 
cipal  lectures  before  the  classes.  H.  J. 
Donnelly.  Jr.,  secretary,  will  conduct  the 
daily  quizz  classes  and  will  address  other 
groups,  including  the  evening  school. 

Vermont  Dailies  Publish  Survey 

Vermont  Allied  Dailies  have  published 
a  survey  of  their  territory  written  by 
Albert  W.  Frey,  representing  the  Amos 
Tuck  School  of  Administration  and 
Finance  at  Dartmouth  College.  The  sur¬ 
vey,  which  consists  of  an  inquiry  into  the 
buying  power,  buying  habits,  trade  chan¬ 
nels  and  reading  habits  of  Vermont,  is 
entitled,  “Uncovering  a  Varied  Market; 
and  Covering  It.” 
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E  D  I 


MACDONALD’S  REPLY 


OBSERVE  the  significant  answer  Ramsay  Mac¬ 
donald,  British  Labor  Premier,  made  to  the 
question  of  a  French  journalist,  in  an  interview 
reprinted  in  the  Manchester  Guardian,  as  to  his  mind 
on  the  question  of  press  combinations  in  democracies : 

‘‘A  big  question!  It  is  clear  that  measures  will 
have  to  be  taken  to  prevent  public  opinion  being  in¬ 
fluenced,  vitiated  and  poisoned  at  the  caprice  of  a 
few  men.  It  is  also  evident  that  the  news  agencies 
will  soon  have  to  be  placed,  by  means  of  State  control 
or  even  international  control,  in  a  position  in  which 
it  will  be  impossible  for  them  to  falsify  facts  in  order 
artificially  to  create  currents  of  public  opinion.” 

He  spoke  of  powerful  consortiums  or  trusts,  “re¬ 
cently  established  in  Great  Britain  and  Germany,  and 
I  am  told,  in  France  and  the  United  States.” 

Instantly  one  wonders  how  deeply  the  British 
Premier  has  studied  his  question — how  much  of  the 
truth  concerning  American  journalism  is  known  to 
him.  The  American  press  system  is  the  answer  to 
his  problem,  written  on  the  public  record  during  133 
years  of  constitutionally  guaranteed  freedom.  It’s 
chief  elements  he  will  find  ably  described  by  his 
countryman,  the  late  Viscount  Bryce,  crystalline 
historian  and  analyst  of  the  science  and  progress  of 
American  public  opinion,  to  the  year  1910.  There 
has  been  no  important  change  in  the  principle  since 
that  time,  despite  confusing  and  threatening  war- 
hysteria  during  the  past  eight  years. 

The  high  fact  controlling  American  newspaper 
practice  is  this :  The  more  you  bid  for  popular  sup¬ 
port,  the  greater  must  be  your  contribution  to 
democracy. 

There  are  deep  questions  concerning  press  com¬ 
binations  in  this  country,  but  one  of  them  is  not  the 
fear  that  they  may  grow  fat  and  unwholesome  on  a 
regimen  of  deceit  in  poisoned  news  and  false  opinion, 
at  the  caprice  of  a  few  men.  Such  is  the  habit,  cus¬ 
tom  and  sophistication  of  the  average  American  that 
newspaper  promoters  in  this  country  accept  as  an 
economic  rule  the  proposition  that  poisoned  news  and 
false  opinion,  dictated  by  demagogues,  spells  news¬ 
paper  failure. 

The  history  of  American  journalism  is  replete  with 
proofs  that  not  only  do  the  peoples  of  cities  reject  and 
bankrupt  dishonest,  exploiting,  poisonous  newspapers, 
but  demand  of  the  newspapers  they  do  accept  en¬ 
thusiastic  leadership  in  the  practices  of  democracy. 
There  are  exceptional  lapses,  but  they  prove  the 
general  rule. 

The  American  news  service  which  “attempts  to 
create  currents  of  public  opinion”  has  been  tried  and 
has  failed. 

State  control  of  the  .American  press  would  mean 
the  negation  of  popular  government  and  principles 
of  liberty,  under  our  system.  The  British  Premier 
speaks  in  the  terms  of  international  democracy,  but 
he  is  thinking  in  the  terms  of  corrupt  press  practises 
which  are  so  little  known  in  the  United  States  that 
revelati*  M  of  isolated  instances  becomes  a  national 
scandal,  ..s  we  have  but  lately  been  reminded. 


NEWS  AND  FEATURE 

Newspaper  folk  on  the  Pacific  Coast  know 
Fred  L.  Boalt,  editor,  Portland  News,  as  one 
of  the  cleverest  feature  writers  of  the  day.  He 
says  that  any  straight,  old-fashioned  news  story  is 
written  on  this  form: 

“Who — John  Smith — what — was  killed — 
how — by  a  street  car — ^where — on  Main  street 
— why — ^because  he  didn’t  see  the  street  car 
in  time  to  jump — when — ^today.” 

But  news-feature  requires  abstract  thinking  and 
real  human  feeling.  “If  I  understand  the  nature  of  a 
feature  story,”  wrote  Mr.  Boalt,  in  an  article  appear¬ 
ing  in  the  excellent  Oregon  Exchanges,  “it  deals  with 
events  of  the  soul — chivalry,  patriotism,  self-sacrifice, 
love.  Straight  news  is  the  body  of  a  newspaper. 
The  editorial  column  is  the  mind  of  the  newspaper. 
The  departments — ^finance,  society,  women’s  page,  mar¬ 
kets.  sports — these  are  the  habiliments  of  the  news¬ 
paper.  But  the  feature  element  is  the  soul  of  the 
newspaper.  Your  newspaper  can  no  more  be  perfect 
if  it  has  not  the  feature  element  in  it,  than  a  man  can 
be  perfect  without  a  soul.” 


RIAL 


ROMANS— 10  and  11. 


KINDLY  affertioned  one  to  another 
with  brotherly  love;  in  honour  prefer¬ 
ring  one  another; 

“Not  slothful  in  business;  fervent  in  spirit; 
serving  the  Lord.” 


REAL  REPORTERS 


66 


IT  is  not  a  newspaper 
play  detective.” 

You  hear  that  soberly. 


man’s  business  to 


earnestly  said. 
“Public  relations  experts,”  to  a  man  believe  it.  A 
type  of  public  official  is  sure  of  it.  Certain  ele¬ 
ments  in  the  financial  world  have  been  convinced 
of  its  truth  for  years-  Many  dignified  trustees  of 
American  politics,  society,  industry  and  trade,  and 
not  a  few  undignified  scamps,  subscribe.  We  have 
heard  it  said  by  a  newspaper  man. 

What  do  you  mean — “play  detective?”  Do  you 
mean  that  he  should  not  inquire  into  any  phase 
of  life,  if  his  incentive  is  to  inform  reader  citizens 
of  affairs  affecting  public  welfare? 

“Detective”  is  a  poor  characterization  of  the 
investigating  reporter.  His  is  a  different  ethical 
code  and  different  objective.  But,  by  whatever 
name  you  call  him,  he  and  his  kind  have  laid  the 
foundation  stones  of  every  loved,  trusted,  well- 
supported  newspaper  in  the  land. 

In  a  recent  issue  of  Edikmi  &  Publisher 
you  read  the  story  and  saw  the  photograph  of 
D.  F.  Stackelback,  Denver  reporter,  whose  in¬ 
vestigation  of  the  leasing  of  the  Tea-pot  Dome 
was  one  of  the  most  valuable  contributions  made 
to  the  government  in  that  now  celebrated  cause. 
He  is  a  true  type  of  the  investigating  reporter. 
Shall  we  throw  him  out?  Is  John  A.  Kennedy, 
of  the  Washington  Herald  staff,  whose  stones 
concerning  'the  Veterans’  Bureau  scandal  aroused 
the  whole  country,  a  credit  or  discredit  to  journal¬ 
ism?  Was  the  Washington  correspondent,  of  the 
New  York  World,  who  last  week  revealed  that  the 
mysterious  Edward  B.  McLean  telegrams  were 
in  the  secret  and  supposed  legally  protected 
cypher  of  the  Department  of  Justice,  within  his 
rights  in  peeking  under  the  curtain  of  national 
government?  Shall  such  work  be  inhibited  by  rule 
or  by  sneer? 
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BOOTH  FREEDOM 

There  are  no  fancy  advertising  rjta  - 
for  theatre  or  financial  space,  on  tU? ' 
group  of  newspapers  in  Michigan, 
last  step  in  this  highly  progressive  movts_ 
taken  when  the  theatre  managers  of  Gt^ 
were  notified  by  the  management  of  the  Gr^- 
Press  that  henceforth  they  would  pay  a 
mercial  rate,  and.  of  course,  they  need 
expect  reading  notices. 

The  newspaper  accepts  no  gratuities,  no  ij 
gives  none.  The  newsiapcr  is  no  lon^ 
business  advocate,  as  one  might  say,  of  • 
theatre  interests.  In  the  broad  field  of ; 
interest  it  is  free  to  deal  candidly  with  i 
as  in  any  other  field  of  interest. 

Some  one  asks  how  it  is  that  one 
large  city  can  manage  to  satisfy  the  whole  c  = 
making  competition  difficult  or  impossible,* 
in  several  of  the  Booth  cities.  The  ansiel 
these  newspapers  accept  in  full  measure  thmJ 
sibility  to  the  reading  public  which  supponl 
are  progressive  and  alert,  touch  human  life  / 
serve  intelligently  and  ade<iuately,  take  on  tkl 
and  dignity  of  institutions  and  become  as : 
of  the  city  and  its  local  pride  as  its  prirc/l 
or  even  its  local  government.  IndependeBl 
things  is  the  stuff  that  you  build  newsj*^! 
this  generation  and  the  next  and  the  next 
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JUSTICE  TO  MAGEE 

C.ARL  C.  M.\GEE,  former 

Albuquerque,  N.  M.,  Journal,  fought  wei 
zeal  to  maintain  the  editorial  inde 
integrity  of  his  newspaper  against  the 
oil  gang  of  his  State,  headed  by  the  now 
discredited  Albert  Bacon  Fall.  All  the  5 
that  a  certain  type  of  business  man  can 
to  put  an  editor  out  of  business  was  tried  ii 
to  gag  the  Journal.  The  testimony  at  \V 
shows  tliat  the  paper  finally  slipped  into 
of  Standard  Oil,  but  the  publisher  thoogkt 
selling  to  local  interests,  affiliated  nith  a 
bank.  When  he  discovered  this  error  hr 
another  paper  and  continued  his  attack, 
an  important  part  in  bringing  the  oil  cor.i 
public  attention. 

The  Nation,  New  York  weekly,  in  its  report 
Washington  revelations,  interpreted  Magre’i 
such  a  manner  as  to  cause  him  to  publicly 
demand  retraction.  Now  the  Nation  | 
statement  clearly  explaining  Magee’s 
but  disavowing  an  intent  in  the  previous 
to  charge  him  with  venality.  The  Natiot 
bitterly  critical  of  newspapers  and  newspapff 
when  journalism  produces  in  plain  evidtiB 
exhibit  of  heroic  editorship  as  Magee  at  .^i‘ 
our  esteemed  critic  might  yield  crwft  ^Rii 
mumbling  his  words. 


UNCLE  SAM’S  DUTY 

The  Clark  hill,  in  the  House,  and  tho I 
bill,  in  the  Senate,  both  provi(li«|| 
national  forestry  policy,  will  presoizl 
committee  hearings.  The  passage  of  they 
ures,  urged  by  the  .American  Newspapef  ■ 
ers’  Association,  is  absolutely  essential  to  ^ 
fare  of  the  reading  public  of  the  future. 

Uncle  Sam  in  the  past  has  been  so  rich  ir 
resources  that  waste  and  improvidence ' 
considered  important.  With  increasing  po 
intensifying  industry,  decreasing  surplus o 
products,  the  time  has  surely  come  for  t 
Old  Father  to  conserve  his  bountiful  wo 
consider  the  interests  of  young  and 
generations. 

There  is  something  peculiarly 
humiliating  in  the  spectacle  of  a 
devastated  by  fire  through  neglect  of 
means  of  prevention,  and  there  is  somel 
mally  shameful  in  the  knowledge  ****|L| 
progressive  and  responsible  as  the  bnWj 
is  guilty  of  neglect  of  simple  opportunuJj 
timber  its  vast  land  tracts. 

The  evils  these  legislative  measures  i 
ancient  and  obvious.  This  year  is  the' 
correct  them 
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EORGE  M.  ROGERS,  general  man- 


S  Berengaria  from  a  trip  abroad.  ^  ^  wth.,  t  -  » 

11-  F  Knvart  treasurer  of  the  San  the  Chicago  Tribune,  has  joined  the  Chi- 

caeo  staff  of  the  New  York  American.  manager 


FOLKS  WORTH  KNOWING 


bncisco  Examiner,  with  Mrs.  Bogart, 
iiled  March  4,  for  ^e  Orient.  It  is  the 


cago  staff  of  the  New  York  American. 
A.  X.  Dalh,  news  editor,  Chicago  Eve- 


vine  is  the  son  of  B.  F.  Irvine,  editor 
of  the  Journal. 

Herschel  H.  Brickell,  desk  man  on  the 
New  York  Evening  Post,  has  been  pro¬ 
moted  to  editorial  writer. 


_  Vine  IS  the  son  of  B.  F.  Irvinei  editor  secretary  and  treasurer,  and  also  as  a  di- 

Journal.  rector  of  the  Consolidated  Qgar  Cor- 

PERSONAL  Herschel  H.  Brickell,  desk  man  on  the  FOLKS  WORTH  KNOWING  poratkm.  New  York,  effective  April  1. 

New  York  Evening  Post,  has  been  pro-  C.  K.  Woodbridge,  president  of  the 

I  moted  to  editorial  writer.  '  "  -  I  Dictaphone  Corporation,  New  York,  was 

1  forge  M  ROGERS,  general  man-  James  H.  Hicklin  has  succeeded  James  T’HERE  was  a  time  when  Harry  E.  elected  president  of  the  Alumni  Associa- 

r  nf  the  Qeveland  Plain-Dealer,  N.  Benton  as  city  editor  of  the  Rock  Hill  Taylor  thought  long  before  spending  »i«n  of  Dartmouth  College  at  the  annual 
in  New  York,  March  6,  on  the  (S.  C.)  Herald.  any  part  of  his  huge  salary  of  25  cents  fimner  of  the  association  held  recently  at 

Rerenearia  from  a  trip  abroad.  Keene  L.  Fitzpatrick,  for  6  years  with  *  Plaza. 

«•  F  R,%<Tart  treasurer  of  the  San  til*-’  Chicago  Tribune,  has  joined  the  Chi-  **  _ 

'ncisc;  ISne^  whhVrs.  Bogart,  cago  staff  of  the  New  York  American.  PomS  ™ 

iled  March  4.  for  ^e  Orient.  It  is  the  A.  X.  Dalh,  news  editor.  Chicago  Eve-  Vq  )  E  ve^n  ^  RURTON  WILCOX,  Kane  and  Har- 

■st  extended  vacation  Mr.  Boj^rt  has  ning  Post,  has  b«n  el«ted_  president  of  Times  and  Mom-  cus  Advertising  Agency,  Seattle, 

ken  since  Senator  Hearst,  Wilhani  tne  Missouri  Society  of  Chicago.  fl  Wash.,  has  taken  new  quarters  at  4181- 

andolph  Hcarst’s  father,  acquired  the  Joseph  D.  Clear,  of  Eaton,  O.,  has  a  matter  of  detail  ^-83  Arcade  Building,  Seattle, 

xaminer  44  years  ago.  joined  the  photographic  staff  of  the  Day-  to  him  to  spend  Carroll  Collins,  Jr.,  has  joined  the 

Douglas  Willianis,  general  manager  for  ton  (O.)  News,  succeeding  Fred  Alberts,  in  the  neighbor-  B  Altnow  -  Singleton,  Inc.,  advertising 

mters  News  Agency  in  Arneri^,  visited  resigned.  hood  of  $100,000  H  agency,  Marion  Building,  Seattle, 

iashington  last  week  where  he  visited  Paul  J.  McGalian,  of  the  Washington  in  new  additions  Walter  J.  Monroe  and  Earl  N.  Hyde 

yesident  Coolidge  and  the  new  British  Bureau  of  the  Philadelphia  Inquirer,  is  and  equipment  have  joined  the  staff  of  MacManus,  In- 

flibassador.  Sir  Esme  Howard.  ,11  ,n  a  Washington  hospital.  for  his  newspaper  corporated,  Detroit. 

\S’,  win  Virn" ]Mb  IN  THE  BUSINESS  OmCE  '’'when  he  was  ‘  “  ,  ^'*''A^if“s*^^aCTel2fddoine?w- 

itheS.  S.  Olympic  from  a  trip  ^ro^.  t^eND.^LL  B.  CRESSEY,  formerly  ^  H*«y  E.  Taylo,  dfl  work  fo^  his* organization. 

Production  Com-  newsoaoering  J-  Kennard  Hamilton,  as_sistant  adver- 


(O.)  Evening 


St  extended  vacation  Mr.  Boj^t  has  ning  Post,  has  been  elect^  president  of 


since  Senator  Hearst,  William  tiie  Missouri  Society  of  Chicago. 


jndolph  Hearst’s  father,  acquired  the 
xaminer  44  years  ago. 


Joseph  D.  Clear,  of  Eaton,  O.,  has 


ing  Sun,  it  was 
a  matter  of  detail 


joined  the  photographic  staff  of  the  Day-  to  him  to  spend 


[Douglas  Williams,  general  manager  for  ton  (O.)  News,  succeeding  Fred  Alberts, 
Ltm  News  Agency  in  America,  visited  resigned. 


in  the  neighbor¬ 
hood  of  $100,000 


ashington  last  week  where  he  visited  Paul  J.  McGalian,  of  the  Washington  in  new  additions 


ident  Coolidge  and  the  new  British  Bureau  of  the  Philadelphia  Inquirer,  is  and 

c;_  Fo,.,..  -  \\7 _ u: _ _ _ i _ t _ 


Inbassador,  Sir  Esme  Howard. 

Walter  Lippman,  editorial  writer  on  the 
ew  York  World,  will  return  March  18 
I  the  S.  S.  Olympic  from  a  trip  abroad. 
Herbert  Bayard  Swope,  executive  ed- 


ill  in  a  Washington  hospital. 

IN  THE  BUSINESS  OFRCE 


for  his  newspaper 
plant. 

When  he  was 
13  years  old. 


I^ENDALL  B.  CRESSEY,  formerly  ^  ^  Txvlo. 

with  the  Boston  Production  Com-  t£  business  of  newspapering 

nanv  iriinp.T  triA  mtinoty^TMAnt  *  .  .  o 


pany  has  joined  the  general  management  f,rThe‘"^oSru?  worWnTonThf  tis  ngTaraTe^^Tne  of  WMl  ^ 
.rcl.3tro,na  stayat  PalmB^ch,Fla.  of  the  Hearst  newspapers.  McConndls^He  (O.)’  Xrgan  Tount?  has  joined  the  Wm.  T.  Mullally,  Inc.. 

Harry  Talmadge  and  Mrs.  Talmadge  Joseph  E.  Berger,  for  12  years  in  Democrat,  a  newspaper  in  which  his  Advertising  Agency,  New  York, 

ne  returned  tr^  a  vaation  m  Ber-  charge  of  financial  and  transportation  ad-  father  was  interested.  It  was  then  that  Charles  C.  Green  Advertisit^  Agency, 

wia  and  Palm  Ij^h.  Mr  l^nmdge  IS  vertising  on  the  New  \ork  Evening  the  25  cents  was  his  weekly  worry.  Inc.,  wUl  move  from  15  West  37th  street 

jbhslitr  ot  the  iNewaric  star-tiagie  ana  Journal,  has  resigned,  effective  March  8,  Later  he  worked  as  reporter  in  Zanes-  to  450  Fourth  avenue.  New  York,  where 


^ledo  Blade. 


to  join  the  Friend-Wiener- Donohue  Ad-  ville,  Qeveland,  Akron,  Detroit  and  they  have  leased  the  entire  eleventh 


Sir  Alfred  Robbins,  veteran  English  vertising  Company,  Inc.,  Woolworth  other  cities. 


lunialist,  arrived  in  New  York  March  Building,  New  York. 


floor,  tripling  their  present  space.  Ray- 


With  a  firm  foundation  laid  in  1894,  mond  Highet  has  been  made  art  director, 


on  the  S.  S.  Berengaria.  Recently  he  George  Goldsmith,  advertising  mana-  he  considered  himself  prepared  to  enter  Edward  H.  Acree  advertising  service 
tired  after  50  years’  active  journalism,  ger,  Philadelphia  Public  Ledger,  returned  the  publisher  class,  and  purchased  a  small  promotion  manager  New  York  Trib- 
f'.udinv  36  vears  as  London  corresnon-  tRU  (mm  a  twrt  fruinfVic'  in  flip  rnmnanv  wliirVi  fminHpH  _  i _ i _ _  _ 2-. 


keiuding  36  years  as  London  correspon- 
bt  of  the  Birmingham  Post. 

'  Charles  M.  Palmer,  the  newspaper 


this  week  from  a  two  months’  trip  interest  in  the  company  which  founded  j,as  become  a  partner  in  the  adver- 

abroad.  the  Portsmouth  Times.  In  1898  he  ticino-  hucinp.it  mndurted  bv  Chester 


C.  Call,  general  manager. 


4cr,  and  Mrs.  Palmer  are  in  Bermuda.  Lansing  (Mich.)  Capital-News,  has  re-  newspaper. 


the  Portsmouth  Times.  In  1898  he  tising  business  conducted  by  Chester 
joined  with  Valle  Harold  and  bought  the  Parish  of  New  York. 


E  D.  DeWitt,  of  Palmer,  DeWitt  &  signed.  He  is  succeeded  by 
aimer,  is  spending  several  weeks  on  a  Francis, 
lorida  vacation.  Joseph  L.  Markham, 

Hal  M.  Fink,  advertising  manager  of  Anaconda  (Mont.)  Si 
e  New  York  World,  is  at  the  Lenox  made  general  manager. 

'ospital,  suffering  from  bronchial  pneu-  G.  Kenneth  Cook,  fo 


Tfft  5?"  “  a’T  “sJh 

making  such  rapid  progress  that  at  the  _J*  J-  Kenny,  of  Wm.  H.  I^kin 
present  time  the  combined  circulation  is  Company,  New  York,  has  been  made  art 


Joseph  L.  Markham,  business  manager. 

Anaconda  (Mont.)  Standard,  has  been  u 


ospital,  suffering  from  bronchial  pneu-  G,  Kenneth  Cook,  formerly  with  Town  Ta> 
onia.  Topics,  has  joined  the  New  York  adver-  nomir 

Donald  Sterling,  managing  editor  of  the  tising  staff  of  Mid-Week  Pictorial,  pub-  Press, 
urtland  (Ore.)  Journal,  was  in  New  Hshed  by  the  New  York  Times  Company.  __ 

tork  this  week  enroute  home  after  sev-  CThurch  Todd  has  joined  the  sales  staff  Q_ 
al  weeks’  cruise  with  the  press  party  of  the  Milwaukee  Sunday  'Telegram. 


more  than  30,000. 

Taylor’s  latest  honor  was  his  recent 


director  of  that  agency. 

(Charles  L.  Cushing,  at  one  time  with 


nomination  for  director  of  the  Associated  Lord  &  Thomas,  has  joined  the  copy 
Press.  {Continued  on  page  38) 


ficm  of  the  navy. 


IN  THE  EDITORIAL  ROOMS 


l^hurch  lodd  has  joined  the  sales  statt  c.  W.  Matheson,  vice-president  in 
of  tne  Milwaukee  Sunday  Telegram.  charge  of  sales  of  Dodge  Brothers  Com- 
William  B.  Dimon,  assistant  business  pany,  resigned  this  week,  as  did  H.  M. 
manager,  Portland  (Me.)  Express-Ad-  Roberts,  in  charge  of  all  foreign  sales, 
vertiser  and  Sunday  Telegram,  has  been  and  A.  E.  Haughton,  director  of  districts, 
made  business  manager  of  the  Tulsa  No  successors  have  been  appointed. 
(Okla.)  Tribune.  He  left  Portland  for  Henry  T.  Wheelock,  advertising  man- 
Tulsa  this  week.  ager,  Velie  Motors  Corporation,  has  re- 

D^CTC  s'Kned  fo  become  active  head  of  the  Dean 


fARC  A.  ROSE,  managing  editor,  (Okla.)  Tribune.  He  left  Portland  for  Henry  T.  Wheelock,  advertising  man-  Edsor 

Buffalo  (N.  Y.)_  News,  has  been  Tulsa  this  week.  ager,  Velie  Motors  Corporation,  has  re-  Majoi 

head  of  the  journalism  faculty,  _ signed  to  become  active  head  of  the  Dean  rRarl 

r.iversity  of  Buffalo  evening  school.  HOLDING  NEW  POSTS  Motor  Company,  representing  the  Velie 

Robert  E.  Huse,  night  editor,  Man-  "rDWARD  CHURCHILL,  from  staff,  in  the  Rock  Island  territory.  „  ' 

sestCT  (N.  H.)  Union-Leader,  has  re-  ^  Philadelphia  Public  Ledger,  to  staff,  William  R.  White,  formerly  sales  man-  i 
gMd  to  join  the  publicity  department  of  United  Press,  New  York.  ager,  Franklin  Printing  Company,  Phila- 

Kton  Lmversity.  E.  Sanderson,  from  state  editor,  Lan-  delphia,  has  resigned  to  organize  a  com-  Powe 

Didc  Farrin^on,  for  2  years  managing  sing  (Mich.)  State  Journal,  to  staff,  mercial  printing  plant  at  "rokyo  for  the  LaFa 

lilor,  St  Louis  "Times,  and  for  the  last  Pontiac  (Mich.)  Press.  He  is  succeeded  Japan  Advertiser.  (la.)  C 

ar  ^1  edition  rfitor  of  the  St.  Louis  by  F.  H.  Pritchard.  Frank  de  C.  Sullivan  has  resigned  as  Alber 

KtDispatch,  will  becc^e  editor  of  Ray  Sweeney,  from  staff,  Buffalo 

baseball  news-  (N.  Y.)  Commercial,  to  Buffalo  Courier.  ..  ^  i  i-  i  ,  . 

iptr  of  St  Louis,  March  15.  cj  •  r-  *  *  a  o  a  — - - - - 

m-i,  J  A  V  I  ■  ..  Edwin  Gross,  to  city  staff,  Buffalo 

j  ™“aging  editor  (N.  Y.)  Commercial.  _ _ 

I  the  Anaconda  (Mont.)  Standard,  has  t-,  j  c  •  e 

s^^gtied.  He  is  succeeded  by  E.  G.  Leip-  ,  I'  3 

wner,  associate  editor.  falo  (N  Y  )  Times,  to  copy  desk.  Roch-  § 

Rrrci.  u  . .  ester  (N.  Y.)  Journal.  ^ 

tt  u  L.  Schrieber  has  joined  the  city  /-of-  c 

alt  of  the  Lansing  (Mich.)  State  Jour-  Houston  (T«.)  ^ 

il,  succeeding  Howard  Ri^g.  resigned,  Antonio  News. 


VISITORS  TO  NEW  YORK 

U  PAULSON,  Fargo  (N.  D.) 

■*•■*•*  Forum. 

Elmer  E.  Clarke,  Little  Rock  (Ark.) 
Democrat. 

Edson  Bixby,  Muskogee  Phoenix. 
Major  John  S.  Cohen,  Atlanta  Journal, 
Charlton  Wright.  Columbia  (S.  C.) 


Frank  de  C.  Sullivan  has  resigned  as 


C.  M.  Day,  Sioux  Falls  (S.  D.)  Argus- 
Leader. 

Powell  Glass,  Lynchburg  News. 
LaFayette  Young,  Sr.,  Des  Moines 
(la.)  Capital. 

Albert  A.  Stone,  Jackson  (Tenn.)  Sun. 


<■',  s\l/,  vNl/z  v\l//  v\J/^  v\l/>  v\l/>  k\1//  xVl/./  Al/y  v\l/>  iSi/e  sklA, 


lEthel  Jamison  Booth  is^now  music 

>tic  for  the  Sioux  City  (la.)  Journal.  Mirror,  to  director  of 

IF  J  '  r  ,  fbe  Boston  .American  s  Lowell,  Mass., 

,  ,  conductor  of  the  office 

Forum  cdumn,  Philadelphia  t  a  .i  (  c  ir  ii» 

abhe  Ledger,  was  injured  recently  when  ^  Ft  ”, 

nick  by  an  automobile.  (S.  D.)  Press,  to  staff,  Sioux  City  (la.) 

Glen  Howard,  editor,  Ashland  (Neb.)  t-m  (  c  r  * 

airtle  ^  been  elected  president  of  the  MacQderry  from  Sioux  City 

(3iamber  of  Commerce.  Journal,  to  staff,  Des  Moines  (la.) 

H.  Hawlquist  has  resigned  as  head  of  »  ty  n  r  -*1.11  * 

«  St  Paul  Pioneer  Press  copy  desk 

xi  IS  succeeded  by  L  D  Fackler  Pontiac  (Mich.)  Press,  to  publicity  di- 

S.  L  Lyksett  has  joined  the  St  Paul 

Soneer  Press  copy  desk.  ^  ^  ^  ^ 

Roy  Inch,.  I _  Y  .  Joseph  Richards,  from  reporter,  Og- 

if  the  Sioux  densburg  (N.  Y.)  News,  to  staff,  Ogdens- 


rly 

f  a  gmi' 
eglect  of? 
is  somS.^ 
e  that » c 
the  UnW 
ppporttu^ 


Tl\e  Haskin  Service  is  4ie 
most  direct  and  least  expensive 
plan  yet  devised  for  enabling 
a  newspaper  to  serve  its  readers 
in  an  intimate,  personal  way. 


Fra^  Qasner  is  now  editor  of  the 
^  Madison  (la.)  Democrat. 

^  after  a  year  of  service  u 


WITH  THE  ADVERTISERS 

^EIL  W.  UPHAM,  advertising  man- 
ager.  Capital  National  Bank,  St. 


ernor  n{  1^  Walter  M.  Pierce,  Paul,  has  been  elected  president  of  the 
fcl  return  •  .  resigned  and  St.  Paul  Banks’  Advertising  Association, 

krtland  on  the  to  succeed  Raymond  I.  'Tennant,  Mer- 

t  )  Oregon  Journal.  Ir-  chants’  National  Bank,  resigned. 


If-  chants’  National  Bank,  resigned. 
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ASSOCIATION  CHIEFS 


IVKW'SPAPER  men,  George  A.  Elliott 
believes,  should  have  lingers  in  two 
pies — journalistic  and  civic. 

As  editor  and 
manager  of  the 
Newcastle  (Ind.) 

Courier  he  not 
only  keeps  in 
touch  with  every 
department  of  his 
newspaper  and 
gi\  es  the  plant 
his  personal  at¬ 
tention,  but  also, 
in  the  interest  of 
Indiana  journal¬ 
ism,  is  at  present 
serving  as  presi¬ 
dent  of  the  In¬ 
diana  Republican  Cikorcf.  a.  Elliott 
Editorial  Asso¬ 
ciation. 

As  “public  servant’’  many  activities 
claim  his  attention,  chief  among  them 
being  the  position  of  Republican  state 
committeeman  from  the  Si.xth  Congres¬ 
sional  District. 

This  Gentleman  from  Indiana  was 
practically  reared  on  the  Courier,  which 
was  owned  by  his  father,  William  H. 
Elliott.  As  a  boy  he  carried  newspapers 
and  helped  around  the  office.  Later  he 
became  associated  with  his  father  in  the 
management  of  the  paper.  He  served  as 
reporter,  city  editor,  and  on  the  death  of 
his  father  and  partner  assumed  active 
charge. 

His  civic  activities  are  numerous.  He 
is  now  president  of  the  Chamber  of  Com¬ 
merce,  is  a  former  Mayor  of  Newcastle 
and  a  past  president  of  the  Rotary  Club. 
He  is  also  serving  as  treasurer  of  the 
Newcastle  Y.  M.  C.  A.  and  president  of 
the  Henry  County  Historical  Society. 
During  the  war  he  was  chairman  of  the 
Henry  County  Liberty  Loan  committee. 


PERSONAL 

{Continued  from  Page  37) 

staff  of  the  George  L.  Dyer  Company. 
New  York. 

W.  J.  Gallard  and  Alexander  G. 
Highton  have  formed  an  advertising  and 
typographical  business  at  Newark,  N.  J., 
to  be  known  as  Highton  &  Gallard,  Inc. 
Mr.  Highton  formerly  conducted  the 
Alexander  G.  Highton  printing  organiza¬ 
tion  in  Newark,  and  Mr.  Gallard  was 
formerly  assistant  advertising  manager  of 
L.  Bamberger  &  Co.,  Newark  department 
store. 

Z.  L.  Potter  Company  has  been  or¬ 
ganized  at  Syracuse,  N.  Y.,  to  take  over 
the  office  of  Wortman,  Corey  &  Potter, 
I’tica  advertising  agency. 

Harry  H.  Watson,  for  the  last  5  years 
space  buyer  of  Smith,  Sturgis  &  Moore, 
New  York,  has  joined  the  Eastern  staff 
of  Current  Opinion  at  New  York. 

Burdette  J.  Beardsley  has  been  elected 
vice-president.  Hazard  Advertising  Cor¬ 
poration,  New  York,  and  will  direct  the 
merchandising  department. 

Harry  Atkinson,  Inc.,  is  the  new  name 
of  the  Chicago  agency  formerly  the  At¬ 
kinson  Advertising  Agency.  No  change 
in  the  personnel  has  been  made. 

W.  B.  B.  Fergusson.  now  with  the 
Joseph  Richards  Company,  will  join  the 
staff  of  the  Newell-E^nmett  Company, 
Inc.,  March  10,  as  service  man. 

George  L.  Dy’cr  Company,  Chicago  ad¬ 
vertising  agency,  has  established  a  branch 
office  at  St.  Louis.  Frank  J.  Mooney  is 
in  charge. 


WITH  THE  SPECIALS 

r>OGER  M.  HARRIS,  formerly  of  the 
_  Ancona  Mills,  Fall  River,  Mass.,  has 
joined  Sweeney  &  Price,  publishers’  rep¬ 
resentatives,  in  New  England. 

D.  J.  Randall  &  Co.  has  been  appointed 
national  advertising  representatives  of  the 
Plattsburg  (N.  Y.)  Press. 

Thomas  F.  Clark  Company,  publishers’ 
representatives.  New  York,  has  been  ap¬ 
pointed  national  advertising  representative 
of  the  Pierre  (S.  D.)  Dakotan. 

NEWS  SERVICE  AND  SYNDICATES 

IVATIONAL  NEWS  SERVICE  will 
shortly  syndicate  a  rotagravure  sec¬ 
tion  throughout  Pennsylvania  and  New 
Jersey.  New  York  offices  of  the  service 
have  been  moved  to  the  17th  floor, 
Gotham  National  Bank  Building,  1819 
Broadway. 

Kenneth  W.  Davidson  has  joined  the 
New  York  .staff  of  the  United  News. 
He  was  formerly  connected  with  the 
Emporia  (Kan.)  Gazette. 

Syracuse  University  department  of 
journalism  has  obtained  both  the  Asso¬ 
ciated  Press  and  United  Press  wire  serv¬ 
ices  for  use  of  its  students. 

Lincoln  Quarberg,  formerly  with  the 
Kansas  City  United  Press  Bureau,  has 
lieen  transferred  to  the  Dallas,  Tex.,  Bu¬ 
reau.  A.  E.  Snider,  of  the  Dallas  Bureau, 
has  been  made  a  traveling  representative. 

SPECIAL  EDITIONS 

T  AKELAND  (Fla.)  Star-Telegram,  an 
80-page  Polk  County  edition,  Feb.  17. 

White  Plains  (N.  Y.)  Reporter,  a 
48-page  Economy  edition,  Feb.  26. 

Keokuk  (la.)  Daily  Gate  City,  12-page 
Farm  Bureau  edition,  E'eb.  28. 

Sioux  City  (la.)  Journal,  a  special 
automobile  show  edition,  March  2. 

Des  Moines  (la.)  Register,  a  special 
automobile  section,  Sunday,  E'eb.  24. 

Sioux  City  (la.)  Tribune,  a  special 
automobile  show  eilition,  March  1. 

Clarksburg  (W.  Va.)  Telegraph,  a  32- 
jiage  Automobile  Show  edition,  Feb.  15. 


D.  L.  Keith,  formerly  of  the  Sleepy  Eye 
Herald. 

Gay  C.  Huntley  has  leased  the  Hill  City 
(Minn.)  News  to  Frank  Raff  of  SL 
Paul,  its  editor. 

C.  A.  Sherman  has  bought  the  Isle 
(Minn.)  Advance. 

1.  D.  Converse  of  Red  Lake  E'alls, 
Minn.,  has  bought  the  Strandquist 
(Minn.)  Press. 

Nels  Jahren  has  sold  the  Bird  Island 
(Minn.)  Union  to  John  K.  Ploof. 

R.  W.  Bosworth  of  Harmony,  Minn., 
has  bought  the  Canton  (Minn.)  E'ree 
Lance. 

Carl  Nelson,  in  partnership  with  Harry 
M.  Wheelock  in  the  Fergus  E'alls 
(Minn.)  Tribune,  has  sold  his  interest  to 
Mr.  Wheelock  and  joined  the  editorial 
staff  of  the  Fergus  Falls  Journal. 

Attorney  L.  E.  Corey  lias  purchased 
the  Wagner  (S.  D.)  Post. 


NEW  PUBUCATIONS 

^ALEB  M.  BALES,  veteran  Oklahoma 
and  Kansas  newspaper  publisher,  has 
purchased  machinery  and  will  begin  pub¬ 
lication  of  the  Noel  (Mo.)  Owl. 

Cushing  (Tex.)  Local  News  made  its 
ajipearance  last  week.  It  is  owned  and 
edited  "oy  W.  L.  Martin  and  S.  W.  Baker, 
of  Rusk,  Tex.  The  newspaper  is  pub¬ 
lished  at  Cushing  and  is  a  sister  publica¬ 
tion  to  the  Rusk  Cherokeean,  owned  and 
managed  by  the  same  firm. 

Howe  (Tex.)  Herald,  which  was  sus¬ 
pended  about  Jan.  1,  has  resumed  publica¬ 
tion.  with  Charles  Hall  as  the  new  editor 
in  charge. 


NEW  PLANTS  AND  EQUb^jj 

pEORlA  (lU  )  Star  has  duttW. 

new  high-speed  Goss  octuofe^ 
press.  It  will  be  in  operation  y? 
and  will  give  the  Star  a  caJ? 
144,(KX)  papers  an  hour.  '^***Ii 

Trades  Publishing  CompanY 
hsher  of  the  Albert  Lea  (Minn.)v^ 
ard,  has  bought  a  site  on  which# 
build  a  home  for  the  paper.  "  ‘ 

Twin  City  Printing  &  Publishint  r, 
pany  of  Minneapolis,  publisher  j 
Minneapolis  Chronicle,  has  moved  I 
more  commodius  quarters. 

Miami  Beach  (Fla.)  TrihaM, 
launched,  is  eciuipped  with  two  new  > 
types. 

Wyandotte  (Mich.)  Record  hi  ■ 
installed  a  new  model  14  linotype,  a 
now  completing  a  20  x  30  solid  c*-. 
pressroom,  which  will  house  its  new 
Comet  press,  to  be  in  operation  r! 
April  1. 

Trenton  (N.  J.)  Times  has  addtd' 
Ludlow  system  of  all-slug  o.mf. 
to  its  mechanical  equipment 
Oakland  (Ore.)  Tribune  has  imti- 
new  model  L  linotype. 

Severance  (Kan.)  News  has  just;; 
chased  a  linotype  machine. 

Harry  Baxter,  who  recently  pu: 
the  Madison  (Kan.)  News,  ha- ; 
chased  a  linotype.  Previously  the !  ■ 
had  its  composition  set  by  the  Er^ 
(Kan.)  Gazette. 

Date  for  first  publication  of  the  Ni 
ark  (N.  J.)  Press,  a  tabloid  eva 
newspaper,  has  been  set  for  May  li 


ON  THE  MECHANICAL  SIDE 

T  C.  MILLER,  foreman  of  the  Gales- 
burg  (Ill.)  Mail  composing  room, 
has  resigned  and  is  succeeded  by  Fred 
Eskridge,  another  veteran  Mail  employe. 
Mr.  Miller  will  spend  a  vacation  in  In¬ 
diana  and  expects  to  locate  in  Chicago 
later. 

George  H.  Saults,  one  of  the  pioneer 
printers  of  Winnipeg  and  for  20  years 
partner  in  the  job  printing  firm  of  Saults 
&  Pollard,  has  retired  and  is  leaving 
Winnipeg  for  the  Pacific  Coast.  Wilbur 
H.  Pollard,  son  of  the  remaining  partner, 
is  entering  the  business  as  secretary- 
treasurer.  Before  leaving  Winnipeg,  Mr. 
Saults  was  the  guest  of  honor  at  a  num¬ 
ber  of  banquets. 

Plans  have  been  made  by  the  Spring- 
field  Daily  News  to  change  all  of  the 
rrwtors  in  its  stereotyping  department 
from  the  DC  current  to  the  alternating 
current  type.  The  change  was  made 
necessary  by  the  installation  of  new 
power  lines  by  the  Springfield  Light 
Heat  and  Power  Company. 

E.  W.  Ziegler,  for  37  years  a  printer 
in  the  composing  room  of  the  St.  Louis 
(Mo.)  Globe- D^ocrat,  has  retired.  He 
recently  celebrated  his  74th  birthday. 

Frank  Millard,  Kansas  City  Post ; 
E.  J.  Gribbin,  Kansas  City  Journal,  and 
L.  O.  Miller,  Kansas  City  Times,  have 
been  elected  delegates  to  the  Missouri 
Valley  Typographical  Union,  No.  80,  to 
be  held  April  21-22  in  Topeka,  Kan. 


■pUGENE  S.  LEGGETT,  state  editor, 
^  Detroit  Free  Press,  to  Miss  Dagmer 
Carlson,  feature  writer  on  the  staff  of  the 
Detroit  Times,  last  week. 

Lester  Kramer,  district  circulation 
manager,  Omaha  Bee,  to  Miss  Helen 
Nunn,  Omaha,  in  Denison,  la.,  Dec.  8. 
The  event  was  only  recently  announced. 


CHANGES  OF  OWNERSHIP 

pEORGE  F.  H.  RHINEHART,  for- 
mer  editor,  Newton  (la.)  Democrat, 
has  purchased  the  Covina  (Cal.)  Citizen. 

H.  Z.  Mitchell  and  W.  G.  Marcum, 
owners  of  the  Bemidji  (Minn.)  Sentinel, 
have  bought  the  Bemidji  Pioneer,  daily 
and  weekly. 

L.  C.  Churchill  has  sold  the  Windom 
(Minn.)  Cottonwood  County  Citizen  to 


We  Lead  in 

Church  Advertisements” 


Papers  to  whom  churches  have  entrusted 
the  largest  amount  of  display  advertising  arc 
proud  of  the  confidence  reposed  in  them. 

The  paper  which  appeals  to  church  men 
will  be  a  profitable  one  for  other  advertisen 
to  use. 

If  suitable  copy  is  not  available  for  i 
nucleus  of  a  page  of  church  advertising  the 
Church  Advertising  Department  can  provide 
it.  Series  No.  5  consists  of  twenty-five  short 
ads  written  by  various  public  officials  and  ad¬ 
vertising  men  and  will  be  sent  for  free  use  in 
any  town  on  request  to  E.  H.  Harris,  The 
Richmond  Palladium,  Richmond,  Ind. 

These  ads  are  not  copyrighted  and  the  expense 
of  producing  them  has  been  borne  by  frieni* 
of  church  advertising  for  the  benefit  of  alldw 
papers  of  America. 


CHURCH  ADVERTISING  DEPARTMENl 

A.  A.  C.  W. 
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rflAOC  MARK 


IEXidEAL- 

RYHATS 


(K6.u.s."w;ofr. 

try  US! 

If  you  have  at  sometime  tried 
jjher  dry  mats  without  success, 
do  not  allow  that  to  prevent  you 
from  trying  Flexideal  Dry 
Mats. 

You  will  find  Flexideals  de¬ 
lightfully  different.  They  do 
not  require  any  petting,  fussing 
or  .steaming! 

.\sk  us  for  samples  and  full 
particulars  of  our  dry  mat 
pn^iticm.  You  incur  no 
obligations  whatsoever. 

Write  NOW! 

The  Flexideal  Co.,  Inc. 

Sole  U.  S.  flC  CafUKlUn  Distributors 

13  WILLIAM  ST.  NEW  YORK 


.  tbadcmabk 

UiXlTYPE 

RYHATS - 

RtG.U.S.B*T.O»T. 

“TIk  African  World” 

AND 

(iape-to-Cairo  Express” 


Pnbliiketl  eTvry  Saturday  in 
London 


THE  PUBLIC:  SERVANT 
C>  MASTER.  You  cannot 
know  50  much  about  your  pro- 
Insioa  or  your  business  that 
you  need  not  know  a  little  more 
about  the  public,  which  in  the 
last  anabtis  is  yout  best  servant 
inj  the  biggest  boss.  How  to 
reach  the  public,  influence  it, 
isetc  it  is  the  message  of'  an 
unusual  book,  wriitcn  by  an 
authority.  CRYSTALLIZING 
HJBUC  OPINION  by  E.twatd 
L  Betnays  (Price  »2.50)  which 
It  will  pay  you  to  add  to  your 
library.  Write  for  descriptive 
atcular. 

BONI  &.  LIVERIGHT 
61  West  48ih  Street,  N.  Y. 


xpenscH 

friends  ■  class  newspaper 
alldrl  advertising  men 

B  answer 

fciTOR  &  PUBLISHER 
I  Help  Wanted 
iirirrl  Advertisements 


FORESHADOWED  EVENTS  WEEK’S  CLEVER  PRESS  FLASHES 

March  II — Sphinx  Club  Dinner,  1^— — 

Acconimg  to  Washington  dispatches 
„  some  Congressman  is  accused  of  trying  t< 

.March  13— Washington  State  Press  get  away  with  the  Grand  Canvon  of  th< 

Assn  winter  meeting,  in  Seattle,  Colorado  in  Arizona.  That  still  leave 

Wash.  the  Milky  Way.— Nm  York  World. 

March  21 — New  York  Newspaper  - 

Womras  Club.  2nd  annual  ball,  ^  If  the  inquiry  habit  at  Washington  per 
New  York.  sists  someone  will  suggest  that  the  Capito 

March  24 — Six-Point  League  and  be  crowned  with  a  gold  interrogatioi 

A.  A.  A.,  joint  dinner.  Hotel  point. — J.  R.  W.  in  Milwaukee  Journal. 

Commodore,  New  York.  - - 


INCORPORATIONS 

CLEVELAND  (O.)  Daily  Jewish 
News  Company  has  been  incorpo¬ 
rated  imder  Ohio  laws,  with  a  capital  of 
$.^.000.  Herman  B.  Fishman  and  Wal¬ 
ter  C.  Kelley  are  among  the  incorpora¬ 
tors. 

Interstate  Advertising  Company,  of 
Cleveland,  has  been  formed  by  George  O. 
Keeley,  Eugene  J.  Elenberg  and  associ¬ 
ates.  The  concern  has  a  nominal  capi¬ 
talization  of  $500. 

W.  H.  Freeman,  Inc.,  of  St.  Cloud. 
Minn.,  with  capital  stock  of  $50,000,  has 
been  incorporated  and  will  engage  in  the 
advertising  business.  The  incorporators 
are  Warren  H.  Freeman,  Donald  Stewart 
and  Warren  H.  Stewart,  all  of  St.  Goud. 

Superior  Tv-pesetting  Company,  of  To¬ 
ledo.  O..  has  been  incorporated  under 
Ohio  laws,  with  a  capital  of  $80,000.  In¬ 
corporators  include  George  Korhumel  and 
Helen  Korhumel. 

.\  Toledo  corporation  just  formed  is 
the  .American-Hungarian  Printing  Com¬ 
pany.  capitalized  at  $10,000.  and  incor¬ 
porated  by  J.  S.  Trick,  J.  Toth  and 
others. 

ASSOCIATIONS 

IVEW  York  Newspaper  Women’s 
Club  will  hold  its  second  annual 
hall  at  the  Hotel  Astor,  New  York, 
March  21. 

Newspaper  Men  Old  Timers’  Asso¬ 
ciation  of  New  York  has  planned  an 
entertainment  and  cabaret  to  be  held 
at  Prospect  Hall,  Brooklyn,  March 
19. 

Lynn  (Mass.)  Press  Club  installed 
officers  Thursday.  Feb.  28.  Install¬ 
ing  officer  was  Horace  E.  .\thcrton, 
president.  Essex  County  Press  Club. 
.\  banquet  followed. 

San  Francisco  Advertising  Club  en¬ 
tertained  22  tourists  from  Maine 
headed  by  Philip  F.  Blake  of  the 
Portland  (Me.)  .\dvertising  Club. 
Feb.  23. 

Illinois  Press  Association  will  meet 
at  Champaign.  May  24,  according  to 
a  tentative  date  announced  this  week 
by  Dr.  Frank  W.  Scott,  head  of  the 
University  of  Illinois  school  of 
journalism. 

Association  of  Foreign  Press  Cor¬ 
respondents,  New  York,  was  to  hold 
its  annual  dinner  at  the  Nippon  Gub. 
New  York,  March  7.  Japanese  food  was 
to  lie  served.  W.  W.  Davies,  of  I.a  Na- 
cion,  Buenos  .Aires,  is  president. 

Newspaper  Men’s  Benevolent 
League,  New  York,  held  its  annual 
frolic  at  the  Newspaper  Club.  March  1. 

Journalists  Club,  Inc.,  of  Brooklyn, 
N.  Y..  has  received  a  charter  from  the 
State  Department  at  .Albany,  N.  Y.  Di¬ 
rectors  are  Richard  Freyer.  Henry  Tho- 
lins,  Lindsay  Denison,  Wilson  Burke, 
James  L.  Durkin,  Martin  Green  and  Jo¬ 
seph  S.  Jordan. 

A.  P.  Executives  Confer 

Executive  Committee  of  the  .Associated 
Press  held  its  first  meeting  in  the  new 
headquarters,  .383  Madison  avenue.  New 
York,  March  3.  Members  of  the  com¬ 
mittee  present  were  Frank  B.  Noyes, 
Adolph  S.  Ochs,  Gark  Howell,  Qiarles 
iHopkins  Gark.  and  E.  Lansing  Ray.  In 
attendance  also  were  Frank  P.  Meixnnan, 
Stuart  H.  Perry,  B.  H.  Anthony,  Kent 
Cooper,  Jackson  S.  Elliott,  Melville  E. 
Stone  and  .Arthur  S.  Thompson. 


-According  to  Washington  dispatches, 
some  Congressman  is  accused  of  trying  to 
grt  away  with  the  Grand  Canyon  of  the 
Colorado  in  Arizona.  That  still  leaves 
the  Milky  Way. — New  York  World. 

_  If  the  inquiry  habit  at  Washington  per¬ 
sists  someone  will  suggest  that  the  Capitol 
be  crowned  with  a  gold  interrogation 
point. — J.  R.  W.  in  Milwaukee  Journal. 

“Boys  leave  coll^  too  early,”  claims 
a  leading  college  bead.  This  is  true. 
They  have  to  sit  around  and  wait  until 
they  are  35  years  old  before  they  can 
be  President  of  the  United  States  even. 
— Dayton  (O.)  News. 

“Of  course,”  remarked  the  Man  of  the 
Car, “when  a  human  atom  gets  into  the 
public  eye  he  feels  bigger  than  the  other 
atoms.” — Toledo  Blade. 

Self-made  men  are  yet  in  an  imperfect 
state.  They  haven’t  eliminated  the  noise. 
— NashiHlle  Tennessean. 

The  nobody  has  one  advantage.  When 
he  makes  an  ass  of  himself  the  headlines 
don’t  tell  the  world. — Hartford  Times. 

Washington  is  a  tough  place  just  now 
for  the  kind  of  bird  who  is  always  won¬ 
dering  whether  there  was  anything  per¬ 
sonal  in  that  last  remark. — Detroit  News. 

-A  Boston  nwn  of  80  announces  his  en¬ 
gagement,  this  being  the  first  sign  of 
spring  in  Boston. — McAlester  (Okla.) 
News-Capital. 

Just  a  little  while  ago  the  fellow 
smeared  with  oil  was  a  mechanic,  not  a 
statesman. — R.  Q.  in  Detroit  Free  Press. 

Perhaps  Doheny  will  go  down  in  his¬ 
tory  as  the  Great  Lubricator. — James  J. 
.Montague  in  .Vw  York  Herald. 

Honduras  now  has.  we  are  told,  three 
"prochimed  presidents.”  If  each  of  them 
is  having  cabinet  trouble,  we  Americans 
know  how  to  ssTnpathize  with  Honduras. 
— .Yeti’  Orleans  Tinu's-Pieayunc. 

Children  arc  not  allowed  to  eat  green 
apples  any  more,  for  fear  the  doctors  will 
operate  on  them  for  ajrpcndicitis. — Mem- 
phis  Commercial  Appeal. 

Mr.  Vanderlip  wants  to  bring  the  news¬ 
papers  back  to  their  duty.  \Vhy  doesn’t 
he  buy  one  and  show  ’em  how? — Dallas 
.Morning  Nnvs. 

A  Boston  man  has  offered  $50  for  a 
nicer  name  than  “old  maid”  to  designate  a 
spinster.  How  about  bachmale  or  scoflf- 
man? — Cincinnati  Enquirer. 

Well,  the  bandwagon  is  being  over¬ 
hauled.  President  Coolidge  gave  audience 
to  a  roller  bearing  magnate  the  other  day. 
— Cleveland  Plain-Dealer. 

H.  L.  Mencken  objects  to  Bohemia’s 
rlianging  her  name  to  Czecho-SIovakia. 
Headline  writers  are  with  him  to  a  man. 
— New  York  World. 

When  you  see  a  trunk  on  the  depot 
platform  tied  up  with  new  rope  you  know 
that  there  are  real  people  in  the  old  world 
yet. — Mihvaukee  Journal. 

Helen  Beckett,  the  New  York  mrl  ac¬ 
cused  of  cheating  her  clients  out  of  $100,- 
000,  met  most  of  them  at  a  fashionable 
corsetiere’s.  Perhaps  that  was  where  she 
learned  to  juggle  figures.— Columbia 
State. 

A  great  many  men  have  thought  they 
could  open  the  fountain  of  youth  with  a 
corkscrew. — Nashinlle  Banner. 

.A  “liberal”  in  religion  is  not  neces¬ 
sarily  a  good  contributor.— (Jrrmvillr 
Piedmont. 


lo&  angeles;  Cimefi 

The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
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We  can  increaae  your  busiaeta— yon 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  teO  you  bow  press 
clippings  can  be  made  a  business  builder 
for  you. 

BURRELLE 
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Get  the  1923  popu¬ 
lation  figures  for 
Detroit — then  you’ll 
know  why  the 

DETROIT  TIMES 

•  ^  rN  rv  ^  rN  rx  V 


is  over  200,000  daily 
and  over  2 1 0,000 
Sunday. 


1 920  census  figures 
are  “moth-eaten.” 


LowAdver- 


tising  Cost 


buyiiiK  tide  i> 
t  always  at  a  hlKti 


r  always  at  a  hlKh 
level  in  the  Milwaukee- 
Wisconsin  Market  of 
nearly  3,000,000  people. 
,Milwaukee  is  the  first 
city  of  America  in  di¬ 
versity  of  industry  — 
and  Wisconsin  is  the. 
world's  richest  daiiy- 
iiiK  renter. 


J'TVk  Milwiuke* 

OUKNAL 

HRST- by  Merit 


Haoen 


is  New  Haven’s 
Dominant  Paper 
Circulation  over  37,000  Average^ 
Boug^it  every  night  by  More  New 
Haven  people  than  buy  any  other! 
TWO  New  Haven  papers  COMBINED.f 


^eiu  ilaupn 


Th*  Julia$  Mathews  Special  Agency^ 
Boston — New  York^  Detroit  ^Chicago 


NATION  CLAIMS  MAGEE 
MISUNDERSTOOD 


New  Mexico  Elditor  is  Making  Brave 
Fight  for  Truth,  Weekly  States 
in  Answering  Threatened 
Lihel  Suit 


“Carl  C.  Magee  has  made  and  is  mak¬ 
ing  a  brave  fight  against  heavy  odds  in 
New  Mexico,”  the  Nation  this  week  de¬ 
clared  editorially,  answering  his  request 
for  retraction  of  an  alleged  attack  printed 
the  week  before.  The  New  Mexico  ed¬ 
itor,  the  Nation  claims, misunderstood  the 
editorial. 

Magee  wired  the  Nation  Feb.  29,  ask¬ 
ing  for  a  retraction  and  threatening  libel 
action  because  of  the  following  state¬ 
ment  : 

“Carl  C.  Magee,  former  owner  of  the 
Albuquerque  Journal,  also  appeared  to 
testify  that  after  his  paper  had  attacked 
the  Fall-Sinclair  oil  policies  it  had  been 
bought,  through  a  Chicago  bank  affiliated 
with  Standard  Oil  interests.  Mr.  Ochs 
chose  a  poor  moment  to  eulogize  the 
American  press.” 

This  week’s  Nation  says : 

“Carl  C.  Magee  has  made  and  is  mak¬ 
ing  a  brave  tight  against  heavy  odds  in 
New  Mexico.  We  have  commented  be¬ 
fore,  and  hojw  to  have  opportunity  to 
comment  again,  on  the  extraordinary 
legal  and  illegal  difficulties  which  have 
been  put  in  his  way.  When  his  Albu¬ 
querque  paper  was  boycotted  and  under¬ 
mined  financially  he  was  forced  to  sell ; 
after  refusing  to  sell  to  Honfils  and  to 
Hearst  interests,  he  finally  sold  to  local 
interests  which  were,  unknown  to  him, 
affiliated  with  a  Chicago  bank  under 
Standard  Oil  control.  The  paper  pur¬ 
chased,  its  attacks  upon  the  oil  interests 
naturally  ceased.  ^Ir.  Magee,  however, 
was  undaunted ;  he  founded  another 
paper  and  continue<l  his  attacks.  Two 
weeks  ago.  in  ronimenting  upon  the  ex¬ 
posures  of  press  venality  made  in  Wash¬ 
ington,  we  referred  to  the  purchase  of 
Mr.  iMagee’s  former  paper  as  an  exam¬ 
ple.  We  intended  no  reflection  upon  Mr. 
Magee,  but  rather  upon  the  financial 
power  that  bought  the  silence  of  the 
Albuquerque  Journal ;  unfortunately  he 
misunderstood  our  comment  and  broad¬ 
cast  a  denunciation  of  us  for  something 
which  he  had  never  said.” 


Salina  (Kan.)  Journal  in  forecasting  the 
business  outlook  for  1924  stated  that  in 
his  opinion  each  succeeding  year  contains 
better  things  than  its  predecessor. 

“If  the  circulation  manager  is  sold  on 
his  paper  and  has  a  paper  which  can  be 
sold,  1924  should  be  a  prosperous  year  for 
him,  but  with  present-day  competitions, 
the  circulation  manager  with  a  relatively 
weak  paper  has  a  superhuman  task  cut 
out  for  him,”  Mr.  Bailey  declared. 

Other  speakers  were  Sidney  D.  Long, 
business  manager,  Wichita  Eagle;  E.  E. 
Scott,  circulation  manager,  Tulsa  World, 
and  M.  W.  Halmbacher  of  the  Oklahoma 
City  Oklahoman-Times.  A.  K.  Petterson 
of  the  A.  B.  C.  was  a  guest  of  the  As¬ 
sociation  and  gave  a  comprehensive  talk 
on  the  rules  and  regulations  of  that  as¬ 
sociation. 

The  TojKika  State  Journal  and  the 
t'apixr  Publications  tenderetl  a  ban(|uet 
tt>  the  circulation  managers,  and  the 
Topeka  Chamber  of  Commerce  gave  a 
luncheon.  Afterwards  they  were  con¬ 
ducted  through  the  plants  of  the  Topeka 
State  Journal  and  the  Capper  Publica¬ 
tions.  H.  S.  Blake,  director  of  circula¬ 
tion,  of  the  Capper  Publications  is  presi¬ 
dent  of  the  Midwest  Circulation  Manag¬ 
ers  .\ssociation. 


BRl'nSH  AD  MAN  ARRIVES 


Clark  of  Advertiser’s  Weekly  Tells  of 
Convention  Activities 


“l-ingland  will  open  her  heart  aral  her 
homes  to  .Xmerica's  advertising  delegates 
next  summer." 


This  was  the 
greeting  of  Rov 


newspaper  men 
on  his  arrival  in 
New  York  this 
week  on  the  S.  S. 
Berengaria.  He 
comes  to  this 
C(>untry  as  ad¬ 
vance  agent  for 
the  forthcoming 
convention  of  the 
-Associated  Ad- 


Roy  Clark 


MIDWEST  CIRCULATORS  MEET 


4,500,000  MEN 


live  within  50  miles  of  5th 
Ave.  This  paper  carries 
more  men’s  wear  advertis¬ 
ing  than  any  two  evening 
papers  in  the  City. 


Association  Urged  to  Adopt  Code  of 
Ethics  Covering  Promotion 

•Adoption  of  a  code  of  ethics  covering 
circulation  promotion  was  urged  by  R.  J. 
.^edman  of  the  St.  I^ouis  Globe-Democrat 
at  the  seventh  semi-annual  meeting  of  the 
Midwest  Circulation  Managers  .Associa¬ 
tion  in  Topeka,  Kan.,  March  4  and  5. 

Members  voted  to  hold  the  next  meet¬ 
ing  of  the  organization  in  Omaha  the  first 
week  in  September. 

Roy  Bailey,  business  manager  of  the 


vertising  Clubs  of  the  World,  which  opens 
July  13. 

“We've  received  no  end  of  offers  of 
hospitality  from  all  parts  of  England,” 
he  said.  “The  job  is  .straightening  them 
out.  Our  committee  wants  the  advertis¬ 
ing  men  to  be  taken  into  English  homes 
to  have  a  taste  of  our  home  life.” 


“Sun-Globe”  Becomes  “The  Sun” 


The  “clumsy"  double-decked  masthead 
of  the  New  ^'ork  Sun  and  Glolx".  which 
has  ai>peare<l  <laily  since  the  consolidation 
of  the  two  newsi)ftpers  last  June,  will  be 
scrappe<l  Monday.  March  10.  in  favor  of 
the  old  title.  “The  Sun,”  Edwin  S. 
Friendly,  business  manager,  announced 
March  6.  The  newspaper  will  not  be 
changed  in  any  other  way,  lie  stated. 


REPORTERS  AWED  AS  GIRL  SEER  SOLVES 
MURDER  WHICH  NEVER  HAPPENED 


NEW  YORK 
EVENING  JOURNAL 


TVEW  YORK’S  police  department 
'  leaned  on  elbows  and  gazed  wild-eyed 
at  Miss  Eugene  Dennis,  a  charming 
young  lady  from  the  West,  and,  withal,  a 


Urn  AagdM^  CUH. 
tSMI  DaAy  Avmvg*  Qrenl«Hw 
Rwvra  OovaraiDRiit  Rtatcmcot,  Btz  Ifootbt 
■BdlnC  ll*rcli  tl,  ins,  lM.8ne  nally.  Mi 
IlMtki  BadlBC  Rapt.  SO.  ISK.  las.sn 
Dally.  Incraaaa  la  Daily  Averaaa  Clreola- 
dea.  M,S4T. 


IT  OOVXRB  THB  TIBLB  COKPUTEtT 


EZPXZmTATTVSB : 

■.  W.  lUlaaar.  SM  Tlaaa  Bid*.,  Vaw  Tark. 
a.  Lataa  Payaa  Oa.,  Ml  Tawar  BUy..  ( 
Vartk  BMigaa  Ava.,  Ohleaaa. 

A.  t.  Vaarte  Bn,  TIS  Baant  BUc.,  Baa 
Oall/. 


She  was  to  solve  all  sorts  of  things. 
Far  into  the  past  and  far  into  the  future 
she  could  see.  In  fact,  the  Louise  I^w- 
son  murder  mystery  was  iust  about  to  be 
solved. 

But  four  New  A’ork  newspaper  men 
and  a  newspaper  woman  spoiled  it  all. 

Fred  Edwards,  city  editor  of  the  New 
York  Tribune  claims  his  newspaper  was 
first  to  see  the  seer.  Emma  Ilugbee  of 
the  Tribune  staff,  he  says,  before  all  the 
rest  pulled  wool  from  the  public  eye  and 
disclosed  the  Western  maid  as  merely 
rather  a  good  free  space  getter. 

Then,  to  clinch  it,  deceitful  reporters 
operated. 

Leonard  Qine,  New  York  World;  Lee 


Stowe,  New  York  Herald;  Herbert 
Mayer,  Daily  News,  and  Harry  Propper, 
Tribune  called  on  Miss  Dennis  at  her 
hotel. 

They  held  a  pow-wow  together  first. 
Then,  approaching  the  prophetess  with 
reverend  tread,  they  asked  her  about  the 
famous  Willis-Hostetter  murder  of  1920. 
Miss  Dennis  obligingly  looked  very  far 
into  the  past  and  told  of  the  murder  in 
ghastly  detail.  She  even  descrilied  the 
murderer. 

The  rough  gentlemen  of  the  press  were 
greatly  impressed  as  well  they  might 
bo.  'The  only  hitch  was,  the  murder 
never  happened. 

Since  then  Miss  Dennis  lias  failed  to 
receive  free  space  from  the  New  York 
press. 

.And  the  police  department  smiles  fool¬ 
ishly  at  mention  of  her  name. 


In  Planning  Your  Ng 
BnUding—  * 


You  can  now  hart 
assistance  of  an  orn 
tion  which  has  devtu 
and  is  developing^ 
for  several  major 
paper  buildings. 

This  organization 
concerned  solely 
newspaper,  publishiny, 
printing  building, 
includes  the  servKti 
engineering  specialin, 
ordinated  under  the  M 
tion  of  a  trained  Zl 
paper  man.  * 


S.  P.  WESTON 

Newepaper  BuilAin  ' 
Mcchanicid  Liyaal, 
Production,  OpmUca 
120  West  42nd  St. 
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ECONOMY  I  I 


in  handling  the  mail  list  , 
assured  what  Speedaumait  m 
the  addressing  medium. 

Speedauniats  are  small  m  « 
bill  big  in  importance. 


They  are  as  eMcient  in  Uu  Sg  j 
of  less  than  a  thousand  as  dit 
are  in  the  list  which  n«i 
the  millions. 


1 1  e  should  appreciate  the  offtr. 
Itinily  to  tell  you  how  Spteim- 
mats  can  sc  nr  you. 
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Chiesfo  Offlee — 6  North  Wtkik  In 
San  Franclaco — CloTeland— Cladnd 


The  Deseret  New 


SALT  LAKE  CITY,  UTAH 


The  newspaper  of  the  majofit'il 
citizens  of  Utah.  Great  iiiSo*| 
witli  its  readers. 
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CONE,  HUNTON  *  WOODIW 
New  York  CUcar>  M 
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Pacific  Coast  Repreeealallni 
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They  cover  South  Centrsl  Okl 
like  the  dew. 
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^  Our  Features:  \ 

I  Samuel  G.  Blythe  ) 

I  Irvin  S.  Cobb  j 

I  R.  L.  Goldberg  * 

^  Ed  Hughes  j 

I  0.  O.  McIntyre  ] 

E  Penrod  and  Sam  } 

I  Will  Rogers  j 

i  H.  J.  Tuthill  * 

y  Albert  Payson  Terhune  | 
I  and  others  | 

Tke  McNugbt  Syndicale.  lie.  ' 

I  Times  Building,  New  York  | 

EVERY  week, 
ever\^  month, 
even'  year — 

The  Plain  Dealer 
publishes  more 
paid  advertising 

than  any  other  Cleve¬ 
land  newspaper. 
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I  pOLL^R 

iX  Advtriisinf  and  circulation  manatirs  art  always  on  the  lookout  for  rstw 

n  ideas  that  wtll  increase  advertising  receipts  and  u-in  new  circulation.  Your 

K  idea  for  iticr easing  advertising  or  circulation  may  not  appeal  to  your  manager, 

W  but  it  may  be  fust  the  thing  that  some  other  manager  nants.  Editos  &  Poi- 

f  LISHER  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 

the  idea  it  now  being  used  in  yonr  city  does  not  bar  it  from  the  department. 
^  Address  your  communication  to  the  Dollar  Puller  Editor.  When  they 

n  appear  dtp  them  and  mail  them  ii>  and  receive  payment.  Unavailable  ideas 

K  tiill  not  be  returned. 


A  S  the  automobile  season  opens,  don’t 
overlotik  the  firms  which  erect  back- 
jard  garages.  The  Boston  Post  will 
publish  a  special  page  March  7,  devoteil 
to  paid  copy  and  news  stories  about  wood 
and  steel  garages. — James  M.  Mosely, 
East  Concord  street,  Boston. 

(let  local  office  buildings  to  do  extra 
advertising  when  their  birthdays  are  ob¬ 
served.  For  instance,  on  the  tenth  anni¬ 
versary  of  some  prominent  local  office 
building  the  paper  could  have  a  write-up 
of  the  building  and  could  group  around 
this  the  ads  of  a  number  of  the  tenants 
and  of  the  building  itself. — E'rank  H. 
Williams,  41154  North  Main  street, 
Santa  Ana,  Cal. 
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ytmtmvd  k  KHly 
SMirlty  lllf..  Chicat* 
Fiat  Art!  Bill.,  Dttratt 


Lay  out  a  page  with  a  calendar  for  the 
month  in  the  centre  and  a  heading  to  this 
effect — "Suggestions  to  Make  Your 
.March  Through  Life  Enjoyable.”  Many 
obvious  tie-ups  suggest  themselves.  A 
shoeman  can  tell  why  his  footwear  will 
help,  a  clothier  urge  the  necessity  of  his 
clothes,  a  theatre  suggest  its  entertain¬ 
ment,  a  business  college  tell  how  a  gooil 
education  makes  the  “march”  an  easy  one. 
etc. — From  V.  M.  Kerr,  68  Rosedale 
avenue,  Ottawa,  Ont. 

Bring  home  to  heads  of  city  depart¬ 
ments  the  efficiency  of  the  newspaper  ad¬ 
vertising  columns  in  acquainting  taxpay- 


FiRST  IN  PUBLIC  SERVICE 

The  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
650,000  for  $1.20  per  ajfate 
line  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Advrtw  in  iVetfSpapert 
by  th€  Y^ar 

Ilje 

PuUlzn-  BuildinK,  New  YoHt 
Mailers  Buildinf  Ford  Building 

OiicRfo  Detroit 


Fifteen  Thousand  and 
One  More  Reasons! 

For  years  the  advertising  col¬ 
umns  of  The  Baltimore  News 
have  guided  Baltimoreans  to  a 
selection  of  merchandise  for 
every  possible  use. 

The  outstanding  merchants  of 
Mltimore  have  been  consistent 
News  advertisers  for  a  long 
period. 

Since  August  1,  1923,  the  circu¬ 
lation  of  The  Baltimore  News 
has  increased  15,001  copies,  and 
naturally  the  results  to  adver¬ 
tisers  have  also  increased. 

The  Baltimore  News 

Otdaat  Evening  Nawapmpar 
LYONS 

a  CcodtrI  ManacRT 


ers  with  the  prog^ress  made  in  the  depart¬ 
ments,  and  for  important  messages,  such 
as  tax  and  license  notices,  water  and 
sewerage  notices,  etc. — W.  McNulty,  St. 
John,  Can. 

A  newspaper  in  Des  Moines,  Iowa, 
clips  exchanges  and  sends  them  to  stores 
in  the  city  handling  the  lines  advertised. 
As  only  one  store  can  have  each  ad,  those 
who  use  the  plans  submitted  have  “the 
jump"  on  local  competitors. — Donald 
O.  Ross,  Washington,  Iowa.  1 

An  increase  of  more  than  1(X)  per  cent 
in  the  classified  advertising  is  reported 
by  an  Ohio  paper  through  the  use  of 
readers  in  the  society  columns,  calling 
attention  to  bargains  in  the  want  column. 
The  plan  disclosed  tliat  women  read  the 
classified  columns,  most  of  the  time,  be¬ 
fore  they  l(x)k  at  the  paper,  other  than  to 
reail  the  personals  ami  social  items. — A. 
K.  Shenoweth,  Madison  Press,  I-ondcm, 
('•hio. 

( )ne  iwper  last  year  gave  away  theatre 
tickets  for  several  weeks  as  an  induce¬ 
ment  to  read  classified  ads.  carefully 
Each  night  two  names,  chosen  from  the 
directory,  together  with  the  addresses, 
were  tuckeil  away  in  the  classifieds.  On 
presentation  at  the  office  the  next  day 
each  winner  was  presented  with  two 
tickets  for  the  best  movie  in  town. — T. 
S.  F. 


START  INDIANAPOUS 
DAILY  MARCH  15 

Elrod  to  Launch  American  from 
Morning  Commercial  Plant  Which 
He  Buys  for  $34,100 — Wood 
General  Manager 


the  legitimate  morning  newspaper  field 
in  Indiana,”  Mr.  Elrod  stated. 

“The  American  is  not  a  temporary 
political  newspaper,  nor  is  it.  identified 
with  the  Ku  Klux  Klan.  We  expect, 
however,  to  develop  it  into  a  national 
newspaper  and  to  develop  the  Saturday 
Night  lilagazine  into  a  national  magazine. 
The  Commercial  will  be  held  to  the 
strictly  financial  field.” 


(By  Telegraph  to  Editor  &  Publisher)  .........  ..... 

,  ,  .  „  '  UTIUTIES  URGE  NEWSPAPER  ADS 

INDIANAPOUS,  Ind.,  Mar.  5.  — The  _ 

Indianapolis  Commercial,  a  morning  •  ..  n 

financial  daily,  has  been  sold  by  the  Pw'ea  Above  All  Other  Form*  By 


Commercial  Publishing  Corporation  for 
$34,000  to  the  Daily  American,  Incorpor¬ 
ated,  and  will  be  taken  over  Mar.  IS.  At 
the  same  time  the  Daily  American  a 


Gam  Engineers 

“Newspaper  advertising  is  the  most 
profitable  kind  of  advertising  we  do,  and 


morning  general  newspajir  published  7  keep  hammering  at  your  cus- 

davs  a  week  with  a  Saturday  night  pic-  ‘ouiers  through  the  newspapers,  declared 
torial  supplement,  the  Saturday  Night  ^ ward  J  Cooney,  sal«  manager  of  the 
Magazinerwill  be  started.  Wll,  Mass.,  Gas  Light  Co^y,  at 

Milton  Elrod,  publisher  of  many  Ku  a^'uual  c^ference  of  the  New  Eng- 
Klux  Klan  state  newspapers  will  be  '=‘"‘1  A=*sociation  of  Gas  Engineers  held 
owner  and  publisher  on  both  newspapers,  Boston.  n  t  • 

which  will  be  owned  by  the  Daily  ArJieri-  .  ”  department  stores  can  sell  furs  m 
can.  Inc.,  which  was  incorporated  under  “"'I-  the  women 


t’s  more,  get  the  women 


voAi.  wiitv.li  wad  iiiLLfi  aicu  uiiuci  .  *  4  _  *.  a.  *  i 

the  laws  of  the  state  of  Indiana  last  » 

Thursday  for  a  nominal  capital  of  $1,000.  ?ell  gas  ranges  in  January,  if  we  go  at 

The  incorporators  besides  Air.  Elrod  are  “  '  s  ■  -j  .  r  .u 

his  wife  and  Leonard  Todd.  The  com-  -  J  -  'Ice-president  of.  the 


plete  organization  for  the  two  newspapers 

has  not  yet  been  announced  by  Elrtid.  advertismg. 

C  E.  Wood,  formerly  with  the  Chicago  n  -• 

Evening  Post  and  before  that  with  the  Berry  File*  for  Vice-Prefticlent 

Hearst  organization  in  Chicago,  will  be  George  L.  Berry,  president  of  the  In¬ 
general  business  manager  of  both  piibli-  ternational  Printing  Pressmen  and  As- 
cations.  Robert  A.  Butler,  who  has  be«i  sistants’  Union,  Feb.  29,  tiled  his  applica- 
publisher  of  the  Commercial  and  formerly  tjon  as  candidate  for  the  office  of  vice¬ 
editor  of  the  Indiana  Daily  Times,  will  be  president  on  the  Democratic  ticket  in 
news  editor  of  the  American.  Arrange-  Columbus.  O.  His  declaration  of  candi- 
ments  liave  been  compli-ted  for  Unitcil  ,iacy  was  filed  by  William  Green,  sccre- 
News,  United  Financial,  and  United  tary  of  the  United  Mine  Workers  of 
Press  wire  service  for  both  newspapers.  America. 

The  Washington  office,  from  which  a  _ - 

leased  private  wire  will  run  will  be  O  Re.ume. 

under  the  direction  of  Arthur  Tracy. 

According  to  Mr.  Elrod  an  organiza-  The  Illinois  Publisher,  official  publica- 


C.  E.  Wood,  formerly  with  the  Chicago 
Evening  Post  and  before  that  with  the 
Hearst  organization  in  Chicago,  will  be 


=TODAY — 

(MARCH  1ST) 

is  the  half-way  point  of  the 
tremendously  successful  cir¬ 
culation  building  campaign 
we  are  now  conducting  for 

THE  KANSAS  CITY 
JOURNAL  POST 

II  you  art  at  all  tatarMlad  in  dr- 
culation  caia*  win  or  wrlta  us  cars 
ol  Tbs  Jounial  Post  for  a  datailad 
sUtement  ol  ths  bis  rasult*  ws  ars 
obtaininc  bare. 

WO!  ,1 JSTEJ^  dRCLlATTOH^ 
Hk  ORQANlZAnCN 

SOO  MCMKnr  DCP*^  to*  nXhA 


A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  busuiess 
pages  arc  complete,  interesting,  prompt; 
cirrying  TO- DAY’S  news  of^tiviUes 
it;  ciunmerce  and  markets  TO-DAY. 

The  News,  with  its  effertive  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  temtory. 
A.  B.  C.  Sept.  30,  1923,  *119.754  total 
net  paid 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

•Present  averags  drtailatioss  UB,7ft 

Edward  H.  Butler,  Editor  and  PubUsher 
Kelly-Smith  Company,  RsprssenSadves 

Marbridge  Bldg.  “'.I.*' 

.  New  Y^,  N.  Y.  Cbleago,  lU. 


ms: 


^;^TACOMA 
^.TRADE  TERRI 

.  o 


h.hS!^ 


Fraak  9.  Bsker  Cbariss  B.  Vsisb 

Prsthlsal  Editsr  sad  Csa.  Mgr. 

ADVERTISING  REPRESRNTATIVES 
DsTid  ).  Raadall  Fsrd,  Psrteas  Ce. 

S41  Fifth  Are.  3M  Ne.  Mkhigaa  Ate. 
Nsw  Yerk  City  Cbkag*.  lUiaeu 

R.  J.  BidwsU  4  Ce. 

Saa  FrsBtMoe  and  Let  Amsles.  Cel. 


Few  Papers  (It  any)— wwpaas  tbs 

times 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — up  ward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  by  the  Times 


Illinois  Pres*  Organ  Resumes 
The  Illinois  Publisher,  official  publica- 


Orculation  3S,4n 


Mambsr  A  Bl  C 


tion  of  250  correspondents  in  every  tion  of  the  Illinois  Press  Association,  sus- 
county  in  Indiana  is  being  built  up  and  pended  during  the  World  War,  has  been 
will  be  ready  to  function  by  Mar.  15.  resumed  and  the  February  number,  just 
“With  the  American  we  are  going  into  out,  is  Volume  2,  No.  1. 


KELLY-SMITH  CO. 

Marlbenugh  BUg.  LartSm 

New  Yorii  Cb 
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Editor  &  Publisher  for  March  8,  1924 


WHAT  OUR  READERS  SAY 


A  “Text  Book  DeLuxe’’ 

Feb.  9,  1924. 

To  Editor  &  Publisher;  Cursory  ex¬ 
amination  of  the  International  Year 
Book  number  for  1924  causes  me  to  be¬ 
lieve  that  it  could  very  properly  be  char¬ 
acterized  as  a  “text  b<x)k  de  luxe.”  The 
compilation  of  this  work  reflects  the  ster¬ 
ling  virtues  of  your  wfonderful  organiza¬ 
tion. 

_  The  edition,  from  cover  to  cover,  is 
rich  in  informative  and  illuminating  sta¬ 
tistical  detail,  so  is  well  calculated  to  in¬ 
spire  a  wonderful  lot  of  admiration 
among  the  newspaper  and  advertising 
friends  of  Editor  &  Publisher. 

Please  accept  my  felicitations  on  the 
splendid  manner  in  which  you  brought 
your  ideals  to  fruition. 

H.  A.  Sprague, 

Advertising  Manager, 

St.  Joseph  (Mo.)  News-Press. 


An  Achievement 

Feb.  14,  1924. 

To  Editor  &  Publisher: — Pardon  the 
delay  in  writing  you  wdth  reference  to 
the  International  Year  Book  number 
for  1924,  but  have  just  returned  from 
several  weeks’  absence  and  have  just  had 
the  opportunity  of  going  over  this  very 
valuable  issue. 

May  I  offer  my  sincere  congratulations 
on  tWs  latest  adiievement  of  Editor  & 
Publisher.  The  Year  Book  in  my  es¬ 
timation  is  one  of  the  most  valuable  ref¬ 
erence  works  a  newspaper  man  can  have 
at  hand  during  the  year. 

In  passing,  I  also  wish  to  congratulate 
you  upon  Marlen  Pew’s  “home  coming.” 
Last  week’s  issue  was  more  than  usually 
interesting  and  this  is  saying  a  great  deal 
for  Editor  &  Publisher. 

A.  L.  Shuman, 

Vice-President  and  Advertising  Manager, 
Fort  Worth  Star-Telegram. 


“Hunches”  Valued  By  Desk  Man 

Rochf.ster.  N.  Y.,  Feb.  24.  1924. 

To  Editor  &  Publisher: — I  have  al¬ 
ways  enjoyed  reading  ‘Hunches,”  and  be¬ 
lieve  this  department  offers  an  excellent 
opportunity  for  the  exchange  of  idras 
among  the  men  who  control  the  destin¬ 
ies  of  the  city  desk. 

J.  R.  COMINSKY, 

Assistant  City  Editor, 
Rochester  Democrat  and  Chronicle. 


(Tenn.)  Times,  I  know  that  he  has  never 
swerved  from  the  policies  that  controlled 
his  every  action  in  the  beginning  of  his 
useful  experience. 

In  these  days  of  tin  pans  and  whistles 
as  circulation  inducements,  and  horrible 
pictorial  distortions  in  the  form  of  im¬ 
possibly  gross  comics,  cheap  humor, 
trashy  verse  and  frothy  specials,  it  is  a 
relief  to  a  veteran  to  contemplate  the 
enormous  success  of  solid  newspaper 
principles  as  demonstrated  in  the  world¬ 
wide  popular  approval  of  the  New  York 
Times. 

The  public  statement  of  a  man  like  Mr. 
Ochs  will  be  an  inspiration  to  every  seri¬ 
ous  novice,  and  encouragement  to  every 
wavering  veteran,  in  the  ranks  of  the 
Fourth  Estate.  Its  influence  is  alreiidy 
felt_  in  every  newspaper  office  where  your 
periodical  is  read.  And  there  never  was 
a  time  when  a  profession  honorable  in 
itself  ne^ed,  so  much  as  it  now  needs, 
the  publication  of  just  such  views  from 
just  such  an  authority. 

Again  I  thank  you.  You  have  per¬ 
formed  a  real  service  to  the  craft. 

Henry  Edward  Warner, 
Baltimore  Sun. 


in  the  name  of  the  University  for  your  i 
generous  donation  to  the  school  of  jour-  5 
nalism  honoring  (general  Lee.  3 

There  is  no  doubt  but  that  this  South-  j 
ern  school  of  journalism  will  be  founded,  t 
although  the  campaign  must  necessarily  : 
go  on  until  sufficient  money  has  been  s 
raised.  All  who  contribute  to  this  cause 
have  the  satisfaction  of  knowing  that  c 
they  have  not  only  honored  the  memory  I 
of  General  Lee  but  aided  the  South  and  i 
the  whole  country.  ( 

Graham  Cameron  Lytle.  1 

Washington  and  Lee  University.  1 

-  t 

Advertising  Creed  Not  Bryan’s  J 

New  York,  Feb.  13,  1924.  I 

To  Editor  &  Publisher: — In  your  is-  i 
sue  of  Feb.  9,  you  gave  me  credit  for 
compiling  the  Advertising  Creed  put  out  i 
by  the  W.  G.  Bryan  Organization.  i 

In  truth  and  reality,  this  Creed  was 

I  SUPPLIES  & 

For  Newspa 


Tin  Pans  imd  Whistles 

Baltimore,  Feb.  25,  1924. 

To  Editor  &  Publisher  ;  Pgrmit  me  to 
express  my  appreciation  of  the  splendidly 
virile  interview  with  Mr.  Adolph  S. 
Ochs,  in  your  issue  of  the  16th  inst._  I 
am  especially  appreciative  because,  having 
been  a  cub  reporter  with  Mr.  Ochs  away 
back  in  the  days  of  the  Chattanooga 


Appreciates  Editorial  Feature  j 

Feb.  27,  1924.  ' 

1  o  Editor  &  Publisher  ; — Let  me  drop  [ 
just  a  word  in  your  basket  expressing  I 
the  appreciation  of  the  continued  evi-  > 
dence  of  the  high  moral  tone  of  your  good  ^ 
paper  as  shown  in  the  leading  feature  of  i 
your  issue  for  Feb.  23 — telegrams  from  i 
various  editors. 

You  are  in  a  strategic  position  for  do¬ 
ing  a  vast  amount  of  good  for  your  coun¬ 
try  and  you  are  certainly  measuring  up 
to  your  opportunities. 

Herbert  H.  Smith, 

Assistant  Publicity  Manager, 
Presbyterian  Church  in  the  United 
States  of  .\merica. 

A  Service  to  the  Press 

Seattle,  Wash.,  Feb.  8,  1924. 

To  Editcmi  &  Publisher: — I  suspect 
you  are  so  overwhelmed  with  congratula¬ 
tions  on  the  appearance  of  your  Inter¬ 
national  Year  Book  of  Editor  &  Pub¬ 
lisher  that  another  letter  will  scarcely 
be  noticed.  On  the  other  hand,  I  cannot 
refrain  from  adding  my  word  of  com¬ 
mendation  to  the  many  others  because  of 
the  completeness,  accuracy,  and  ^service- 
ableness  of  this  last  issue.  You  have 
done  the  American  press  a  real  service 
for  which  we  are  all  gp'ateful. 

M.  L.  Spencer, 

Director,  University  of  Washington, 
Journalism  Week. 

An  Acknowledgment 

Feb.  25.  1924. 

To  Editor  &  Publisher:  Your  letter 
of  Feb.  16,  together  with  your  check  for 
$200,  received,  and  I  want  to  thank  you 


Wanted  to  Buy 

One  second  hand  deck  of  a  Goss  two  plate 
wide  press.  State  factory  number  of  press,  and 
full  length  of  page,  including  t(m  and  bottom 
white  margins.  Address:  N.  S.  C.,  A*689, 
Editor  &  Publisher. 

Wanted  to  Buy  Immediately 
rebtiiit  or  second  hand  rotary  web  press,  Hoc, 
Duplex  tubular,  Scott  or  Goss,  capable  of  print¬ 
ing  16  to  24  pages,  8  columns  wide,  with  or 
without  stereotyping  machinery.  Give  full 
particulars.  Timcs-Journal,  Selma,  Ala. 

Printers'  Outfitters 

Printing  Plants  and  liusiness  bought  and  sold. 
American  Typefounders'  products,  printers* 
and  bookbinders*  machinery  of  every  descrip¬ 
tion.  Conner,  Fcndler  &  Ca,  96  Beekman 
St-  New  York  City. 

DUPLEX  TUBULAR  PLATE 
PRESS  FOR  SALE— Prints  12 
pages,  8  columns.  Full  stereotype 
equipment.  Can  be  seen  running. 
Urey  Woodson,  Messenger,  Owens¬ 
boro,  Ky. 


written  by  the  late  Elbert  Hi**-. 
St.  Elmo  Lewis,  Qaude  Hoes' 
advertising  manager  of  the^, 
phone  Company,  the  late  JobTs! 
maker,  the  promotion  director  of  tW 
sociated  Advertising  Qubs  of  * 
and  others  whose  names  I  hav,  fcJ. 

To  Mr.  Harry  Bishop, 
of  the  copy  department  of  the  1 
Bryan  Organization,  later  f 
representative  of  the  Curtis  PaWa 
Company  and  now  associated  iH* 
Los  .\ngeles  Office  of  Lord  and  ’ 
belongs  the  honor  of  weaving  u 
the  words  of  others  into  a  worbl* 
and  he  modestly  quotes  MonS^ 
have  gathered  a  posie  of  otbs 
flowers  and  only  the  thread  th# 
them  is  my  own.” 

Will  you  please  make  this  cop 
m  your  excellent  publication  so  that" 
will  go  where  cr^it  is  due? 

EQUlPMEiff 

aper  Making 

For  Sale 

Campbell  Multipress  web  nevMian  , 
printing  papers  of  4,  6  or  g  puSlm 
forms  (no  stereotyping  required)  vilki 
220  volts  direct  current.  Can  be  stai 
York  City.  Cood  working  order  it  In, 
Baker  Sales  Company,  200  Fifth  An> 
York  City.  ^ 


R.  HOE  &  CO. 

For  One  Hundred  Years  the  Leading 
Designers  and  Manufacturers  of  News- 
paper  Presses  and  Printing  Machinery 
of  All  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  press 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  paper  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


No.  7  Water  Street 
Boston,  Mass. 


Tribune  Bldg. 
Chicago,  lUinofs 


N.  Y.  DAILY 


HALF-TONES 
Best  in  the  World  | 

Made  by 

POWERS 

NEW  PROCESS 


REBUILT  LINOTYPE 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  inforraatid 
and  prices  on  Rebuilt  Lb 
types  and  Intertypes.  Tba 
are  machines  traded  in « 
new  and  more  versa4 
T.inographs  and  are  si 
with  our  guarantee.  Be;."’ 
to  state  model  wanted  wta 
writing. 

flE'UN(iefiPB’'C()i' 

DAVENPOm,  NIIA,  Eli 


Directory  of  Leading  Features 

FOR  DAILY,  STODAY  AND  WEEKLY  WEWBPAPEKS. 


Cartoon  Strip 


with  Spring  In  tb.  Air 
OAS  BXrOGIES 

Provide*  Your  Render*  with  the  Rontoklng 
Dally  Spin  They  Crave. 

METROPOLITAN  NEWBP.  8VB.,  New  York. 


C<nnic  Strips 


FAMOUS  FANS— In  3  eoL;  great  atnff. 
KIDDIE  KAPEBS— In  2  col.;  real  kids. 
Columbia  Vewspaper  Sorrico.  799  B'way,  H,  T. 


Fiction 


CIRCULATION  BRINOERB. 

Famoin  Bctinn  of  all  length*. 

Senrioa  for  Author*.  SS  W.  42d  St.,  New  York. 

TALES 

Lewi*  WUioB  Applaton,  Ir. 

19St  East  Faol&o  BL,  PhUa.,  Pa. 

Religious  Features 


Feature  News  a  -DiFrERENr’  sdnday  school  lesson 

The  Sundard  Rellgiou*  Feature  of  American 
Bditor*  dealring  *  novel  and  "different''  aervlet  Newipaperdom.  Twepty-Sve  yenr*  of  contlnnoua 
are  taking  Sorippa-Paln*  Servlo*.  publication.  Non-Con troTeralal,  Readable,  Timely. 

Addreaa;  DIIGO,  OALIF.  The  alia  Barrio*,  Swarthmora,  Fa. 


Cline- Weatinghouae  Doubi*  Motar-Drtvw 
with  full  nutoinatic  puab  btitton  cmitroL 

USED  BY  THE 

MARSHALLTOWN 

TIMES-REPUBLICAN 

MarshalltoMm,  la. 

We  refer  you  to  them  for  their 
opinion. 


MAIN  omcK 

Fiiber  Bidldfaif 
841  R  Daartnm  8L 
(XICAOO 


EASTERN  OmCB 
Martrldi*  BoUdliig 
Broadway  at  84tb  8L 
NEW  TORE 


FOLDS  AS  IT  PRISTI 
3,500  FOUR,  SIX  01 
EIGHT  PAGE  PAP»» 
PER  HOUR  FROM  TW 
OR  FLAT  STEREOS  W 
ROLL-PAPER.  A  5  E ' 
MOTOR  DRIVES  IT.  * 
12  X  12  FT.  FLOOR  SPW 
accommodates  II 
SEND  FOR  CATALOe. 


IheDOSS  PRINTING 

1535  S. Paulina  St. 


Editor  A  Publisher  for  Mmrek  8,  1924 


The  Market  Place  of  the  Newspaper 


SITUATIONS  WANTED  SITUATIONS  WANTED  SITUATIONS  WANTED 


IS  COl 

iotlate 


m 


WpatB  ^ 

«  seaii 
r  It  In. 

>  Ato^  I 


Jk  WOU>  SZ  Circulatian  Manacer 

C— *  y™  tT^'u  some  publisher  needs  me  as  badly  as  I  need  a 

ufttfS  mm  Umaemm  bm  m  connection  that  offers  permanency,  and  a  future. 

FRSa  Nearly  nine  years'  active  circulation  manage- 

_  ment.  Nothing  in  department  at  which  I  have 

I  Executiva.  not  had  actual  working  experience;  from  car- 

old  and  for  the  past  18  yeap  rier  to  mailing  room;  solicitor  to  A.  B.  C. 

I  handling  newspaper  accounting  in  books,  (.an  handle  circulation  department  as 

*' chases  (>ver  16  years  with  two  efficiently  and  intelligently  as  any  man  you 
dailies  and  am  now  the  Business  can  secure.  Aggressive,  yet  careful.  Can 

rtrc<«t“  Treasurer  of  a  paper  in  a  city  develop  your  circulation  to  maximum  and  hold 
rtrsdlnx  population  70,000)  but  desire  circulation  expenses  at  bed  rock.  Experience 
into  the  big  city  fielA  A-1  ref-  in  cities  of  tO.OtIO  to  2110,000.  Can  go  anywhere 
’  *'*  A-651  Editor  &  Publisher.  at  once.  Married,  28  years  old,  member 

— BOTjs - - - - - - -  j  ^  ^  Answers  confidential.  A-604, 

Manager  Editor  &  Publisher. 

experienced  newspaper  execuUve  - 

wh  iivertising  and  business  management.  City  or  Telegraph  Editor 
k  mier  in  four  years  I  increased  the  business  Young  man,  employed,  desires  position  as  city 
K/^mdred  per  cent  Was  one  of  the  organ-  or  telegraph  editor  in  city  of  from  50,000  to 
^of  a  new  paper  in  a  metropolitan  center  200,000.  Experienced  as  reporter  and  editor. 

!.  1  Mtahlished  an  enviable  record.  In  1923  Might  consider  copy  desk.  Two  weeks’  notice. 

PSL  tlie  oaoer  I  am  now  on  the  largest  gain  A-673,  Editor  &  f^blisher. 

[•T^r  hiSw'  I  will  .available  shortly. 


Sport*  E4Utor 
N’oung  man  thoroughly  experienced  in  writing 
sport  features  and  who  is  familiar  with  aU 
branches  of  athletics  desires  position  offering 
more  chance  for  advancement.  College  educa* 
tiofis  clean  habits,  neat  appearing,  and  a  hard 
worker,  Hcst  references.  Address  box  A-681, 
Kditor  &  Publisher. 

Telegraph  Editor 

Brood  experience,  desires  change.  Afternoon 
paper.  Married.  A-659,  Editor  8c  Publisher. 

Wanted. 

(fOOd  opportunity  to  learn  advertising  from 
bottom  up  thoroughly.  Preferably  town  of 
100,000  or  less.  Have  had  experience  on  the 
leading  New  York  morning  paper.  A-6S3, 
Editor  Sl  Publisher. 

Young  Woman 

wants  job  as  reporter  or  feature  writer.  Two 
yrars*  experience  on  daily  in  town  of  40,000. 
Charge  ot  county  bureau,  also  did  general  re* 
porting  and  feature  writing.  University  train* 
—  Fleiity  of  pep.  Not  afraid  of  work.  State 
salary.  Weeks  working  notice  required.  A-682, 
Editor  &  Publisher. 


‘  'V^or'romplete’detaiis  today  if  you  have  a  Copy  Reader 
,(  croposition  and  are  convinced  that  you  telegraph  editor,  expert  make  up  editor,  wants 
'1  carry  greater  lineage.  Address  Box  position.  12  years'  experience.  30,  married. 

|<,9'6.  Editor  I  Publisher.  A-676,  Editor  &  Publisher. 

^  Editor  or  General  Executive 

?5“5i/*ve^s,  exuerimee  in  getting  position  on  medium  siaed  daily.  15  (_oiiiroDia,  rn.u.,  expenenceu  in  eaitonai  worx, 

peducer  Witt  2/2  ye^«^en«  in  gro  g  y^rs  newspapw  and  commercial  organization  translation  (French,  (Jerman,  Rusaian,  Spanish). 
L  business  in  highly  competitive  neia  aesires  „xpenence.  Permanent  connection.  Qean  ■  •  •  -  c 

At  pr^t  a!»stant  and  successful  record.  For  intimate  detaffs 

address.  A-648.  Editor  &  Publisher. 


Young  Womxn, 

Columbia,  Ph.D.,  experienced  in  editorial  work, 


evening  daily  city  of  quarter  million, 
er  smaller  daily,  but  will  consider  any  offer 
ring  a  future.  28  years  old,  university  grad- 
married.  Highest  references.  L.  W. 
Lliennan,  General  Delivery,  St.  Paul,  Minne- 


_ _  Executive 

excrptitjnal  ability  and  sterling  character 
ntemplating  change.  Long  successful  ex* 
rience  in  management,  a  resourceful  leader 


Editorial  and  Feature  Writer, 
selling  articles  to  standard  magazines  and 
New  York  newspapers,  wants  steady  position 
South  or  West.  Address  Box  175,  Avenel, 
N.  J. 


research  work  in  various  fields,  such 
economics,  history,  philosophy,  medicine,  etc., 
library  and  secretarial  work,  wants  a  position 
in  any  of  the  above  mentioned  capacities.  A-683, 
F^litor  &  Publisher. 


orU 


I  Am  Thoroughly  Experienced 

in  trade  paper  editorial  or  small  city  journal- 

_  _  - .  _  ism,  fluent  writer,  industrious,  married;  now 

positive  producer  under  any  circumstances,  employed  as  reporter;  able  deliver  the  goods. 
.Bwvwvn*  ariH  geck  cditorial  position  trade  paper  or  m^ium* 

sized  city  daily.  Satisfactory  references.  Fancy 
salary  not  expected.  Address  Box  A-664, 
Editor  &  Publisher. 


6c 


HELP  WANTED 

A  WORD  tm 

riamiliftVm. 


RS 


OlfPEl 

YPES 


CticSarly  strong  in  advertising  and  busi- 
|$s  management.  Provincial  and  Metrop<^- 
expcricnce.  Now  in  complete  charge  of 
m  size  Astern  paper.  SsUary  and  bonus 
,.5iiioo  preferred.  Age  36,  married.  Ad* 
\tis  A-654,  Mitor  &  Publisher. 


.  ..  Manage*’* 

:sted  only  in  increased  business,  not  a 
’  wanner.  Box  A-690,  Editor  &  Publisher. 

nist  of  Proved  Ability 
Its  new  connection.  Has  been  over  year  with 
nt  employer  and  has  attracted  a  big  follow* 
by  his  work.  Specialty  is  sports,  but  he 
i  \>t  depmded  upon  to  m^e  good  on  general 
Ks  drawing.  It  you  want  to  build  up  cir* 
|lauoQ  with  snappy  local  cartoons  here  is  your 
Specimens  submitted.  Address  Box 
i97,  Editor  &  PuUisher. 

latkn: 

sful  manager  now  associated  with  west* 
newspaper  solicits  correspondence  from 
formatioiWf Misasippi, 

Hy  to  this  ad  will  bring  application  telling 
uilt  Write  A-686,  Editor  &  Publisher. 
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atkn  Manager 

1  around  man  with  gilt  edge  credentials  prov* 
[very  successful  career.  Will  consider  City 
[Country  Circulator.  Fmr  complete  details 
A-685,  E^tor  &  Publisher. 

atkn  Manager 

ki^on  desired  with  a  large  Daily  newspaper, 
he  had  nine  years’  experience  with  one  of 
TATyt  largest  newspapers.  Can  handle  all 
^ulatjon  problems.  Will  give  full  particulars 
excellent  references.  A-679,  Editor  & 

•«her. 

stkn  Manager 

[wceptional  ability  wants  position  with  eve- 
T  paper,  ^orough  understanding  in  all 
iTtment-v.  Familiar  with  promotion.  Able 
iive,  strong  on  efficiency.  Ability  proven, 
“to  go  anywhere.  Available  at  once.  Ad- 
ox  A-695,  Editor  &  Publisher. 

Managw. 

years'  experience  on  morning  and 
-  Metropolitan  and  smaller 

,  with  all  methods  of  h^nrlliny 

^twn,  also  promotion  work.  A.  B.  C 
“w.  etc  toployed  at  present  Would  re* 
itasonaWe  notice.  ~  ‘ 

.  care 


1.  C.  M.  A. 

Circulation  Manager  wants  to  make  change  on 
paper  of  20,000  circulation  or  less.  Would 
like  to  locate  in  the  east.  Have  put  on  2,500 
copies  on  present  in  one  year,  A I  reference. 
A-678,  Editor  &  Publisher. 

Managing  Editor  or  Telegraph  Editor 
desires  connection  with  progressive  daily. 
Thirty-eight  years  old,  23  ot  wrhich  have  been 
spent  in  newspaper  work.  Experienced  in  every 
department  of  metropolitan  newspaper  from  copy 
boy  to  editor.  Highest  references,  ^uthwest* 
em  location  preferred.  Address  A-680,  Editor 
&  Publisher. 

Mr.  Publisher. 

r>o  you  want  your  newspaper  built  up  to  be 
first  in  city?  A  good  managiag  editor  can  do 
this  for  you.  I  have  an  interesting  story  for 
you.  A-675,  Editor  &  Publisher. 

More  ClrculatiaB, 

More  AdvertisiDf  For  You. 

Did  you  ever  think  of  getting  an  executive 
managing  editor  who  can  do  this  for  your 
paper?  In  my  present  connection  I  gave  the 
circulation  department  a  basis  upon  which  to 
build  a  200  per  cent  increase  in  circulation. 
I  want  the  mitorship  of  a  second  or  third 
paper  in  a  city.  I  am  a  fighter  and  can  build 
you  up  to  be  first  if  you  will  co-operate  with 
me.  I  prefer  a  5>outhern  afternoon  paper. 
Elditor,  Box  A-677,  Editor  &  Publisher. 

News  and  Qrcidatkxi  Executive 
Married  man.  30,  with  seven  years’  experi¬ 
ence  in  circulation  department,  from  traveler  to 
manager,  and  five  years  as  city  and  managing 
editor,  desires  position  where  this  experience 
can  be  put  into  execution  and  appreciated.  Work 
has  bera  on  three  papers  with  circulation  from 
ten  to  thirty  thousand  respectively.  Able  to 
co-ordinate  the  two  departments  with  view  to 
general  building  up  of  publication  and  its  good 
will.  Can  increase  circulation  to  benefit  adver¬ 
tising  department  and  improve  news  end  to 
secure  readers  and  enlarge  scope  of  usefulness 
to  section.  Valid  reason  for  c^nge  pven  any 
publisher  interested.  A-699,  EUlitor  &  Publisher. 

Newspaper  Coiq>le. 

Wants  one  or  two 


Letter  Writer 

We  have  an  opening  on  a  bi^  city  daily  for  a 
man  who  can  w'rite  letters  which  will  get  classi¬ 
fied  ads.  We  want  a  man  or  woman  who  has 
demonstrated  ability  to  write  business  getting 
letters.  Box  A-693,  Editor  &  Publisher. 

Reporters,  Desk  Men : 

Increase  your  income  by  freelance  corre¬ 
spondence.  Co-operative  service  being  ornn- 
ized.  One  memoer  each  territory.  Inclose 
clippings  of  work,  outline  experience.  Associ* 
at<^  Newspaper  Correspondents,  231  South 
Spring  St.,  Lm  Angeles,  Cal. 


BUSINESS  OPPORTUNITIES 
6c 


A  WORD  for  advMtiMaMata  mutar  tiria 
claMMcBtian.  C>ih  wttk  mrSmr. 


_  jobs — reporting,  features, 

aw  notice.  References  famished,  photography.  Address,  care  E.  M.  T.,  301 
Editor  A  Publisher.  North  Fifteenth,  Muskogee,  Oklahoma. 


Maugar  W^ts  to  CSunge  PosMoa  WantMl 

q  ^t**T^*"v*'*  “  erery  phase  of  dr-  By  drculation  manager  with  20  years’  practical 

familiar  with  promotion,  train-  experience  in  circulation  work,  reference.  Ad- 

»  r.?**T**”'*’ I  ‘•foo*  on  cost  and  finance,  dress  Box  A-667,  Editor  Sr  Publisher. 

"“Mfe  working  force. - 

^cimtly.  Wants  to  go  where  Publisher  or  Managing  Editor, 
to  iL*  j"*”’  ■  u*™  *  Canadian,  38,  married  with  family.  Twenty 

k  na  ’•’to®*** .  bdng  told,  I  get  to  years’  experience  sit  departments  improving 

r'  imperil  the  lives  out  newspapers  and  reducing  costs.  Prefers  Can- 

'eT’.'nBx^  A  ^  .“E  .fl*e  first  to  leave  in  .rda  but  will  go  anywhere  to  good  evening 

to  ’t’  '***”•  when  proposition  to  make  permanent  home.  Avail- 

In  the  sernr/.  *  enough  questions  to  able  S^tember  first  after  European  tour. 
whTlSi  «iryin|  wt  of  instnictiona.  .Strictly  confidential.  Box  A  661,  Editor  ft 
yon  tte^?.fc^“"  otraight  in  the  eyes  and  Publisher. 

I  w  ““*•  A  man  who  — - — - 

,  32.  Seaaonwl  DMlonms. 

1  when  S  ^  A  -loBed  writer,  work  in  any  department,  now 

i»ot:  and  wh.*  -  j*’  *H‘.**3'  “*  employed  at  fair  salary,  desires  change  to  mom- 

[H  toy.  *1°  anything  will  ing  paper,  town  of  around  50,000.  Good  ^uca- 

“*rjger  let^.ikV  *  *®*“**?^^I*-  “I®"!*-  tion,  widely  experienced.  Hard,  keenly  in- 
let  s  talk  It  over.  A-687,  Editor  terested  worker.  Excellent  referenca.  A-688, 
Editor  A  Publisher, 


Advertising  and  Qrculatkai  Canipaigns 

2517  New  subscribers  for  the  Cherokee  Ad¬ 
vance,  Canton,  Ga.  Our  service  will  rive  your 
advertisers  the  circulation  they  rightfully  de¬ 
mand.  Indiana  Circulation  and  Advertising 
Company,  Shelbyville,  Indiana. 

Correspondents 

We  require  trade  Journal  news  and  feature 
representatives,  hard-working  correspondents, 
“diggers,”  in  cities  of  40,000  and  up.  'The  work 
is  side-line,  and  there  is  importunity  for  high- 
grade  men  to  make  $25  to  $75  a  month.  Write 
immediately,  mentioning  present  correspondence 
connections,  if  any,  to  Box  A-670,  Editor  ft 
Ihiblisher. 

Newspaper  Radio  Broadcaating  StalioB 
complete  with  tubes,  generator,  all  equipment, 
fully  tested,  for  sale  at  very  attractive  price 
owing  to  combination  newspapersL  Address 
Radio  A-588.  Editor  ft  Publither. 

Opportunity  for  Newspaper  Elxecntlve 

Splendid  opportunity  for  man  with  editorial  and 
business  office  experience  to  become  publisher 
and  part  owner  daily  in  city  50,000.  Small  in- 
vi-stment  required.  Right  man  may  eventually 
acquire  entire  property.  Address  A-692,  Editor 
St  PuNisher. 

Want  to  Exchange  Your  Newspaper 
For  a  Fine  Farm? 

Doubtless  some  nowMiaper  osrner  desires  less 
strenuous  activity  in  bis  later  years  and  is  in¬ 
terested  in  fanning  and  fine  livestock.  A 
young  man,  brought  up  in  the  newspaper  busi¬ 
ness  has  a  1, 600-acre  farm  stocked  with  the 
best  of  pure  bred  Hereford  cattle,  sheep  snd  hogs 
and  fully  equipped  with  tractors,  farm  machine- 
ery  and  worksCnck.  It  is  located  in  eastern 
Kansas,  in  the  nil  and  gas  section,  and  is  one 
of  the  beat  in  the  Middle  West.  The  owner 
will  tccchange  for  an  afternoon  daily  in  a  town 
where  climate  and  business  are  stable  and  the 
paper’s  net  earnings  justify  a  valuation  of 
$250,000.  Box  A-691.  Editor  &  Pubiisber. 


BROWN  NAMES  EXECUTIVES 


’Sales 
Appraisals 


Palmer,  DeWitt 
&  Palmer 

Partgs  CsM  ■•prasawssMsa 

M.  C.  MOOU  SU  Cl 

Bavsily  Hills,  Calif. 


Successful  Perfomauce 

This  firm  has  a  record  of 
almost  IS  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOUDATlON, 
SALE  AND  APPRAISAL 

of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


=  WE  CONNECT  THE  WIRES 


A/IONEY  MAKING  RE- 
PUBUCAN  DAILY  in 
Eastern  small  city  can  be 
booriit  lor  $75,00a  Manage¬ 
ment  cleared  over  $20,000  last 
year.  That’s  a  go^  deal 
bet^  than  VanderUp’s  12% 
basis  for  newspaper  ap- 
praisall  If  you  can  bank 
your  offer  with  cash,  aak 
about  our  No.  6302- B. 


Fernald’s  Exchange. Inc 

Third  NatI.  B*LDX>..  Sprinoficlo.i 


president  of  the  Herald-Post  Company. 
Directors  of  the  corjmration  are  James 
B.  Brown,  Richard  6.  Knott,  Lewis  C. 
Humphrey,  and  Benjamin  S.  Washer. 

Richard  G.  Knott,  pmblisher  of  both 
newspapers  and  vice-president  of  the 
company,  announces  the  following  execu¬ 
tives  and  department  heads:  W.  L.  Halj 
stead,  general  manager;  Charles  F.  Glad- 
felter,  treasurer;  W.  W.  Stouffer,  assist¬ 
ant  treasurer;  Robert  Gratzer,  auditor; 
L.  G.  Viglini,  assistant  auditor;  S.  H. 
Bemheim,  advertising  manager;  W.  A. 
Alisch  and  A.  C.  Hopewell,  associate 
circulation  managers;  John  F.  Sautelle, 
classified  advertising  manager  ;  Earl  P. 
Bain,  assistant  classified  advertising  man¬ 
ager. 

Lewis  C.  Humphrey  is  editor  of  both 
papers  and  E.  A.  Jonas,  associate  editor. 

The  news  departments  will  remain 
separate.  George  R.  Newman  is  man¬ 
aging  editor  of  the  Post  and  Robert 
Montgomery  is  managing  editor  of  the 
Herald. 

The  two  newspapers  are  still  published 
from  separate  buildings  and  until  the 
erection  of  a  new  plant  the  mechanical 
departments  will  not  be  merged. 


Sphinx  to  Din*  March  11 

Sphinx  Gub  announces  “Southern 
Night”  at  the  Waldorf-Astoria,  New 
York,  March  11.  Speakers  will  include 
Harry  McEnery,  of  New  Orleans  Times- 
Picayune ;  Oement  S.  Ucker,  director 
Seaboard  Air  Line;  Walter  Pvker,  and 
possibly  C  P.  J.  Mooney,  of  the  Mem¬ 
phis  Commercial  Ai^al. 


Louisvillo  Publisher  Completes  Organi¬ 
sation  of  Herald-Post  Staff 

Organization  of  the  Louisville  Herald 
and  the  Louisville  Post,  which  were  com¬ 
bined  under  the  Herald- Post  Company, 
incorporated  Feb.  1,  1924,  has  been  com¬ 
plete^  according  to  James  B.  Brown, 


Mid- Week  Roto  Section  Lauachad 

Boston  Traveler  beginning  March  5, 
launched  a  rotogravure  section  with  its 
Wednesday  editions.  This  newspaper  al¬ 
ready  has  a  rotogravure  supplement  on 
Sattmlays. 
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Editor  &  Publisher  for  March  8,  1924 


Gappy 

Ricks 

Peter  B.  Kyne  is  writing  a 
new  Cappy  Ricks  story  for 
us  each  week.  Ask  about  it. 


A  K0m  Yarii 


Her- 

N«w  Yorii 


HUNCHES 

Matiarinf  iditort  and  city  edUort  arc  always  on  tho  Imokemt  tor  ntwt  mnd 
ftature  ideas  that  can  be  used  locally.  Eoitok  &  PvK.iSBni  mml  toy  |1  (or 
each  hunch  published  under  this  head.  The  (act  that  the  hunch  it  now  being 
worked  successfully  in  your  city  does  not  bar  tt  from  this  department.  Address 
yonr  contributions  to  the  Homch  Editok.  When  they  appear,  clip  them  and 
mail  them  in  and  receifc  payment.  Vnaz-ailable  hunches  will  not  be  returned. 


Million 

Dollar 

Hearst 

Features 


The  World’*  Greatest  Circulation 
Builder* 

International 
Feature  Service,  Inc. 

New  York 


Are  You 
Using 

COLORE^OMICS? 

They  are 
Sure  Builders 
of 

Sunday  Circulation 

We  will  print  them  for  you 
or 

Furnish  mats  for  your  printing. 

Let  ua  send  samples 
and  quote  prices 

Tke  NcCIsre  Newspaper  Syndicate 

373  Fourth  Are.,  New  York  City 


Can  you 
feature 

this? 

BILLY  STIFF 

is  a  comic  strip  with  a 
variety  of  appeals! 

PROOFS  and  PRICES 
from 

ART  CRAFTS  GUILD 

INC. 

510  N.  DEARBORN  ST. 
CHICAGO 


T^OES  bobbed  hair  add  to  a  woman’s 
beauty  ?  Chicago  newspaper  raised 
this  question  and  published  the  pictures 
of  its  lady  readers  who  argued  the  ques¬ 
tion  pro  and  con.  Since  the  pictures  of 
bobb^  and  long-haired  beauties  have 
bron  _  appearing  the  circulation  has  been 
slipping  up  with  each  issue. — Leslie  M. 
Rogers,  Chicago,  Ill. 

Regular  or  volunteer  army  units  will 
yield  features  to  a  good  reporter  which 
will  be  of  interest  to  former  soldiers. — 
F.  D.  Van  Lowenwhig,  Kingston,  Ont. 

A  recent  report  by  the  federal  superin- 
tendmt  of  insurance  in  Canada  shows  that 
public  institutions  are  among  the  worst 
offenders  of  the  fire  prevention  laws. 
How  about  your  city? — Frank  V.  M. 
Kerr,  68  Rosrfale  avenue,  Ottawa,  Ont. 

Topeka,  (Kan.)  State  Journal  runs  a 
silhouette  cut  made  from  a  photo  of  some 
prominent  Topekan  under  the  heading: 

“Do  You  Know  Him? 

“A  Story  a  Week  of  Topekans  Whom 
Everyone  Should  Know.’’ 

A  summary  of  the  man’s  achievements 
are  given  but  his  name  is  not  mentioned. 
— Robert  S.  Merrill.  153  West  69th 
street,  Chicago,  Ill. 

The  manner  in  which  the  incoming  and 
outgoing  mail  is  handled  in  the  local  post 
office ;  the  number  of  men  employed  in  the 
entire  postoffice  and  particularly  the  mail 


sorters;  the  number  of  pieces  of  firsts 
second  and  third  class  mail  sent  from  the 
local  post  office  each  year;  increase  or 
decrease  in  postal  receipts  by  the  year  and 
month;  is  material  for  a  feature  story. 
— George  Smedal,  Cedar  Rapids,  Iowa. 

One  editor  gets  more  than  an  even 
break  on  news,  or  other  timely  pictures 
by  having  one  member  of  his  staff  make 
the  rounds  of  photog^'aphers  not  less  than 
once  a  week  in  search  of  wedding,  anni¬ 
versary,  good  display  or  news  pictures. — 
L.  J.  Jellison,  Times  Journal,  Dubuque, 
la. 

In  the  spring  the  fancy  of  every  red- 
blooded  man  turns  to  fishing  and  fishing 
tackle.  It  is  the  time  to  get  together  a 
feature  or  series  of  features  on  the  best 
kinds  of  bait  for  the  various  fish  in  your 
territory. — Max  Hahn,  Blade,  Toledo,  O. 

Sports  editors  have  picked  their  all¬ 
scholastic  quintets  in  their  sections. 
They  have  chosen  their  all-collegiate 
basketball  teams,  or  will  when  the  season 
is  ended.  A  good  feature  is  to  select  the 
best  team  that  the  town  has  ever  pro¬ 
duced. — Abe  Smith,  120  S.  4th  street, 
Marietta,  O. 

\  Madison  newspaper  is  selling  the 
city  to  its  readers  by  means  of  a  “Do  You 
Know”  column.  Eiach  day  an  interesting 
item  about  the  city  is  told  on  the  front 
page. — George  Bird,  Madison,  Wis. 


TILDEN  MAY  QUIT  TENNIS 

Will  Ban  Racquet  for  Typewriter  if 

Writing  Makes  Him  “Professional” 

William  T.  Tilden,  2nd,  champion  of 
the  courts,  likes  newspaper  work  better 
than  tennis. 

He  said  so,  speaking  recently  before 
the  Southern  New  England  Tennis  Asso¬ 
ciation  at  Hartford,  Conn. 

In  fact,  if  on  account  of  the  new 
amateur  ruling  he  is  forced  to  choose, 
Tilden  will  cast  aside  his  racquet  for  a 
typewriter. 

“I  cannot  see  wherein  there  is  any  in¬ 
jury  to  the  game  of  tennis  from  players 
writing  on  the  game.  It  seems  rather 
that  good  accrues.  Certainly  no  one  is 
better  fitted  to  analyze  or  explain  the 
game  than  a  man  who  is  engac'ed  in  play¬ 
ing  it  at  the  time,”  Tilden  declared. 

“Concerning  my  own  status  under  the 
rule,  I  believe  that  it  will  not  apply  to 
me.  I  began  my  newspaper  work  in  the 
winter  of  1913-14  and  have  been  engaged 
in  it  to  date.  I  did  not  play  for  the 
national  championship  until  1916  and  yet 
had  been  writing  tennis  articles,  as  well 
as  dramatic  and  musical  criticisms,  for 
three  years. 

OPPOSE  “CLEAN  BOOK”  BILL 

New  York  Publishers  Again  Face  Cen¬ 
sorship  Attempt 

Despite  defeat  last  year  in  the  New 
York  state  legislature,  advocates  of  cen¬ 
sorship  over  all  forms  of  literature  have 
renewed  efforts  again  this  year  and  have 
introduced  another  so-called  “Dean 
Book”  bill. 

Representatives  of  the  various  pub¬ 
lishers  opposed  to  the  measure  met  in 
New  York  Friday,  March  7,  to  plan  a 
course  of  action. 

The  text  of  the  bill,  introduced  jointly 
by  Senator  Rabenold  of  New  York  and 
Assemblyman  Jenks  of  Broome  county, 
differs  slightly  in  text  from  last  year’s 
bill  but  not  in  intent  and  effect.  _ 

The  censors  of  literature  again  would 
I  have  prosecution  based  upon  any  single 
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word,  phrase,  or  part  of  a  newspaper  I 
article  or  a  book,  so  that,  as  one  New 
York  newspaper  authority  claimed,  any 
publisher  may  be  liable  for  “prosecution 
or  persecution,  if  a  single  word,  standing 
by  itself  in  any  publication  was  ruled  to 
be  obscene  or  indecent.” 

INTER-STATE?  CIRCULATORS  MEET 

Elect  Finley,  Atlantic  City  (N.  J.) 

Gazette  Review,  President 

(B.v  Telegraph  to  Editoz  &  Publishes) 

Harrisburg,  Pa.,  March  5. — Methods 
of  increasing  circulation,  street  sales,  and 
postal  distribution  of  newspapers  were 
the  main  topics  discussed  at  the  annual 
convention  of  Inter-State  Circulation  i 
Managers  Association. 

The  value  of  features  to  circulation 
was  generally  conceded  to  be  less  than  I 
practically  any  local  news  but  as  com¬ 
pared  with  the  general  wire  news  the 
features  were  conceded  to  be  as  good 
circulation  media. 

Among  the  recommendations  made 
was  to  have  the  postal  authoriti^  con¬ 
tinue  to  handle  the  newspapers  with  the 
first  class  mail  and  the  recommendation 
was  made  to  the  managers  to  keep  in 
close  touch  with  the  postal  authorities  in 
order  to  have  the  mailing  list  kept 
properly  routed,  to  take  full  advantage 
of  any  changes  in  the  mail  schedules. 

The  officers  elected  for  the  ensuing 
year  are;  A.  C.  Finley,  Atlantic  City 
Gazette  Review,  president;  C.  T.  Buck, 
Lancaster  New  Era,  first  vice-president; 
and  L.  P.  Rutherford,  Wilmington, 
Every  Evening,  secretary. 

New  York  Publishers  Win  Victory 

New  York  State  Legislative  Commit¬ 
tees,  having  in  charge  the  pending  Mini¬ 
mum  Wage  bill,  have  stricken  out  from 
it,  at  the  request  of  New  York  publish¬ 
ers,  the  section  providing  for  compulsory 
publication  of  the  findings  of  the  Mini¬ 
mum  Wage  Boards.  This  compulsory 
section  is  in  the  Massachusetts  wage  law 
and  is  now  being  contended  in  court  by 
the  Boston  Transcript. 
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An  Advertising  Success — 

is  a  matter  of  telling  your  story  over  and  over  again 
to  a  particular  set  of  people  until  you’ve  convinced 
them  of  the  merit  of  the  thing  you  have  for  sale. 
Miracle  workers  have  transferred  their  operations  to 
other  fields. 

The  fact  that  most  of  the  circulation  of  The  Sunpapers 
is  carrier  circulation  assures  the  advertiser  that  he 
has  a  definite  newspaper  audience  in  Baltimore  that 
“stays  put.” 

So  Sunpaper  circulation  figures  do  not  represent  sud¬ 
den,  artificial  “jumps,”  but  a  definite,  permanent, 
healthy  growth. 

— adding  customers. 

— not  mere  “single  sales.” 


February  Average  Net  Paid  Circulation 


Daily  (M.  &  E.) .  246,627 

Sunday  ........  178,287 


A  Gain  of  12,454  DaOy  and  13,258 
Sunday  over  February,1923 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 


GUY  S.  OSBORN 
Union  Trust  Bldg.,  Chicago 


Baltimoreans  Don't  Say  '"Newspaper;”  They  Say  "SUNpaper** 
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Covering  the  Roofs  of 

Philadelphia 

There  are  more  than  half  a  million  homes  in  Philadelphia  and  its  suburbs.  Most  of  these 
are  of  the  famous  Philadelphia  two-story  type. 

Their  roofs  average  1,000  square  feet  or  a  total  of  five  hundred  million  square  feet  of 
roof,  and  this  does  not  include  the  staggering  square  foot  area  of  the  roofs  of  the  many  build¬ 
ings  of  Philadelphia’s  16,000  manufacturing  plants. 

Half  of  these  homes  are  owned  by  the  families  that  live  in  them  and  many  of  the  other 
half  are  now  being  bought  by  their  occupants  through  Building  and  Loan  Associations. 

As  these  roofs  have  to  be  renewed,  what  manufacturer  of  roofing  materials  is  getting 
the  business? 

Is  it  you,  or  are  you  leaving  this  to  your  more  enterprising  competitors? 

Remember,  in  Philadelphia  it  is  usually  the  occupant  of  a  house  who  has  the  say  as  to 
what  kind  of  roofing  goes  on  his  house. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  every¬ 
body”  reads — 

Wnt  Wkttn 

PHILADELPHIA’S  NEWSPAPER 


Net  paid  circulation  for  the  year  1923 — 505,035  copies  a  day. 

The  circulation  of  The  Philadelphia  Bulletin  is  larger  than 
that  of  any  other  daily  or  Sunday  newspaper  published  in 
Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 
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